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Future  generations  may  be  in  for  a  rude  awakening.  They  might  have  to  pick 
up  the  tab  for  this  generation’s  trillion  dollar  debt. 

Stories  like  this  are  complex.  That’s  why  you  should  watch  The  MacNeil/Lehrer 
NewsHour  every  weeknight.  News  stories  get  the  time  they  deserve.  The  time  you 
deserve.  You  get  more  facts.  You  hear  different  sides.  Most  important,  you  get  the 
analysis  you  need  to  understand  the  issues  behind  the  stories. 

Major  funding  for  The  MacNeil/Lehrer  NewsHour  is  provided  by  AT&T,  the 
national  corporate  underwriter. 


The  MacNeil/Lehrer 

NEWSHOUR 

Weekni^ts  on  Public  TV 

Produced  by  WNET/13.  NY,  WETA,  Wash.,  DC-,  and  MacNeil-Lehrer-Gannett  Prod.  Funded  by  AT&T,  Public  Television  Stations,  and  CPB.  ®  AT&T  1984 


^  ome  journalists  simply 
vJ  report  the  news.  Ours 
also  niake  the  news.  By 
winn^  the  national  rec¬ 
ognition  thw  deserve. 

But  award- winni^  per¬ 
formance  is  somethir^our 
readers  have  come  to  expect 
from  both  The  Virginian- 
Pilot  and  The  Ledger-Star. 
Because  it’s  exactly  what 
we  deliver.  Every  day. 

So  we’re  taking  this  op¬ 
portunity  to  congratulate 
our  newest  award  win¬ 
ners.  And  to  thank  eveiy- 
one  in  our  organization  for 
their  dedication  and  com¬ 
mitment  to  excellence.  It’s 
what  makes  our  newspa¬ 
pers  better  for  the  real 
winners:  our  readers. 


TomTurcol 

Pulitzer  Prize,  General  news  reporting 


Ellen  Whitford 

George  Polk  Award,  Local  reporting 


^eT)ii9inian-tlilot 

“^AND  ^ 

The  Ledger-Star 

A  division  of  Landmark  Communications 
Serving  Virginia  Beach,  Norfolk, 
Portsmouth,  Chesapeake  and  Suffolk 


Margaret  Edds 


Ray  Gehman 

Second  Place,  Photographer  of  the  Year, 
National  Press  Photographers  Assoc. 


Alicia  Patterson  Foundation 
Fellowship  Winner 
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JUNE 

9*1 3— International  Circulation  Managers  Association,  Hyatt  Regency, 
Columbus,  Ohio. 

11-13 — Licensing  '85,  Exposition  and  Conference,  New  'Vork  Coliseum, 
New  York  City. 

13-15— Kentucky  Press  Association,  Summer  Convention,  Executive 
Inn,  Paducah. 

13-15— Mississippi  Press  Association,  Annual  Convention,  Biloxi  Hilton, 
Biloxi. 

13-16 — Georgia  Press  Association,  Convention,  Jekyll  Island  Hilton, 
Jekyll  Island. 

13- 16 — Oklahoma  Press  Association,  Sumrher  Convention,  Western  Hills 

State  lodge,  Wagoner. 

14- 16— Advanced  Economics  Conference  for  Journalists,  Co-sponsored 

by  The  Foundation  for  American  Communications  and  the  Gannett 
Foundation,  Indian  Lakes  Conference  Center,  Chicago. 

17-19 — Organization  of  News  Ombudsmen,  Annual  Meeting,  Minneapolis 
Raza  Hotel,  Minneapolis. 

20-22— ANPA/NPRA,  Newspaper  Training  Conference.  Back  Bay 

Hilton,  Boston. 

20-23— Colorado  Press  Association,  Summer  Convention,  Cascade 
Village,  Silverton. 

20- 23— Investigative  Reporters  and  Editors.  Annual  Conference,  Chicago 

Hyatt  Regency,  Chicago. 

21- 22— The  Newspaper  Guild,  Annual  Convention,  William  Penn 

Hotel,  Pittsburgh. 

23-25— New  England  Advertising  Executives  Association,  Summer  Meeting, 
Margate  Resort,  Laconia,  N.H. 

23-26 — Newspaper  Personnel  Relations  Association,  Marriott  Hotel/Long 
Wharf,  Boston. 

23-27— Association  of  Newspaper  Classified  Advertising  Managers, 
Hotel  Inter-Continental,  New  Orleans. 

27-29 — Montana  Press  Association,  100th  Annual  Convention, 
Copper  King  Inn,  Butte. 

27-29— Tennessee  Press  Association,  116th  Anniversary  Convention, 
Peabody  Hotel,  Memphis. 


JULY 

6-10 — International  Society  of  Weekly  Newspapers  Editors,  Summer 
ConfererKW,  University  of  Maryland,  College  Park,  Md. 

10- 14 — National  Press  Photographers  Association,  Convention  and 

Education  Days,  Vanderbilt  Plaza  Hotel,  Nashville. 

11- 13— Virginia  Press  Association,  Annual  Meeting,  Wintergreen  Hotel, 

Wintergreen,  Va. 

12- 14— Alabama  Press  Association,  Summer  Convention,  Gulf  State 

Park,  Gulf  Shores. 

28-31 — International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Hyatt  Regency,  Milwaukee. 

SeminarsIWorkshopsIClinics 

JUNE 

9-10— SNPA  Foundation  Seminar,  The  Editorial  Page,  Sheraton  Hotel. 
Atlanta. 

13- 15 — Ore^n  Newspaper  Publishers  Association/Linfield  College, 

Seminar  for  Professional  Journalists,  McMinnville,  Ore. 

16- 26— American  Press  Institute,  Management  and  Costs  Seminar, 

Reston,  Va. 

17- 20— Flexographic  Seminar,  Graphic  Communications  Department, 

Cal  Poly,  San  Luis  Obispo,  Calif. 

22- 23— Typogr^ic  and  Composition  Workshop,  Cal  Poly.  San 

Luis  Obi^,  Calif. 

23- 28— American  Press  Institute,  Developing  Management  Skills  Seminar, 

Stanford  University,  Palo  Alto,  Calif. 

28- 30— Inland  Foundation  Seminar,  Production  Seminar,  Westin 

O'Hare,  Chicago. 

29- 30— Color  Prepress  Workshop,  Cal  Poly,  San  Luis  Obispo,  Calif. 
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Bridge  awards.  The  American  Contract  Bridge  League 
gave  awards  to  writers  and  publications  in  recognition  of 
excellence  in  reporting  on  contract  bridge  competitions  in 
the  U.S.,  Canada,  Mexico  and  Bermuda.  Certificates  of 
excellence  for  columns  about  bridge  play  went  to  Eric 
Kokish,  Montreal  Star;  Henry  Francis,  Boston  Herald', 
and  Jared  Johnson,  Denver  Post. 

Awards  for  excellence  in  feature  writing  went  to  Chuck 
Slater,  New  York  Daily  News;  Larry  Williams,  Baltimore 
Magazine;  Bill  Mintaglio  and  Bob  Trimble,  Dallas  Morn¬ 
ing  News;  and  Don  Duncan  and  Julie  Emery,  Seattle 
Times. 


The  Allan  B.  Rogers  Award,  given  for  the  best  editorial 
on  a  local  subject  in  a  New  England-wide  competition,  was 
won  by  Guy  R.  MacMillin,  editorial  page  editor  of  the 
Keene  Sentinel.  The  Rogers  Award  is  given  as  part  of  the 
UPI  New  England  Newspaper  Awards  which  are  open  to 
all  newspaper  subscribers  of  the  news  service  in  the  re¬ 
gion. 

Suburban  winners.  The  Lake  Oswego  (Ore.)  Review, 
Gwinnett  (Ga.)  Daily  News,  the  Recorder,  Bemardsville, 
N.J.;  Patuxent  Publishing  Corp.,  Columbia,  Md.;  Life 
Printing  &.  Publishing,  Berwyn,  Ill.;  and  Pioneer  Press, 
Wilmette,  Ill.,  were  the  top  award  winners  in  the  Suburban 
Newspapers  of  America’s  1985  editorial  contest. 

Best  in  Southeast.  The  Green  Eyeshade  Award,  pre¬ 
sented  by  the  Atlanta  chapter  of  the  Society  of  Profession¬ 
al  Journalists,  Sigma  Delta  Chi,  was  given  to  the  Nashville 
Tennessean.  The  award  is  given  for  the  best  entry  in  the 
35th  Annual  Excellence  in  Journalism  Awards  Competi¬ 
tion. 

Other  newspaper  winners  were  R.  Robin  McDonald, 
Anniston  Star  for  deadline  writing;  Joel  Kaplan,  Sandra 
Roberts  and  Susan  Thomas,  the  Tennessean,  for  non¬ 
deadline  reporting;  Greta  Tilley,  Greensboro  News  Rec¬ 
ord,  for  non-deadline  writing,  feature;  Jack  Wilkinson, 
Atlanta  Journal/Constitution  for  sports  reporting;  and 
Lucy  Morgan  and  Jack  Reed,  St.  Petersburg  Times,  inves¬ 
tigative  reporting. 


Ad  Council  Awards.  Silver  Bells  for  Outstanding  Public 
Service  in  support  of  Advertising  Council  campaigns  were 
awarded  to  the  New  York  Times  and  the  weekly  Verona- 
Cedar  Grove  (N.J.)  Times.  The  Ad  Council  conducts  pub¬ 
lic  service  campaigns  focusing  on  community  problems. 

Photo  scholarships.  Five  photojournalism  students  have 
been  chosen  as  recipients  of  Joseph  Ehreneich/National 
Press  Photographer’s  Foundation  scholarships.  Each  will 
receive  $1,(X)0  at  the  beginning  of  the  next  school  term. 
The  winners  are:  James  A.  Arnold,  Ohio  University;  Gary 
L.  Bogdon,  Indiana  University;  Christopher  Crewel,  Indi¬ 
ana  University;  Greg  Lovett,  Western  Kentucky  Univer¬ 
sity;  and  Roland  Otero,  Calfomia  State  University,  Long 
Beach. 

AP  sports  winners.  The  Baltimore  Sunpapers  won  seven 
awards  and  the  Atlanta  Constitution  and  Journal  won  six 
in  the  Associated  Press  Sports  Editors  contest. 

The  Boston  Globe  was  one  of  five  newspapers  cited 
among  the  10  best  in  all  three  section  categories:  best  daily 
section,  best  Sunday  section  and  best  special  section.  The 
others  were  the  Miami  Herald,  Los  Angeles  Times,  Dallas 
Morning  News,  and  Orange  County  (Calif.)  Register. 
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Personal  Finance  Cohunnist, 

The  Christian  Science  Monitor* 


As  a  newspaper  editor, 
you'll  appreciate  the  difference. 

For  most  of  us,  being  penny  wise 
and  pound  foolish  isn’t  a  problem. 
It’s  net  that  we’re  so  clever.  It’s  that 
most  of  us  simply  can’t  accumulate 
an  extra  pound — let  alone  an  extra 
dollar — to  be  foolish  with.  Which 
is  why  Tom  Watterson’s  column 
on  finance  is  such  a  good  one.  He 
not  only  focuses  on  how  to  make 
more  money — he  shows  readers 
how  to  squeeze  more  out  of  the 
money  they  make  now — quickly 
and  easily.  It’s  the  kind  of  sound, 
practical,  down-to-earth  advice 
you’d  expect  from  The  Christian 
Science  Monitor,  and  it’s  there  for 
the  reading  every  Tliesday  on  the 
Monitor  wire. 

Tom  Watterson  on  finance. 

As  a  newspaper  editor — as  a 
newspaper  reader — you’ll 
appreciate  the  difference  he  can 
m^e  to  your  paper. 


News,  columns,  features,  analysis,  solutions.  1-213-972-7973 


The  Christian  science  monitor  News  service 


Coe  Anflelee  Simes 

SYNDICATE 


Our  reputation  is  always  on  the  line. 
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Robart  U.  Brown,  Prosidant  Jamaa  Wright  Brown 

Fardliwnd  C.  Taubnar,  Publishar  Publishar,  Chairman  of  tha  Board,  1912*1959 

Hostile  takeover 

Anyone  who  cares  a  hoot  about  the  integrity  of  information  media 
should  applaud  the  efforts  of  several  publicly-owned  media  com¬ 
panies  to  amend  their  bylaws  in  order  to  forestall  any  hostile  take¬ 
over  by  an  outside  group. 

The  sudden  awareness  in  corporate  circles  of  the  profitability  of 
publishing  and  broadcasting  companies  has  raised  the  fear  that 
corporate  raiders  might  try  to  move  in  and  take  over  some  of  these 
companies.  Nothing  would  be  worse  for  the  communications  com¬ 
panies  and  the  people  they  serve  than  for  them  to  fall  under  the 
control  of  operators  who  are  interested  only  in  the  bottom  line  and 
nothing  else. 

Public  ownership  of  media  companies  is  a  relatively  new  phe¬ 
nomenon  in  this  country  except  for  broadcasting.  The  public  has 
benefited,  we  believe,  by  a  long  history  of  private  ownership  under 
which  has  developed  most  of  the  journalistic  traditions  and  dedica¬ 
tion  to  honesty,  fairness  and  accuracy.  With  a  few  exceptions,  the 
bottom  line  has  not  been  the  principal  motivating  factor  of  those 
owners.  Even  when,  in  the  last  decade  or  two,  the  increasingly 
complex  forces  of  management  and  new  technology  brought  the 
introduction  of  some  highly-trained  business  school  graduates  into 
the  higher  echelons  of  some  privately-owned  media  companies  which 
later  went  “public,”  most  of  them  quickly  absorbed  the  journalistic 
principles  they  were  hired  to  uphold  while  at  the  same  time  improv¬ 
ing  management  techniques.  For  those  who  feared  the  product  might 
suffer  under  these  pressures,  the  results  have  been  good. 

The  fear  now,  however,  is  that  the  sharks  will  try  to  take  over 
some  of  the  more  attractive  publicly-held  publishing  and  broadcast¬ 
ing  companies  and  in  their  pursuit  of  more  corporate  profits  destroy 
the  long  tradition  of  public  service  of  many  of  these  companies.  We 
hope  there  will  be  more  of  these  preventive  measures  and  that  they 
will  be  successful. 

Who  pays  for  the  ads? 

There  is  a  full-page  ad  that  every  daily  or  weekly  newspaper  (or 
magazine)  should  find  space  to  reproduce.  It  is  one  in  the  series 
prepared  by  the  American  Association  of  Advertising  Agencies  for 
its  campaign  to  improve  the  public’s  image  of  advertising  {E&P,  Feb. 
9,  page  15).  We  reproduced  three  of  the  ads  with  that  article  but, 
unfortunately,  not  this  one  which  some  newspapers  carried  in  May.  It 
explains  the  role  of  advertising  in  sustaining  the  media. 

Under  the  bold  heading:  “This  ad  has  already  saved  you  money,” 
the  text  explains: 

“If  you  paid  for  this  newspaper,  we  have  something  in  common. 
We  paid  for  it,  too. 

“In  fact,  every  advertiser  you  see  in  these  pages  paid  handsomely 
for  the  privilege  of  being  here.  And  what  we  paid  went  toward  the  cost 
of  producing  the  newspaper.  Which  made  it  a  lot  cheaper  for  you  to 
buy. 

“How  much  cheaper?  Well,  if  you  took  all  the  advertising  away, 
the  average  newspaper  would  cost  you  about  five  times  as  much.  And 
offer  you  about  half  as  much.” 

It  is  a  message  from  which  all  newspapers  would  benefit  locally. 
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The  Oldest  Publishers  and  Advertisers 
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With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29, 1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 


Says  campaign  is  a  public  'disservice’ 


Regarding  “Seagram  turns  to 
newspapers  for  public  service  cam¬ 
paign”  (April  27),  the  so-called 
■“public  service  campaign”  is  in  re¬ 
ality  a  public  “disservice.” 

The  nation’s  newspapers  would  be 
wise  to  follow  the  policy  of  the  televi¬ 
sion  networks,  and  turn  down  these 
misleading  and  self-serving  ads  of  the 
spirits  industry. 

The  supposed  “moderation”  ads 
on  alcohol  equivalency  mislead  in 
that  they  suggest  all  alcohol  is  the 
same.  While  the  amount  of  ethanol  in 
the  three  portions  listed  ( 1  'A  ozs  spir¬ 
its;  5  ozs  table  wine;  12  ozs  beer)  is 
roughly  equivalent,  the  way  that  alco¬ 
hol  is  utilized  by  the  human  body  is 
quite  different. 

A  study  of  blood  alcohol  curves  of 


Missed  the  point 

It  appears  that  Kurt  Sharar  missed 
the  whole  point  Joan  Ryan  attempted 
to  make  in  her  Mar.  23  article  about 
women  sports  writers’  access  to  pro¬ 
fessional  athletes. 

In  his  Apr.  1 3  letter,  Sharar  says  he 
would  “scream  bloody  murder”  and 
sue  the  coach  if  he  were  an  athlete 
whose  locker  room  was  open  to  wo¬ 
men  sportswriters.  His  letter  made  no 
mention  of  what  his  relation  would  be 
to  a  male  sportswriter  working  in  that 
locker  room. 

Joan  Ryan’s  article  spoke  to  that 
contradiction:  if  the  locker  room  is 
the  only  place  that  reporters  have  ac¬ 
cess  to  athletes,  then  it  is  plain  and 
simple  discrimination  to  ban  women 
sportswriters  from  the  locker  room. 
It’s  really  no  different  than  if  an  all¬ 
male  city  council  chose  to  only  speak 
to  members  of  the  press  in  the  men’s 
restroom. 

Sharar  is  correct  in  saying  that  “a 
person’s  right  to  privacy  is  simply 
more  important  than  a  sportswriter’ s 
need  for  a  quote.” 

I’m  sure  Ryan  wouldn’t  argue  that 
point  either. 

But  until  team  owners,  coaches  and 
players  realize  that  the  post-game  in¬ 
terview  is  a  critical  part  of  what  every 
fan  expects  to  read  as  he  or  she  fol¬ 
lows  his  or  her  favorite  team — and 
make  other  arrangements  for  report¬ 
ers  to  obtain  that  interview — then  the 
invasion  of  an  athlete’s  privacy  will 
continue. 

Thomas  Clark 

(Clark  is  managing  editor,  Writer’s 
Digest  Magazine.) 


fasting  individuals  shows  that  the 
spirits  drinker,  taking  identical 
amounts  of  ethanol,  will  be  twice  as 
affected  (twice  as  drunk?)  as  either 
the  wine  or  beer  drinker.  The  alcohol 
in  fermented  beverages  and  the  alco¬ 
hol  in  distilled  beverages  cannot  be 
compared  directly.  It  is  an  “apples 
and  oranges”  comparison. 

The  distillers  of  America  (Seagram 
is  not  the  lone  villain)  are  attempting 
to  show  that  spirits  is  no  less  moder¬ 
ate  than  wine  and  beer,  when  com¬ 
mon  sense  and  physical  evidence 
show  otherwise. 

Isn’t  it  interesting  that  government 
studies  show  incidence  of  cirrhosis  of 
the  liver  has  declined  dramatically  in 
the  same  decade  that  spirits  sales  de¬ 


vour  April  20  article  on  the  per¬ 
centage  of  minorities  employed  in 
U.  S.  newsrooms  inaccurately  report¬ 
ed  the  position  of  the  American  Soci¬ 
ety  of  Newspaper  Editors. 

You  wrote:  “ASNE’s  goal  of  hav¬ 
ing  minority  newsroom  representa¬ 
tion  be  at  the  same  levels  as  their  per¬ 
centage  of  the  general  population  has 
now  been  pushed  back  from  the  year 
2000  all  the  way  to  2055.” 

ASNE  wants  to  achieve  parity  in 
minority  employment  as  soon  as  pos¬ 
sible.  Tomorrow  would  be  terrific, 
but  certainly  by  the  year  2000. 

The  rate  of  progress,  however,  has 
slowed.  The  percentage  of  minorities 
in  the  general  population  increases  at 
about  .5  percent  a  year.  But  the  in¬ 
crease  in  newsroom  minorities,  since 
ASNE  began  its  annual  survey  in 
1978,  averages  only  . 2  percent  a  year. 


dined  while  wine  sales  increased? 

It  could  also  be  that  the  distillers 
are  arguing  “alcohol  equivalency”  at 
the  same  time  their  trade  organization 
is  fighting  for  higher  wine  taxes. 

Thomas  Jefferson  had  the  follow¬ 
ing  to  say  over  a  similar  argument: 
“No  nation  is  drunken  where  wine  is 
cheap,  and  none  sober  where  ardent 
spirits  replaces  wine  as  the  common 
beverage.” 

I’m  all  in  favor  of  moderation,  but 
the  answer  is  not  to  switch  from  three 
glasses  of  white  wine  to  three  martinis 
as  Seagram  would  seem  to  suggest.  If 
anyone  questions  the  difference  in 
spirits  and  fermented  beverages,  let 
him  personally  try  having  three  shots 
of  spirits  before  lunch  one  day,  and 
three  glasses  of  wine  before  lunch  the 
next. 

Jerry  D.  Mead 


ASNE  will  be  operating  16  minor¬ 
ities  job  fairs  in  1985-86,  twice  as 
many  as  it  operated  last  year.  It  is 
conducting  lOpth^ji^pjedjJs  designed 
to  helpxe9niit,.^^n  ahd  pixtjnote  mi¬ 
norities!  ; 

But  an  acceptable  rate  of  progress 
will  not  be  achieved  until  the  nation’s 
newspapers — including  the  60%  with¬ 
out  any  minorities  in  the  newsroom — 
commit  themselves  to  change. 

Loren  Ghiglione 

(Ghiglione  is  chairman,  ASNE  mi¬ 
norities  committee.) 

Short  takes 

(Headline)  Car  Hits  Bridge 

—  A  vehicle  hit  a  village  bridge 
causing  minor  damage  to  the  struc¬ 
ture,  police  said.  —  Washington 
County  (N.Y.)  Press/Post. 


Drive  rr  F(mver 

Auto  Tips  From  Expert  Bob  Sikorsky 

“This  column  should  be  in  every  daily  paper  in  the  country. . . .  Don’t 
toss  it  aside. . .  .You  will  be  makins  a  mistake  if  you  dor 

FRANK  L  XXtNSON,  executive  editor,  The  Arizona  Daly  Star. 
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ITMAKES 

DQLLARS&SENSE 


^^The  mighty  “Tenn-Tom”  (Tennessee-Tombigbee)  VhXet- 
way  is  the  iargest  civil  project  ever  undertaken  by  U.S.  Army 
Corps  of  Engineers. 

Raw  Materials  will  be  brought  down  the  “Tenn-Tom”  at  a 
savings  of  millions  of  dollars  each  year  as  compared  to  the 
struggle  against  the  fuel  “gobbling”  currents  of  the  Missis¬ 
sippi  River. 

WHERE  DOES 

rrALLENDUP? 

Mobile,  Alabama;  the  big  “little”  city  in 
the  perfect  central  location  for  the  rich  water 
trade  routes  to  the  world. 

There  has  been  projected  as  much  as  a 
four  billion  dollar  new  business  investment 
along  the  route  over  the  next  15  years  and  the 
creation  of  135,000  jobs. 

THE  MOBILE  PRESS  REGISTER  can  and 
will  bring  advertising  messages  to  this  bur¬ 
geoning  economic  “boom”  region. 

THlMOBUEPlIESSKEfilSini 

Represented  by  Newhouse  Newspapers 


June  1, 1985 


E&P 

Every  Saturday  since  1884 


Anti-cigarette  ad  campaign  intensifies 

New  strategy  by  those  who  oppose  tobacco  ads  in  Canada 


By  Mark  Fitzgerald 


Anti-smoking  advocates,  arguing 
that  tobacco  advertising  violates 
Canada’s  voluntary  ad  code,  have 
launched  a  newspaper-by-newspaper 
campaign  to  pressure  publishers  to 
ban  the  promotions. 

The  first  newspaper  targeted  was 
the  London  (Ont.)  Free  Press,  which 
says  it  plans  to  announce  soon 
whether  it  will  drop  its  cigarette  and 
tobacco  ads. 

In  an  ad  running  more  than  a  full 
page  in  the  Free  Press,  the  Non- 
Smokers  Rights  Association  chal¬ 
lenged  the  126,000-circulation  morn¬ 
ing  daily  to  ban  smoking  ads  as  a  mat¬ 
ter  of  “integrity.” 

Headlined,  “An  Appeal  to  the  In¬ 
tegrity  of  the  London  Free  Press,” 
the  advertisement  added  in  prominent 
type  size,  “An  average  of  one  tobac¬ 
co-caused  death  every  24  hours  in 
London  is  sufficient  reason  to  show 
leadership.” 

C.  Garfield  Mahood,  executive 
director  of  the  Tpronto-based  Non- 
Smokers  Rights  Association  said  the 
statistic  came  from  the  Canadian 
Mortality  Atlas. 

Last  year,  the  anti-smoking  group 
ran  ads  with  a  general  appeal  to  news¬ 
paper  publishers. 

Two  Ontario  dailies  —  the  36,000- 
circulation  Kingston  Whig-Standard 
and  the  14,000-circulation  Brockville 
Recorder  and  Times  —  responded  by 
banning  the  smoking  ads. 


The  latest  ad  —  endorsed  by  the 
Canadian  Cancer  Society  and  Cana¬ 
dian  Lung  Association  and  signed  by 
42  southern  Ontario  physicians  — 
vigorously  attacked  the  frequent 
newspaper  argument  that  tobacco 
advertising  should  be  legal  because 
the  product  is  legal. 

Instead,  it  said  that  cigarette  and 
tobacco  ads  violate  the  voluntary 
Canadian  Code  of  Advertising  Stan¬ 
dards,  which  regulates  the  unethical 
advertising  of  legal  products. 

Chapter  11  of  that  code  states: 
“Advertisements  shall  not  display  a 
disregard  for  public  safety  or  depict 


The  latest 

ad...  vigorously  attacked 
the  frequent  newspaper 
argument  that  tobacco 
advertising  should  be 
legal  because  the 
product  is  legal. 


situations  which  might  encourage  in¬ 
appropriate,  unsafe  or  dangerous 
practices.” 

The  anti-smoking  group  argues  that 
tobacco  advertising  does  just  that. 

Mahood  said  the  Free  Press  was 
picked  as  the  first  target  because  it  is 
independently  owned  and  located  in  a 
politically  active  city  with  a  large 


medical  industry. 

“It’s  a  very  influential  city  and  it 
would  be  far  more  difficult  for  them  to 
evade  responding  to  the  issue  of  in¬ 
tegrity,”  Mahood  told  E&P. 

Mahood  also  noted  that  the  Cana¬ 
dian  advertising  code  is  displayed 
prominently  in  the  Free  Press  lobby 
with  a  note  explaining  that  the  news¬ 
paper  follows  its  tenets. 

London  Free  Press  associate 
pubisher  Robert  Turnbull  said  a  deci¬ 
sion  on  banning  tobacco  ads  would 
come  by  early  June,  but  hinted  that  it 
would  probably  favor  continuing 
them. 

“We  think,  particulary  in  this  era  of 
one-paper  towns,  this  business  of  run¬ 
ning  an  ad,  no  matter  what  it  says 
about  you,  is  that  much  more  impor¬ 
tant,  and  we  are  trying  to  defend  that 
right  as  much  as  we  can.  We’ll  prob¬ 
ably  refer  to  that  in  announcing  our 
decision,”  Turnbull  told  E«&P. 

It  was  in  that  spirit  the  paper  ran  the 
Non-Smokers  Rights  Association  ad, 
Turnbull  said,  although  a  source  close 
to  the  situation  said  the  paper  at  first 
turned  the  ad  down. 

Tobacco  ads  are  not  particularly 
lucrative  for  the  paper,  according  to  a 
recent  article  by  the  Canadian  I^ess. 
CP  quoted  unnamed  Free  Press  offi¬ 
cials  as  saying  tobacco  ads  generated 
less  than  1%  of  total  ad  revenue. 

“That’s  about  in  line  for  the  indus¬ 
try,”  Mahood  said.  “Not  a  single 
publisher  has  suggested  they  can’t 
afford  to  (ban  tobacco  ads).  There 
hasn’t  been  a  hint  of  that.” 


Strength  of  Canada’s  free  press  guarantees  still  in  doubt 


By  Mark  Fitzgerald 

The  free  press  guarantees  of  Cana¬ 
da’s  new  Charter  of  Rights  remain 
largely  untested  —  and  may  prove 
more  illusory  than  substantial,  a  top 
Toronto  lawyer  says. 

In  the  few  press  cases  litigated 
under  the  new  rights  guarantees, 
courts  have  given  journalists  more  ac¬ 
cess  to  legal  proceedings  and  docu¬ 


ments,  lawyer  Eric  Gertner  said  in  a 
telephone  interview  with  E&P. 

However,  he  added,  the  courts 
have  also  reserved  the  rights  to  close 
that  access. 

And  in  two  important  areas  —  libel 
and  news  media  comment  about  court 
proceedings  —  Gertner  noted  that  no 
cases  have  yet  been  litigated  under 
the  Charter  provisions,  which  are 
akin  to  the  Bill  of  Rights  in  the  U.S. 


Constitution. 

“I  think  what  we  see  is  a  mixed  bag. 
It’s  unclear  which  way  the  courts  will 
go,”  Gertner  said. 

The  biggest  gains,  he  said,  have 
come  in  the  area  of  access  to  court 
proceedings  and  documents. 

In  several  cases,  the  courts  have 
struck  down  laws  with  mandatory 
bars  against  access  to  courts.  Courts 
have  also  struck  down  laws  which 
(Continued  on  page  S) 


Free  press 

(Continued  from  page  7) 


mandated  the  sealing  of  some  court 
records  if  requested  by  a  party  to  the 
litigation  or  action. 

However,  Gertner  added  that  the 
courts  have  attached  some  big  “ifs" 
to  those  rulings. 

“I’m  not  sure  we  should  take  much 
comfort  (in  the  access  rulings)  be¬ 
cause  the  approach  has  been  to  strike 
down  laws  that  require  non¬ 
disclosures,  but  at  the  same  time,  the 
courts  have  said  that  courts  can  have 
discretion  in  closing  access,’’  Gertner 
said. 

“At  the  present  time,  the  Charter 
guarantees  may  be  more  form  than 
substance,’’  he  added. 

Gertner  also  warned  that  the  Char¬ 
ter  may  be  ineffective  in  liberalizing 
contempt  restrictions  that  can  inihibit 


press  comment  about  the  workings  of 
courts. 

Under  Canada’s  English  and 
French  legal  traditions,  the  strong 
comments  about  judges  and  other 
officers  of  the  court  that  are  taken  for 
granted  in  the  United  States  can  be 
the  basis  for  contempt  citations. 


“I  think  what  we  see  is 
a  mixed  bag.  it’s  unciear 
which  way  the  courts  wiii 
go,”  Gertner  said. 


“There  haven’t  been  any  kind  of 
cases  under  that  context  (the  Char¬ 
ter),  and  the  question  is,  what  kind  of 
attitudes  will  the  courts  take  toward 
this  kind  of  speech,’’  he  said. 

Now,  Gertner  added,  “There  is,  as 
the  Americans  say,  a  ‘chilling  effect,’ 
at  least  a  theoretical  effect,  on  such 


commentary.  It  remains  to  be  seen 
how  this  will  work  in  practical 
terms.’’ 

Similarly,  it  is  not  certain  what 
effect  the  Charter  will  have  on  libel 
and  slander.  No  cases  have  been  liti¬ 
gated  under  the  Charter. 

“It’s  certainly  not  clear  if  the  courts 
will  adopt  the  American  version  of 
libel  law  distinguishing  between  com¬ 
ment  about  public  officials  and  that 
about  private  individuals,’’  he  said. 

Complicating  the  picture  is  the  fact 
that  the  Charter  provisions  regulate 
only  the  government  and  government 
employees  acting  in  their  official 
capacities.  That  could  have  the  effect 
of  narrowing  the  protection  against 
libel  afforded  by  the  Charter. 

However,  Gertner  said  he  is  en¬ 
couraged  that  the  Supreme  Court  of 
Canada  has  been  taking  “a  broad  and 
sweeping  approach’’  to  the  Charter, 
in  contrast  to  the  more  “conserva¬ 
tive”  rulings  of  lower  courts. 


Carrier  safety 


Police  officers  offer  suggestions  to  circulation  managers 


By  M.L.  Stein 

Two  California  police  officers,  who 
work  mainly  with  juveniles,  recently 
advised  circulation  managers  to  build 
strong  rapport  with  carriers  to  en¬ 
hance  their  safety. 

They  also  recommended  that  the 
managers  communicate  problems  to 
plainclothes  police  to  avoid  the 
hesitation  and  confusion  that  can 
arise  in  critical  situations. 

The  recommendations  were  made 
in  separate  northern  and  southern 
California  seminars  for  circulation  ex¬ 
ecutives  sponsored  by  the  California 
Newspaper  Youth  Foundation. 

Pasadena  Sergeant  Jorge  Garcia 
told  managers  they  could  help  protect 
carriers  by  establishing  good  rapport 
“so  problems  will  be  communicated 
promptly  and  freely.” 

A  member  of  his  department’s  com¬ 
munity  relations  section,  Garcia  also 
suggested  that  circulation  super¬ 
visors: 

•  Accompany  a  carrier  who  com- 
plains  of  being  followed  or 
threatened. 

•  Persuade  carriers  “not  to  roll 
over”  for  extortion  attempts  or 
threats  by  unarmed  assailants,  and  in 
general  to  “be  responsible  for  their 
actions  and  for  their  neighbors  —  to 
get  involved.” 

•  Communicate  problems  to  plain¬ 
clothes  officers  rather  than  uniformed 


Sacramento  Bee  circulation 
exec  talks  with  carrier 

patrolmen  who,  because  of  their  set 
routines  and  full  schedules,  have  lim¬ 
ited  time  for  investigation.  Detectives 
and  community  relations  specialists 
have  both  the  time  and  the  resources 
to  follow  up  on  complaints,  he  pointed 
out. 

Garcia  also  told  the  managers  to  tell 
carriers  never  to  get  into  a  car  with 
anyone,  “even  if  he  says  he’s  a  police 
officer  and  he’s  in  uniform.”  Accord¬ 
ing  to  the  officer,  the  carrier  has  no 
obligation  to  go  with  him  unless  he  is 
making  an  arrest. 

Real  officers,  Garcia  noted,  will  not 
only  have  a  badge  but  a  departmental 
ID  badge.  Moreover,  doubts  can  be 
resolved  by  calling  the  police  depart¬ 
ment  to  confirm  his  identity. 

Youngsters,  Garcia  continued. 


should  not  take  shortcuts  through 
alleys  or  unlit  or  secluded  routes. 
They  should  “stay  visible,”  he 
emphasized. 

If  a  carrier  is  mugged  by  an  armed 
assailant,  he  should  give  up  the 
money  or  property  —  if  his  bicycle  — 
and  run  away.  And  whatever  hap¬ 
pens,  he  should  tell  the  police  and  the 
adults  in  his  life  as  soon  as  possible, 
Garcia  asserted. 

In  the  nothern  California  city  of 
Concord,  Sergeant  Jim  Alcorn,  who 
heads  his  department’s  juvenile 
bureau,  stressed  “customer  con¬ 
tacts”  to  another  group  of  managers. 

A  carrier’s  whereabouts  on  his  or 
her  route  should  be  as  predictable  as 
possible,  permitting  an  early  alert  to 
parents  or  supervisors  if  the  carrier  is 
late,  Alcorn  said.  This,  he  added,  also 
allows  for  prompt  backtracking  to  de¬ 
termine  where  the  last  delivery  would 
have  been  made. 

Alcorn  also  advised  carriers  not  to 
enter  homes  under  any  circumstances 
and,  if  followed  by  strangers,  to  con¬ 
tact  police  immediately  with  a  de¬ 
scription  of  the  person  or  vehicle. 

Youngsters  should  be  cautioned 
against  approaching  any  strange  vehi¬ 
cle,  the  sergeant  stated.  The  driver’s 
purpose  may  be  abduction  or  inde¬ 
cent  exposure. 

During  collections,  the  officer  said, 
the  carrier  should  be  accompanied  by 
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an  adult  or  friend,  and  the  rounds 
should  be  made  in  daylight.  Large 
sums  of  money  should  not  be  carried 
and  cash  should  be  distributed  in  var¬ 
ious  pockets  so  some  may  be  retained 
in  case  of  a  robbery. 

The  newsboy  or  girl  should  not  car¬ 
ry  a  weapon  “unless  they’re  really 
mentally  prepared  and  physically 
trained  to  use  it — otherwise  it  may  be 
taken  and  used  on  them,’’  Alcorn 
warned.  The  carrier  must  never  resist 
an  armed  robber,  he  added. 

Terry  Francke,  legal  counsel  for  the 
California  Newspaper  Publishers 
Association,  who  attended  the  ses¬ 


sions,  observed  that  no  amount  of 
safety  meetings  with  carriers  can 
guarantee  the  protection  of  all  of  them 
“anymore  than  a  parent’s  own  care 
and  precautions  can  make  the  world  a 
safe  playground  for  every  child.’’ 

However,  he  said,  steps  can  be 
tr.ken  in  two  general  directions.  One  is 
to  investigate  what  local  resources 
are  available  —  in  schools,  law  en¬ 
forcement  agencies  and  youth 
counseling  groups — to  mount  a  coop¬ 
erative  information  campaign  “de¬ 
signed  not  to  instill  timidity  in  young¬ 
sters  but  to  cultivate  its  opposite:  a 
vigilant,  active  and  communicative 


concern  for  the  security  of  ail  those  in 
the  neighborhood.’’ 

He  praised  the  “Take  Control’’ 
messages  of  the  Phoenix  Newspapers 
as  “invigorating  general  civic  con¬ 
cern  and  confidence  and  recognizing 
that  to  be  truly  safe  for  carriers  the 
streets  must  be  secure  for  all.’’ 

In  the  face  of  mounting  attacks  on 
carriers,  the  Phoenix  Gazette  and  Ari¬ 
zona  Republic  recently  launched  a 
campaign  featuring  teenage  singers 
and  dancers  urging  their  peers  on 
video  to  be  alert  to  neighborhood 
danger. 


More  aggressive  marketers 

In  an  effort  to  recapture  their  sagging  share  of  national  ads, 
newspapers  are  increasing  the  use  of  market  research,  study  shows 


In  an  effort  to  recapture  their  sag¬ 
ging  share  of  national  advertising, 
newspapers  are  increasingly  turning 
to  the  same  kind  of  audience  research 
used  by  broadcasters,  according  to  a 
new  study  by  an  Eastern  Illinois  Uni¬ 
versity  journalism  instructor. 

“The  general  conlusion  of  the  study 
is  that  newspapers,  because  of  the  de¬ 
cline  in  their  national  advertising,  are 
becoming  more  aggressive  market¬ 
ers,”  Dan  Stout,  the  study’s  author, 
told  E&P. 

Stout  noted  that  newspapers’  share 
of  national  advertising  has  dropped 
from  21%  in  1960  to  just  15%  in  1980. 

But  more  and  more  newspapers. 
Stout  said,  are  responding  by  describ¬ 
ing  their  readership  with  the  kind  of 
“scientific”  research  terms  —  such 
as  gross  rating  points,  average  fre¬ 
quency  and  CPM  —  that  broadcasters 
long  ago  adopted  to  attract  adver¬ 
tisers. 

Surprisingly,  the  study  found  that 
newspapers  are  not  only  increasingly 
familiar  with  the  marketing  terms  — 
but  in  many  cases  they  present  their 
research  in  far  more  sophisticated 
ways  than  television. 

“Tv  has  always  seemed  to  be  really 
hot,  and  I  don’t  think  they’ve  had  to 
work  (at  attracting  advertisers)  too 
much,”  Stout  said. 

“The  tv  information  was  very 
blase  .  .  .  with  very  little  selling.  The 
newspaper  and  radio  promotional 
pieces,  on  the  other  hand,  were  pack¬ 
aged  very  nicely.  They  were  much 
more  dynamic  presentations,”  Stout 
said. 

Not  only  was  the  packaging  better. 
Stout  said,  but  newspaper  answers  to 
the  study  query  were  much  more 


complete. 

“The  study  was  a  very  detailed  re¬ 
quest,  and  newspapers  to  a  high  de¬ 
gree  responded  to  all  the  request,” 
Stout  said. 

In  fact,  newspapers  were  more  like¬ 
ly  than  tv  or  radio  stations  to  be  able 
to  provide  figures  on  CPM  (cost  per 
thousand),  percentage  of  market 
coverage  and  gross  impressions. 

Overall,  a  higher  percentage  of 
newspapers  than  tv  outlets  could  re¬ 
spond  to  eight  of  the  12  research  items 
requested. 

The  survey,  prepared  with  the  help 
of  an  Atlanta  ad  agency,  was  mailed  to 
240  newspapers,  radio  stations  and  tv 
stations  in  the  top  75  markets  and 
asked  each  for  a  wide  range  of  re¬ 
search  information. 


‘The  general  conlusion 
of  the  study  is  that 
newspapers,  because  of 
the  decline  in  their 
national  advertising,  are 
becoming  more 
aggressive 
marketers ...” 


Forty-seven  newspapers  —  ranging 
from  the  64,000-circulation  Jersey 
City  (N.J.)  Journal  to  the  1.3-million 
New  York  Daily  News  —  responded, 
as  did  50  radio  and  50  tv  stations. 

Based  on  a  $40,0(X)  budget,  the  op¬ 
erations  were  asked  to  provide  num¬ 
ber  of  adults  18-54;  number  of  house¬ 


holds  with  incomes  over  $35,000; 
number  of  college  grads  reached; 
number  of  professional,  mangerial  or 
technical  jobholders  reached;  aver¬ 
age  frequency;  CPM;  percent  of  mar¬ 
ket  coverage;  gross  impressions; 
gross  rating  points;  net  reach;  percent 
net  reach;  and  average  audience. 

“Newspapers  showed  a  surprising 
familiarity  with  media  terminology 
that  had  l^en  previously  used  by  the 
broadcast  industry  only,”  the  study 
said. 

There  is  a  good  reason,  the  study 
also  concluded,  for  newspapers  to  use 
the  broadcast-like  terms:  “It  seems 
that  newspapers  have  discovered  that 
when  readership  is  translated  into 
common  broadcast  terms  like  gross 
rating  points  and  impressions,  they 
compare  very  well  with  those  stations 
in  terms  of  audience  penetration.” 

Information  from  newspapers  and 
radio  outlets  was  also  far  more  per¬ 
suasive  than  that  from  tv  stations,  the 
study  said. 

“The  majority  of  the  color  booklets 
and  brochures  with  complete  market 
information  came  from  the  newspa¬ 
per  group,”  the  study  noted. 

“In  the  next  several  years,”  the 
study  concluded,  “newspapers  have 
a  marvelous  oportunity  to  build  their 
case  to  national  advertisers.  With  the 
continuing  fragmentation  of  televi¬ 
sion  audiences  due  to  cable  and  other 
activities,  newspaper  audiences  are 
emerging  as  strong  and  promising. 

“However,  it  is  up  to  newspaper 
sales  management  to  prepare  their 
staffs  to  communicate  their  read¬ 
ership  in  the  terminology  presently 
being  used  by  their  national  cus¬ 
tomers.” 
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St.  Petersburg  weeklies  battle  it  out 

The  Advertiser  of  Pinellas  Co.  wins  right  to  publish  public  notice  ads; 
Pinellas  Review  exec  arrested  for  attempting  to  buy  circulation  list 


A  St.  Petersburg,  Florida,  weekly 
won  a  court  challenge  by  its  competi¬ 
tor  that  it  was  not  a  newspaper,  and, 
as  a  result,  will  be  able  to  continue 
publishing  public  notices  of  the  Pinel¬ 
las  County  deliquent  tax  lists. 

The  ruling  came  after  the  Pinellas 
County  Review  unsuccessfully  chal¬ 
lenged  in  court  the  county’s  decision 
to  award  the  contract  for  publishing 
the  deliquent  tax  lists  to  the  Adver¬ 
tiser. 


The  favorable  ruling  for 
the  Advertiser  does  not 
end  the  lawsuit. 


The  favorable  ruling  for  the  Adver¬ 
tiser  does  not  end  the  lawsuit.  In  addi¬ 
tion  to  alleging  that  the  Advertiser 
was  not  a  newspaper — and  therefore 
ineligible  for  the  contract  —  the 
Review  also  alleges  that  the  bid  sub¬ 
mitted  by  its  rival  was  below  the  legal 
minimum  established  for  publishing 
deliquent  tax  lists. 

The  Review  alleged  that  its  com¬ 
petitor  was  not  a  newspaper  because 
the  Advertiser,  within  a  year  of  bid¬ 
ding  for  the  contract,  had  published 
mostly  classified  advertisements  and 
did  not  fit  Florida’s  definition  of  a 
general  newspaper. 

The  Review  also  alleged  that  the 
Advertiser  at  one  time  charged  sales 
tax  in  addition  to  its  750  cover  price. 
Since  Florida  newspapers  are  exempt 
for  sales  tax,  the  Review  took  that  as 
further  evidence  that  the  Advertiser 
was  not  considered  a  newspaper. 

Circuit  Judge  Philip  A.  Federico 
ruled  that  the  Advertiser,  a  tabloid, 
did  in  fact  meet  the  requirements  of 
Florida’s  statute.  He  said  that 
although  the  weekly  contained  mostly 
classified  ads,  its  contents  were  of  in¬ 
terest  and  value  to  the  county’s  resi¬ 
dents. 

“The  fact  that  it  does  not  satisfy  our 
common  notion  of  what  a  newspaper 
is,  is  immaterial,’’  Judge  Federico 
said.  He  commented  that  the  statute 
does  not  specifically  talk  about  news, 
editorials,  features  or  sports  but 
speaks  only  of  “information  of  a  pub¬ 
lic  character  which  is  of  interest  or 
value.” 

Review  publisher  Herman  L.  Mos¬ 


ley  said  the  judge’s  decision  would 
result  in  other  conventional  newspa¬ 
pers  being  cut  out  of  the  bidding  for 
legal  notices  and  ads. 

“A  paper  that  does  not  have  report¬ 
ers  and  skills  gets  the  benefits  any¬ 
way.  It  bars  all  of  us  from  bidding 
because  they  have  no  overhead,” 
Mosley  said. 

In  related  developments,  Mosley 
was  arrested  and  charged,  along  with 
another  Review  employee,  with 
grand  theft  after  allegedly  trying  to 
buy  what  the  Advertiser  said  was  its 
secret  circulation  lists. 

The  police  report  said  Mosley  paid 
his  employee  $100  to  get  the  informa¬ 
tion  from  an  Advertiser  employee  and 
paid  $250  for  the  information  itself. 

Mosley,  however,  contended  that 
he  was  seeking  the  Advertiser’s  print 
order —  “not  private  information”  — 


which,  he  said,  has  to  be  published 
once  a  year  in  October  and  filed  with 
the  post  office. 

Mosley  said  that  his  lawyer  said  the 
Review  should  subpoena  the  informa¬ 
tion  rather  than  trying  to  obtain  it  by 

‘The  fact  that  it  does 
not  satisfy  our  common 
notion  of  what  a 
newspaper  is,  is 
immaterial,”  Judge 
Federico  said. 

other  means.  Mosley  said  that  when 
the  envelope  was  handed  to  him,  he 
did  not  open  it  but  instead  tore  it  in 
half  and  threw  it  away. 

Mosley  said  that  he  expects  the 
theft  charge  to  be  dismissed. 


In-house  union  may  seek  outside  affiliation 


Officials  of  the  in-house  union  at 
the  Wall  Street  Journal  want  to 
“diligently  press  the  issue’’  of 
whether  the  membership  should  seek 
to  “enter  the  mainstream  of  orga¬ 
nized  labor’’  by  affiliating  with 
another  union. 

The  decision  to  affiliate  would  be 
made  by  a  vote  of  the  membership  of 
the  International  Association  of  I^b- 
lisher’s  Employees. 

The  officials,  who  are  up  for  re- 
election,  are  president  Eric  Frank- 
land,  vice  president  Guy  M.  Riotto 
and  secretary/treasurer  Lorraine 
Astuto. 

The  union  officials  also  told  lAPE 
members  they  intend  to  “vigorously 
press  the  complaint  alleging  wide¬ 
spread  bias  against  women  and 
minorities  that  our  union  has  filed 
against  Dow  Jones  &  Co.  (the  Jour¬ 
nal’s  parent  company)  with  the  Labor 
Department.” 

They  also  plan  to  seek  a  dues  in¬ 
crease,  the  first  since  1%9. 

The  lAPE  officers  are  so  far  un¬ 
opposed  in  their  re-election  bids. 
They  recently  used  their  own  money 
to  send  out  an  appeal  to  union  mem¬ 
bers  to  solicit  opposition  to  their  can¬ 
didacies  by  the  May  31  deadline. 

“We  would  much  prefer  to  have  an 
electoral  battle  rather  than  be  re¬ 
elected  unopposed,”  they  stated. 

In  addition  to  providing  members 


with  an  electoral  choice,  the  I  APE 
leaders  said  having  opposition  would 
produce  a  full  airing  of  ideas  on  how 
the  union  should  be  run  for  the  next 
two  years. 

lAPE’s  contract  with  the  Journal 
expires  on  January  31,  1987.  The 
union  leaders  said  talks  are  expected 
to  begin  in  December  1986. 

No  more  interest 
in  Cowies  Media 

Gannett  Co.  has  no  plans  to  in¬ 
crease  its  holdings  in  Cowles  Media  of 
Minneapolis  beyond  the  13.8%  of  the 
stock  it  is  acquiring  from  the  Des 
Moines  Register  and  Tribune  Co., 
said  chairman  Allen  H.  Neuharth. 

Gannett  expects  to  complete  the 
stock  acquisition  this  summer. 

Neuharth  made  his  statement  after 
a  shareholder  at  the  company’s 
annual  meeting  asked  if  Gannett 
would  increase  its  holdings  in  light  of 
the  Washington  Post  Co.’s  announce¬ 
ment  that  it  was  increasing  its  position 
in  Cowles  from  17%  to  20%. 

Neuharth  responded  that  the 
Washington  Post  Co.  acquired  its  in¬ 
terest  in  Cowles  from  a  dissident 
stockholder.  He  said  Gannett  was  in¬ 
terested  only  in  acquiring  its  holdings 
on  friendly  terms. 
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Merge/purge:  a  successful  test 

But  a  mutual  trust  must  be  built  up  between  retailers  and  newspapers 


By  Andrew  Radolf 

Emporium-Capwell,  one  of  the  na¬ 
tion's  leading  department  store 
chains  in  terms  of  sales,  recently  com¬ 
pleted  a  computer  match-up  of  its 
charge  card  customers  for  all  of  its 
Bay  Area  stores  with  the  subscriber 
lists  of  12  California  newspapers. 

The  multiple  city  match-up  was 
done  by  Gazette  Press  Marketing 
Systems  of  Berkeley,  an  affiliate  of 
Greater  Buffalo  Press,  and  involved 
inserts  delivered  Sunday  in  the  news¬ 
papers  and  during  the  week  by  mail  to 
non-subscribers. 

The  successful  match-up  between 
the  retailer  and  area  newspapers  is 
viewed  as  paving  the  way  for  other 
newspapers  around  the  country  to 
team  up  for  multiple  matchings  with 
large  retailers  through  the  use  of  a 
third-party  data  processor. 

According  to  Gazette  Press  general 
manager,  Frank  Jamieson,  Empor¬ 
ium-Capwell  was  pleased  with  the  re¬ 
sult  of  its  multiple  city  merge/purge 
program  and  plans  on  using  it  more. 

The  program  involved  delivering 
Emporium-Capwell  inserts  through 
the  participating  newspapers  to  reach 
both  credit  card  and  non-credit  card 
holders  who  are  also  newspaper  sub¬ 
scribers.  Those  credit  card  holders 
who  do  not  subscribe  to  a  daily  news¬ 
paper  received  their  inserts  through 
the  maiL 

The  retailer  achieved  great  cost 
savings  through  the  elimination  of 
duplicate  mailings  to  credit  card  hold¬ 
ers  who  are  daily  newspaper  readers 
and  because  newspaper  insert  rates 
are  generally  cheaper  than  mail  de¬ 
livery. 

“The  concept  behind  what  we’re 
doing  is  the  the  trusted  third  party. 
None  of  the  parties  have  any  access  to 
anybody  else’s  files,”  said  Jamieson. 

Jamieson  said  that  retailers  in¬ 
terested  in  multiple  city  merge/purge 
lists  want  “consistent  data- 
processing”  in  the  compiling  of  the 
credit  card  holder/subscriber-non- 
subscriber  lists.  He  added  that  retail¬ 
ers  and  newspapers  are  also  very  re¬ 
luctant  to  share  their  lists  with  others. 

“The  reason  merge/purge  is  not 
going  very  quickly  is  retailers  don’t 
want  to  share  their  lists  with  newspap¬ 
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ers  and  newspapers  don’t  want  to  give 
their  lists  to  retailers ,  ”  J amieson  said . 

He  added  that  if  retailers  obtained 
the  subscriber  lists  from  a  daily, 
“they’d  analyze  the  list  to  see  where 
they’re  (newspapers)  weak”  and  ulti¬ 
mately  try  to  break  the  newspaper’s 
ad  rates.  Also,  there  is  no  telling 
whom  the  retailer  may  show  the  sub¬ 
scriber  list  to,  he  said. 


The  successful 
match-up  between  the 
retailer  and  area 
newspapers  Is  viewed  as 
paving  the  way  for  other 
newspapers  around  the 
country  to  team  up  for 
multiple  matchings  with 
large  retailers . . . 

For  similar  reasons,  the  retailers 
don’t  want  to  let  out  their  credit  card 
customer  lists,  he  said. 

IN  BRIEF— 

Hagopian  to 
head  4A’s 

Louis  T.  Hagopian,  chairman  and 
chief  executive  of  the  N  W  Ayer  Inc. 
advertising  agency  in  New  York,  was 
elected  chairman  of  the  American 
Association  of  Advertising  Agencies 
at  the  group’s  annual  convention  re¬ 
cently. 

The  organization,  known  collo¬ 
quially  as  the  4A’s,  is  the  leading  asso¬ 
ciation  of  advertising  agencies  in  the 
country.  Its  670  member  agencies  em¬ 
ploy  over  65,000  men  and  women,  and 
they  prepare  some  $35  billion  worth  of 
the  advertising  seen  and  heard  by 
Americans  this  year. 

Gannett  Foundation 
awards  more  grants 

The  Gannett  Foundation 
announced  a  challenge  grant  of 
$750,000  to  the  Archives  Fund  of  the 


Newspapers  involved  in  multiple 
city  match-ups  also  don’t  want  to 
share  subscriber  information  with 
each  other  for  both  competitive  and 
antitrust  reasons. 

Jamieson  said  Emporium-Capwell 
initiated  the  merge/program  and 
approached  newspapers  in  markets 
where  it  has  stores  with  the  idea  of 
sending  their  computer  tapes  to 
Gazette  Press. 

Though  Gazette  Press  is  a  Califor¬ 
nia  firm,  Jamieson  said  it  can  do  multi¬ 
ple  city  match-ups  for  newspapers 
and  retailers  around  the  country. 
Gazette  Press  has  also  done  merge/ 
purge  progams  for  Sears  and 
Bloomingdales. 

The  newspapers  particpating  in  the 
Emporium-Capwell  program  were 
the  San  Francisco  Examiner  and 
Chronicle,  Marin  County  Indepen¬ 
dent  Journal,  Hayward  Daily  Review, 
Fremont  Argus,  Tri-Valley  Herald, 
Contra  Costa  Times,  Oakland  Tri¬ 
bune,  San  Jose  Mercury-News, 
Peninsula  Times-Tribune,  Vacaville 
Reporter,  Vallejo  Times-Herald,  and 
the  Salinas  Californian. 


International  Museum  of  Photogra¬ 
phy  at  George  Eastman  House  to¬ 
ward  the  construction  of  a  proposed 
national  center  for  photographic  stud¬ 
ies  in  Rochester,  N.Y. 

The  challenge  grant  calls  for  the 
foundation  to  give  $1  for  every  $2  in 
binding  pledges  raised  from  other 
sources. 

The  Gannett  Foundation  also  an¬ 
nounced  it  is  launching  a  $300,000 
project  to  help  communities  across 
the  country  combat  adult  illiteracy. 

Syracuse  weekly 
gets  aggressive 

Syracuse  New  Times  has  begun  a 
marketing  campaign  to  capture  read¬ 
ers  in  the  25-  to  40-year-old  audience. 

The  campaign  involves  gearing  the 
weekly’s  content  and  design  to  attract 
young  professionals  and  suburban¬ 
ites. 

The  paper  also  a  adopted  a  new  slo¬ 
gan:  “For  the  way  you  live  now.” 


Credibility  debate  continues 

Publishers  and  editors  attending  a  meeting  in  Alaska  get  advice 
from  Detroit  Free  Press  publisher  Lawrence  and  AP’s  Boccardi 


By  M.L.  Stein 

Fallout  from  the  recent  media  cred¬ 
ibility  study  continued  recently  at  an 
Alaska  meeting  of  editors  and  pub¬ 
lishers,  who  were  told  they  are  re¬ 
sponsible  for  restoring  public  confi¬ 
dence  in  their  newspapers. 

David  Lawrence,  publisher  of  the 
Detroit  Free  Press  and  chairman  of 
the  American  Society  of  Newspaper 
Editor’s  credibility  committee,  called 
attention  to  the  committee's  generally 
gloomy  findings  (E&P,  April  13)  and 
warned:  “Credibility,  according  to 
the  ASNE  survey,  is  directly  related 
to  our  future.  Not  only  is  there  a  logic¬ 
al  relationship  between  credibility 
and  our  readers’  support  for  press 
rights,  but  newspaper  readership  is 
linked  to  increased  credibility.’’ 

The  theme  also  was  taken  up  by 
Associated  Press  president  Louis 
Boccardi,  who  said,  “It  is  clear  to  me 
that  we  do  have  problems  of  content 
and  perception  and  I  think  we  can 
meet  these  without  being  disloyal  to 
the  high  trust  that  we  all  carry.’’ 

However,  a  Washington  reporter 
feared  newspapers  may  be  too  con¬ 
cerned  about  their  critics. 


Commendable 
newspapering,  Lawrence 
opined,  means  writing 
about  “good  peopie  and 
good  things  as  weii  as 
the  not  so  good.” 


Their  words  were  delivered  at  a 
joint  program  in  Anchorage  of  Allied 
Daily  Newspapers,  a  Northwest  pub¬ 
lishers  group;  the  Alaska  Newspaper 
Association;  and  the  University  of 
Alaska’s  Alaska  Journalism  Week. 

Lawrence  reminded  the  audience 
the  ASNE  survey  revealed  that  three- 
fourths  of  all  adults  have  some  prob¬ 
lem  with  media  credibility  and  that 
one-fifth  of  all  adults  “deeply  distrust 
their  news  media.’’ 

Moreover,  he  said,  there  didn’t 
seem  to  be  much  difference  in  the 
credibility  of  newspapers  and  televi¬ 


sion  among  respondents. 

“In  fact,  it’s  clear  that  many  people 
have  trouble  remembering  where 
they  read  or  heard  or  saw  the  informa¬ 
tion,’’  he  contended. 

Lawrence  urged  newspapers  to 
“move  closer  to  readers,’’  stating 
that  such  action  will  not  compromise 
journalistic  integrity. 

“A  newspaper  of  high  credibility 
will  be  a  newspaper  that  is  fair,  accu¬ 
rate,  complete,  aggressive  and  com¬ 
passionate,’’  he  said.  The  credible 
newspaper,  he  continued,  is  per¬ 
ceived  as  accessible  “rather  than  high 
and  mighty.’’ 


“When  are  we  going  to 
stop  biaming  readers  for 
what  they  don’t  know 
about  us?”  he  asked. 


Lawrence  asserted  newspapers 
need  not  worry  about  being  loved  if 
they  are  respected  and  trusted. 

“Any  first-rate  journalist  realizes 
that  getting  at  truth  means  we  will 
forego  love,  but  a  first-rate  journalist 
does  seek  respect  from  readers,’’  he 
remarked. 

Addressing  the  complaint  by  read¬ 
ers  that  newspapers  overemphasize 
bad  news,  Lawrence  said  “a  good 
newspaper  rejoices  in  the  successes 
of  the  community  and  its  citizens. 
Many  journalists  have  disdain  for  that 
thought.  But  our  obligations  do  in¬ 
clude  reflecting  life  and  death  in  the 
community,  the  state,  the  nation,  the 
world.  The  news  columns  of  a  com¬ 
plete  newspaper  contain  hope  as  well 
as  despair.’’ 

Commendable  newspapering, 
Lawrence  opined,  means  writing 
about  “good  people  and  good  things 
as  well  as  the  not  so  good.’’ 

Editorial  decisions,  he  contended, 
should  be  based  to  some  degree  on 
“how  much  hurt  or  pain  we  may 
cause.’’ 

Lawrence  said  newspapers  will 
need  strong  leadership  by  people  with 
a  commitment  to  truth  and  to  serving 
readers  —  “editors  who  are  passion¬ 
ate  about  being  fair  .  .  .  editors  and 


publishers  who  are  willing  to  risk 
popularity,  internally  as  well  as 
externally,  in  the  pursuit  of  honest 
excellence.’’ 

The  publisher  charged  newspapers 
with  doing  a  poor  job  of  explaining 
themselves,  despite  great  public  in¬ 
terest  in  what  they  do. 

Journalists  spend  too  much  time  be¬ 
moaning  the  fact  that  they  are  not 
understood  or  appreciated,  he 
asserted. 

“When  are  we  going  to  stop  blam¬ 
ing  readers  for  what  they  don’t  know 
about  us?’’  he  asked. 

Lawrence  closed  on  an  upbeat 
note,  saying  the  ASNE  survey  also 
turned  up  readers  who  found  many 
things  they  liked  about  newspapers. 
“You  and  I  have  great  reason  to  be 
optimistic  about  good  newspaper¬ 
ing,’’  he  commented. 

Boccardi  advised  journalists  to  be 
more  careful  in  the  use  of  anonymity 
of  sources  and  to  focus  on  stories  im¬ 
portant  to  the  lives  of  readers. 

Also,  “We  can  do  more  to  let  read¬ 
ers  in  on  the  agony  of  editorial  deci¬ 
sion  making,’’  Boccardi  stated.  “I 
think  we  can  and  should  do  all  these 
things  and  more  like  them  to  erase  the 
perception  some  readers  have  that  we 
march  to  a  professional,  insider’s 
agenda  that  is  irrelevant  to  their 
interests  and  well-being.’’ 


“We  can  do  more  to  let 
readers  in  on  the  agony 
of  editorial  decision 
making,”  Boccardi  stated. 


Accuracy  must  be  improved,  the 
AP  chief  said,  and  he  placed  the  re¬ 
sponsibility  for  this  on  editors  and 
publishers. 

In  a  separate  panel  discussion  on 
credibility,  A.  L.  “Butch”  Alford, 
publisher  of  the  Lewiston  (Idaho) 
Morning  Tribune,  said  the  issue  was 
not  a  “passing  fad”  and  publishers 
should  regard  it  as  an  “everyday  con¬ 
cern”  that  might  someday  become  an 
“every-hour  concern.” 

But  Washington  Post  White  House 
(Continued  on  page  22) 
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the  space,  half  the 
twice  the  output. 


The  new  Harris  N  P-160  sets  the 
technological  standard  in  newspaper 
packaging  by  doing  the  work  of  two 
conventional  lines  in  half  the  floor  space 
and  with  half  the  labor  requirements. 

The  integrated  stacker  and  tyer 
delivers  strapped  bundles  at  rates  up 
to  50  per  minute  in 
the  dual,  alternating 
delivery  mode.  And 
it  accepts  signatures 
from  any  common 
web  press  or  Inserter, 
so  it’s  compatible 
with  the  equipment 
you  have  now. 

Because  the 
NP-160isasingle 
unit,  it  gives  improved 
stack  control  and 
higher  quality  bun¬ 
dles  with  packages 


of  up  to  300  broadsheet  pages.  To  pro¬ 
tect  the  bundles,  a  kraft  paper  bottom 
wrap  is  automatically  fed  from  a  roll 
before  tying.  Or,  unti^  stacks  can  be 
delivered  without  bottom  wrap. 

To  boost  your  packaging  produc¬ 
tivity  even  more,  you  can  add  modules 
for  double  strapping, 
top  wrapping, 
labeling,  and  pro¬ 
gramme  stacking 
of  odd  or  keyed 
bundles.  Even  an  in¬ 
line  palletizer  is 
available. 

For  more  in¬ 
formation,  write: 
Harris  Graphics 
Corporation,  Bindery 
Systems  Division, 
Champlain,  New  York 
12919. 


Covering  the  disabled 

Advocate  groups  for  the  disabled  are  angry  at  the  news  media, 
but  neither  they  nor  lournallsts  can  pinpoint  what  bothers  them 


By  Mark  Fitzgerald 

Advocate  groups  for  the  disabled 
are  angry  at  the  news  media,  but 
neither  they  nor  journalists  can  say 
exactly  what  bothers  them  —  or  what 
to  do  about  it. 

That  conclusion  emerged  from  a 
daylong  seminar  in  Chicago  May  13 
on  “The  Media  and  Disability”  that 
brought  print  and  broadcast  journal¬ 
ists  —  some  disabled  persons  them¬ 
selves  —  together  with  “disability 
communicators,”  social  agencies  and 
disability  rights  advocate  groups. 

“As  a  broadcast  journalist.  I’m 
confused  about  what  you  want,” 
KDKA-tv  anchorman  Stacy  Smith 
said  in  a  comment  that  was  echoed  in 
many  forms  throughout  the  day. 

Journalists  on  the  panel  said  they 
had  a  hard  time  understanding  the  in¬ 
creasing  criticism  of  stories  that  are 
meant  to  be  positive  portrayals  of  the 
disabled. 


Journalists  on  the 
panel  said  they  had  a 
hard  time  understartdlng 
the  Increasing  criticism 
of  stories  that  are  meant 
to  be  positive  portrayals 
of  the  disabled. 


Two  general  objections  to  the  news 
coverage  emerged. 

First,  critics  said,  the  media  tends 
to  cover  news  about  disability  and  dis¬ 
abled  persons  only  as  a  medical  issue 
or  a  human  interest  story. 

“It’s  hard  for  me  to  find  much  dif¬ 
ference  between  the  National  Enquir¬ 
er  and  the  more  conservative  publica¬ 
tions,”  said  Robert  Ruffner,  presi¬ 
dent  of  the  American  Association  of 
Disability  Communicators.  “(The 
story)  is  the  woman  in  the  wheelchair 
who  still  manages  to  run  her  home  and 
raise  a  family.” 

In  addition,  journalists  often  load 
their  stories  with  words  and  terms 
that  disabled  persons  find  offensive. 

One  example  is  the  very  term  “dis¬ 


abled  person.” 

“Avoid  using  the  derivative  word 
‘disabled’  as  a  labeling  adjective, 
which  implies  that  the  person  as  a  per¬ 
son  is  disabled,  as  in  ‘disabled  per¬ 
son,”’  says  an  Easter  Seals  pamphlet 
entitled,  “Portraying  Persons  With 
Disabilities  in  Print.” 

Similarly,  many  disability  rights 
advocates  say  it  is  patronizing  and  de¬ 
grading  to  refer  to  i^rsons  with  dis¬ 
abilities  as  “victims,”  who  are 
“afflicted”  or  “homebound”  or 
‘  ‘  wheelchair-bound .  ’  ’ 

Some  of  the  more  radical  disability 
groups,  such  as  the  staff  of  Disability 
Rag  magazine,  also  object  to  descrip- 
tions  of  disabled  persons  as 
“courteous,”  “independent,”  and 
“heroic.” 

Those  terms,  they  say,  reinforce 
the  false  notion  that  disabled  persons 
somehow  do  not  have  normal  emo¬ 
tions,  or  are  persons  to  be  pitied  or 
patronized. 

Journalists  said  they  wanted  to 
avoid  sending  that  message. 

“It’s  up  to  journalists  to  figure 
these  (offensive)  words  out,  and  it’s 
up  to  you  (disability  rights  advocates) 
to  help  journalists  figure  them  out,” 
anchorman  Smith  said. 

“But  don’t  make  a  blanket  condem¬ 
nation  of  all  words,  like  ‘victim.’ 
Well,  as  a  victim  of  polio,  (the  word) 
doesn’t  bother  me,”  he  added. 

And  journalists  warned  that  the  hu¬ 
man  interest  approach  to  disabled 
persons  simply  won’t  change  —  for 
exactly  the  same  reasons  that  news 
organizations  will  always  be  in¬ 
terested  in  human  interest  stories 
about  non-disabled  persons. 

“You’re  not  going  to  be  able  to  re¬ 
form  me,”  Chicago  Tribune  reporter 
Paul  Galloway  said.  “I  need  an  angle 
—  that’s  just  the  way  it  works.  Dis¬ 
abled  people  who  want  to  put  across 
their  message  are  just  going  to  have  to 
put  themselves  in  our  hands  —  to  be 
used  and  abused.” 

Terry  Wood,  anchorman  for  WSB- 
tv  in  Atlanta,  agreed. 

“We  are  not  here  to  treat  people 
with  disabilities  as  unique.  However, 
whenever  a  disabled  person  has  strug¬ 
gled  in  society  ‘against  all  odds,’  that 
is  an  interesting  story,”  he  said. 

“It’s  positive,  I  can’t  see  what  the 


negative  is,”  Wood  added. 

Tribune  reporter  Laura  Kavesh  — 
who  recently  traveled  widely  to  write 
an  article  on  the  process  of  selecting 
an  Easter  Seals  poster  child  —  said 
editors  are  willing  to  run  articles 
about  disability,  but  groups  shouldn’t 
expect  continue  coverage. 

“I  get  calls  from  (other  disability 
interest  groups)  who  say,  ‘You  did  a 
feature  about  Easter  Seals,  so  you 
should  do  one  about  us  as  equal  time.’ 
Well,  it  doesn’t  work  like  that,”  she 
said. 

Kavesh  also  said  that  editors  want 
to  see  an  approach  to  stories  that 
some  groups  say  is  patronizing.  That 
was  the  case  in  her  poster  child  arti¬ 
cle,  she  said. 


In  addition,  Journalists 
often  load  their  stories 
with  words  and  terms 
that  disabled  persons 
find  offensive. 


“I  must  say  when  I  pitched  the 
story  to  my  editor,  I  did  have  to  use 
quite  a  lot  of  pathos  to  get  him  to 
approve  the  hundreds  of  dollars  to  fol¬ 
low  (Easter  Seals  communications 
director)  Sandi  Gordon  going  around 
the  country  to  interview  kids,” 
Kavesh  said. 

“That  is  the  kind  of  thing  that  is 
going  to  come  across  in  the  article  too 
— whether  or  not  you  agree  that  is  the 
kind  of  thing  you’d  like  to  see  in  the 
paper,”  she  added. 

For  their  part,  seminar  participants 
who  work  with  disabled  persons  con¬ 
ceded  they  may  not  be  getting  across 
their  concerns  about  news  coverage. 

“We’re  directing  much  criticism  at 
the  media,  when  in  fact  the  media  is 
reflecting  a  lot  of  what  we  are  putting 
out,”  American  Association  of  Dis¬ 
ability  Communicators’  Ruffner  said. 

Some  of  the  journalists  on  the  panel 
—  which  included  a  radio  sports  re¬ 
porter  who  is  legally  blind  —  have 
themselves  been  the  target  of 
well-meaning  but  embarrassing 
reporting. 

(Continued  on  page  22) 
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MSOMEPLAC^ 

THE  HONOR  SY^ 
JUST  DOESN'T  WORK. 


That’s  why  newspapers  across  the  country  are 
eliminating  theft  and  increasing  sales  with  new 


easy  to  install  NewsVend  One”  inserts, 


Six  months  ago  NewsVend  One 
astounded  the  publishing  industry 
with  an  inexpensive  insert  to  con¬ 
vert  ordinary  vending  machines 
into  “honest”  boxes  which  dis¬ 
pense  one  newspaper  at  a  time. 

Now,  after  working  closely  with 
circulation  departments  across  the 
country,  we  have  made  a  number 
of  time  saving  modifications  to 
speed  the  loading  process  and 
improve  public  acceptance.  If  you 
haven’t  cut  your  profit  losses  with 
NewsVend  One",  now  is  the  time 
to  start.  Call  toll  free  today  for 
more  information. 


Dispenses  one  newspaper  at  a 
time... every  time. 

Eliminates  pilferage.. .increases 
profits. 

installs  in  less  than  20  minutes 
...without  reworking  racks. 

Fits  most  models.. .including 
stackers. 

Easy,  fool  proof  operation... not 
affected  by  rain  or  snow. 

Totally  mechanical. ..no  batteries 
or  electrical  components. 

Takes  paper  up  to  three  inches 
thick... automatically  adjusts 
for  newspaper  thickness. 

Priced  right  to  pay  for  itself 
within  a  few  months. 


news^«<§(Ml  one 


For  more  information,  contact  NewsVend  One  ,  Inc.,  on  our  toll  free  number  1-800-647-7155, 
or  write  to  Curtis  Bowie,  President,  Box  658,  Greenwood,  Mississippi  38930. 

Copyrights.  1983.  1984  and  1985.  by  NewsVend  One.  Inc.  All  rights  reserved. 

Patents  pending  in  U.S.  Patent  Office.  NewsVend  One  is  a  trademark  of  New^nd  One.  Inc. 


OBITUARIES 


Al  J.  Clark,  77,  retired  executive 
sports  editor  of  Harrisburg  (Pa.)  Pa¬ 
triot-News  newspapers,  died  on  April 
14  in  Polyclinic  Medical  Center,  Har¬ 
risburg. 

He  retired  in  January  of  1976  after  a 
52-year  career  including  27  years  with 
the  newspapers.  Before  the  Patriot- 
News,  he  had  worked  for  newspapers 
in  a  number  of  cities  including  Day- 
ton,  Baltimore,  Pittsburgh,  and  St. 
Louis. 

In  Harrisburg,  he  was  founder  of 
the  Big  33  Football  Classic,  which  ini¬ 
tially  showcased  the  state's  top  prep 
stars  against  a  team  of  United  States 
all-stars. 

♦  ♦  ♦ 

Howard  N.  Gray,  75,  retired 
general  manager  of  The  Central 
Maine  Morning  Sentinel,  Waterville, 
died  on  April  10. 

He  joined  the  Sentinel's  circulation 
department  60  years  ago,  working  his 
way  up  to  general  manager  in  1952. 
He  became  a  vice  president  of  the 
parent  Guy  Gannett  Publishing  Com¬ 
pany,  Portland,  in  1959  and  retired  in 
1977. 

*  ♦  ♦ 

CoiT  Hendley  Jr.,  64,  associate 
editor  of  the  Washington  Times  and  a 
former  reporter  and  editor  at  the  late 


Washington  Star,  died  May  16  of  an 
apparent  heart  attack  at  his  home  in 
Washington. 

Hendley  worked  25  years  for  the 
Star,  having  begun  as  a  copyboy  in 
1940.  He  was  assistant  city  editor 
when  he  left  in  1%5  to  become  execu¬ 
tive  editor  of  the  Elizabeth  (N.J.) 
Journal. 

He  later  became  executive  editor  of 
the  Passaic  Herald-News  and  was 
compiling  personal  reflections  on 
journalism  while  living  on  the  New 
Jersey  seacoast  when  the  Washington 
Times  offered  him  the  newspaper's 
first  managing  editor  post  in  April  of 
1982.  Last  November,  he  became 
associate  editor. 

*  ♦  ♦ 

Hencil  R.  Hockett,  71,  former 
circulation  director  of  the  Washing¬ 
ton  Daily  News,  died  March  24  after  a 
long  illness. 

His  association  with  the  News  and 
Scripps  Howard  Newspapers  span¬ 
ned  35  years.  In  1950,  Hockett  was 
loaned  to  the  New  York  World  Tele¬ 
gram  and  Sun  for  one  year  to  make  a 
feasibility  study  for  carrier  home  de¬ 
livery. 

He  started  his  circulation  career 
with  the  Washington  Times  Herald  in 
1934. 


Neill  Mitchell,  72,  a  former  ex¬ 
ecutive  vice  president  and  general 
manager  of  The  Press  and  Sunday 
Press,  Atlantic  City,  N.J.,  died  May  4 
in  Brevard,  N.C. 

He  joined  The  Press  in  1951  as 
advertising  director  and  was  named 
general  manager  in  1%3,  becoming 
executive  vice  president  a  year  later. 
After  he  retired  he  moved  to  Winter 
Haven,  Florida. 

Earlier  in  his  career  Mitchell  was 
with  the  Bethlehem  {Pa.)Globe-Times 
and  the  Easton  (Pa.)  Free  Press  and 
then  in  Easton  was  with  Lehigh 
Foundries  Inc.  and  sales  manager  at 
Lehigh  Inc.,  prior  to  joining  The 
Press. 

♦  ♦  ♦ 

Ernest  P.  Reed,  63,  who  was  with 
the  Harrisburg  (Pa.)  Patriot-News 
newspapers  in  advertising  positions 
for  37  years,  died  on  April  20. 

He  served  as  the  national  advertis¬ 
ing  manager,  advertising  manager  and 
advertising  director  for  27  years  and 
retired  in  1983. 

*  ♦  * 

Frank  A.  Sisk  Jr.,  69,  a  mystery 
story  writer  and,  earlier,  a  reporter  for 
the  Bridgeport  (Conn.)  Post  and  the 
now-defunct  Bridgeport  Sunday 
Herald,  died  April  25  in  Essex,  Conn. 


do 

accidents 
go  up7 


write  or  call  (309-766- 
2625)  If  you  have  an  Interest 
In  these  topics  or  questions 
about  others. 


It'S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  Insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  The  55  mph  speed 
Limit:  LIfesaver  or  Nui¬ 
sance?"  and  "Automatic  Crash 
Protection:  Necessity  or  Nui¬ 
sance? "  They're  part  of  the 
Information  service  available 
to  newspeople  from  State 
Farm. 


Media  Information  Service 
Public  Relations  Department 
State  Farm  insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701  f  STATI  I 
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The  one  company  that  can 
fulfill  all  your  flexo  requirements 


Ed  PadiUa  CEO., 
M.A.N. -ROLAND 
Newspaper  Press  Division 


Is  flexo 

in  your  future? 

Many  publishers  and  production 
executives  have  answered  that 
question — yes.  Many  are  convinced 
of  the  advantages  of  flexo;  they 
have  been  waiting  for  that  time 
when  flexo  would  be  ready  for 
them. 


Flexoman  units  now  in  daily  production  at  the  Miami  Herald 


The  advantages 
are  here 

The  flexographic  process  for 
producing  newspapers  can  realize 
substantial  savings  on  newsprint 
waste  and  power  consumption  while 
producing  offset  quality  reproduc¬ 
tion  with  virtually  no  rub-off. 


Technical 

superiority 

From  proven  new  unit  design  to 
entire  project  responsibility,  from 
ink  management  systems  to  start-up 
and  beyond,  M.A.N. -ROLAND 
offers  the  technology  and  support 
to  make  flexo  work  for  your 
newspaper. 

If  you’re  ready  to  consider  flexo, 
we’re  ready  to  talk  to  you.  Give  us 
a  call  at  201-469-6600. 


M.A.N. -ROLAND 
is  ready  now 


If  you’ve  been  waiting  for  the 
process  to  become  a  reality,  the 
time  is  now  to  talk  to  M.A.N.- 
ROLAND.  We  are  the  one  press 
manufacturer  offering  a  single 
source  for  all  elements  of  a 
complete  flexo  press  system:  from 
totally  new  printing  units  to  reels, 
tensions  and  pasters  through  to  the 
folder. 

If  you  want  to  replace  your  existing 
letterpress  units  (Goss  Mark  I,  II 
or  Colormatic)  our  FLEXOMAN 
press  units  are  designed  to  slip-in 
perfectly. 


NEWSPAPER  PRESS  DIVISION 
Middlesex,  NJ  08846-2499 


Ingersoll  acquires  Alton  (III.)  Telegraph 


In  another  acquisition  increasing  its 
substantial  presence  in  the  suburbs 
around  St.  Louis,  Ingersoll  Publica¬ 
tion  Co.  (May  21)  bought  the  com¬ 
pany  that  publishes  the  Alton  (III.) 
Telegraph. 

The  acquisition  ends  ISO  years  of 
independent  operation  of  the  Tele¬ 
graph  —  an  operation  that  in  recent 
years  was  racked  by  a  financially  di¬ 
sastrous  libel  suit  and  a  bitter  falling- 
out  between  the  two  families  which 
controlled  the  37,767-circulation 
evening  daily. 

Ingersoll's  purchase  of  the  Tele¬ 
graph  also  augments  the  Lakeville, 
Conn.-based  chain’s  already  substan¬ 
tial  press  capacity  in  St.  Louis. 

Last  year,  Ingersoll  bought  the 
highly  successful  Suburban  News¬ 
papers  of  Greater  St.  Louis  chain, 
which  publishes  33  free  weeklies  with 
a  reach  of  800,000  in  St.  Louis  and  its 
suburbs. 

More  recently,  through  its  Sunrise 
Industries  Inc.  subsidiary,  Ingersoll 
had  already  purchased  the  48%  stake 
the  McAdams  family  owned  in  the 
Alton  Telegraph  Printing  Co. 

In  the  most  recent  transaction.  Sun¬ 
rise  bought  the  52%  stake  owned  by 
the  Cousley  family,  which  had  con¬ 
trolled  the  publication  since  1889. 

However,  Ingersoll  said  the  pres¬ 
ent  management  —  including  presi¬ 


dent,  editor  and  publisher  Stephen  A. 
Cousley  —  would  be  retained. 

“While  Sunrise  is  well-positioned 
to  contribute  to  the  Telegraph’s  con¬ 
tinued  development,  we  are  commit¬ 
ted  to  Stephen  Cousley’s  judgment 
and  leadership,’’  Ingersoll  president 
Ralph  Ingersoll  II  said  in  a  prepared 
statement. 


Ingersoll’s  purchase  of 
the  Telegraph  also 
augments  the  Lakeville, 
Conn.-based  chain’s 
already  substantial  press 
capacity  in  St.  Louis. 


“I  view  the  new  business  arrange¬ 
ment  with  the  Cousley  family  as  the 
joining  of  a  new  partnership  which 
will  ensure  the  editorial  independence 
and  prosperity  of  the  Telegraph  into 
the  next  century,’’  Ingersoll  added. 

Alton  Telegraph  Printing  Co.  will 
continue  as  a  separate  corporation, 
Ingersoll  and  Cousley  said.  The  pres¬ 
ent  board  includes  three  Cousley 
family  members,  and  two  Ingersoll 
executives.  Vice  president-news 
D.G.  Schumacher  and  Steven  Mottaz 
are  also  directors. 


Stephen  Cousley  said  that,  though 
the  newspaper  is  profitable,  joining 
the  Ingrsoll  chain  “will  allow  the 
Telegraph  to  be  a  stronger  newspa¬ 
per,  to  better  serve  its  readers,  adver¬ 
tisers  and  communities.’’ 

Cousley  also  said  the  paper  was  not 
sold  because  of  financial  problems. 

However,  the  Alton  Telegrpah  is 
something  of  a  national  symbol  of  the 
devastating  effect  the  increasingly 
huge  libel  judgments  can  have  on 
newspapers. 

In  1981,  the  paper  filed  for  Chapter 
1 1  bankruptcy  protection  from  credi¬ 
tors  after  it  was  slapped  with  a  $9.2- 
million  judgment  in  a  controversial 
case  involving  allegedly  libel  state¬ 
ments  that  were  not  printed  in  the 
Telegraph,  but  only  contained  in  a 
memo  written  by  two  reporters  and 
sent  to  law  enforcement  officials. 

A  year  later,  the  paper  settled  by 
paying  $1.4  million. 

The  libel  suit  also  figured  in  the  split 
between  the  Cousleys  and  McAdams. 
Peter  C.  McAdams,  who  was  the  pa¬ 
per’s  business  manager  until  he  re¬ 
signed  in  February  told  the  Chicago 
Tribune  there  was  “bad  blood”  be¬ 
tween  himself  and  publisher  Cousley 
for  several  years  because  of  differ¬ 
ences  over  the  handling  of  the  libel 
suit  as  well  as  over  business  philos¬ 
ophies. 


Doubts  about  potentially  libelous  statements? 


Ask  yourself  these  questions 


Reporters  and  editors  should  ask 
themselves  six  questions  when  they 
have  doubts  or  anxieties  about  poten¬ 
tially  libelous  statements,  according 
to  Terry  Francke,  legal  counsel  for 
the  California  Newspaper  Publishers 
Association. 

In  a  recent  seminar  for  staffers  of 
the  Antioch  Daily  Ledger  and  the 
Pittsburg  Post  Dispatch,  Francke  re¬ 
viewed  these  points  and  questions: 

“Proof:  Can  you  prove  it  now 
based  on  reliable  personal  or 
documentary  sources?  If  so,  will 
those  sources  be  available  a  year  from 
now? 

“Privilege:  Will  the  law  excuse  any 
falsity  in  view  of  its  origin,  its  subject, 
your  innocent  mind-set,  or  a  com¬ 
bination  of  these? 

“Precision:  Will  your  proof  or  priv¬ 
ilege  fail  because  of  your  erroneous 
interpretation  or  distorted  reporting 
of  information? 


“Presentation:  Will  the  court  inter¬ 
pret  the  statement  based  on  its  con¬ 
textual  clues,  as  expressive  of  action¬ 
able  fact — or  constitutionally  pro¬ 
tected  opinion? 

“Privacy:  Even  if  you  can  prove  a 
personal  fact,  are  you  confident  either 
that  it  is  already  public,  or  that  its 
disclosure  would  not  be  viewed  as 


offensive  to  ordinary  sensibilities,  or 
that  its  substance  is  of  legitimate  pub¬ 
lic  interest? 

“Protocol:  Will  your  treatment  of  a 
potential  plaintiff,  by  act  or  omission, 
before  or  after  publication,  needlessly 
prompt  or  aggravate  his  suit  against 
you?” 


Newspaper  donates  legal  costs  won 


A  $2,011.95  award  in  legal  costs 
won  by  the  Bend  (Ore.)  Bulletin  in  a 
freedom  of  information  suit  has  been 
donated  to  Prineville  Memorial  Hos¬ 
pital. 

The  newspaper  obtained  a  favor¬ 
able  judgment  in  its  suit  against  the 
City  of  Prineville  and  its  railway  sys¬ 
tem  over  the  railway  commission’s 
refusal  to  conduct  open  meetings. 
The  Bulletin  charged  a  violation  of  the 
state’s  open  meeting  law. 


The  trial  judge  upheld  the  paper’s 
challenge  and  also  ordered  the  city  to 
pay  its  attorney  fees. 

In  a  report  to  readers,  the  Bulletin 
said:  “The  Bulletin  did  not  start  this 
whole  business.  We  had  no  desire  to 
profit  from  bringing  a  suit.  It  was  filed 
only  to  insure  that  an  important  state 
law,  passed  to  allow  citizens  to  know 
what  their  employees  and  elected  offi¬ 
cials  were  doing  for  them  or  to  them, 
was  obeyed  ...” 
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NEWSPEOPLE  IN  THE  NEWS 


Leroy  F.  Aarons  Sharon  A.  Lewis 

Leroy  F.  Aarons,  features  editor  Ramon  G. 
of  the  Oakland  (Calif.)  Tribune  since  president  oi 
1983,  has  been  named  executive  since  1983,  ' 

editor.  Family  Week 

Aarons  is  a  former  reporter,  editor  id^t  of  GMI 
and  correspondent  for  the  Washing-  Patricia  1 
ton  Post  and  has  served  as  assistant 
city  editor.  New  York  bureau  chief  Novemb 
and  West  Coast  bureau  chief.  He  also  ident  and  ad 
covered  the  Lebanon  War  for  Time  weekend  n 
magazine  in  1982.  James  Wals 

^  ^  cicnt  HnG 

Sharon  A.  Lewis  has  been 
appointed  vice  president  for  human  ident  ot  uM, 
resources  at  Jackson  Newspapers, 

Inc.,  publisher  of  the  New  Haven  Ronald  F 
Register  and  Journal-Courier.  In  named  prod 

addition  to  the  responsibility  for  per-  Arkansas  Gt 

sonnel  and  human  resources  activi-  responsibility 

ties  for  the  newspapers,  she  will  con-  labor  relatioi 

centrate  on  organizational  develop-  Before joir 

ment,  team  building  and  succession  spent  18  yeai 

planning.  in  various  f 

Lewis  has  been  senior  human  rela-  positions,  m 

tions  administrator  for  the  Informa-  tion  manage 

tion  Services  Division  of  TRW,  Par- 
sippany,  N.J.,  for  the  past  two  and 
one-half  years.  Prior  to  that  she  was  a  Michael  1 
management  consultant  for  the  Chi-  York  Times 

cago  firm  of  Daniel  Howard  and  Asso-  metropolitai 

dates  and  a  practicing  psychologist.  was  with  Nc 

*  *  *  on  technolog 

Jeffrey  Daigle,  an  account  repre-  Lewis  has 
sentative  in  the  advertising  depart-  tant  news  ei 

ment  of  the  Central  Maine  Morning  Post  and  as  a 

Sentinel,  Waterville,  has  been  named  of  the  Wask 

advertising  manager.  Since  January  was  with  nev 

of  last  year,  he  has  been  in  charge  of  Florida, 
special  section  preprints  and  market  >1 

coverage.  Richard  , 

Also,  Raymond  Winn  was  named  editor  in  the  : 

assistant  circulation  manager,  mov-  Chicago  Trih 

ing  from  district  manager;  and  1985Joumali 

Robert  Zemrak,  advertising  at  Southeri 

account  representative,  from  circula-  Carbondale. 

tion  district  manager  in  Farmington,  on  the  staff  c 

James  McGowan  joined  the  staff  as  a  campus  new: 

district  manager  from  a  similar  capac-  A  1973  joi 
ity  with  the  Bangor  Daily  News.  university,  h 


Ramon  G.Goulke 


Ronald  R.  Krengel 


Ramon  G.  Gaulke,  who  has  been 
president  of  Gannett  Media  Sales 
since  1983,  was  named  president  of 
Family  Weekly.  He  continues  as  pres¬ 
ident  of  GMS  as  well. 

Patricia  Haegele,  vice  president/ 
eastern  division  of  USA  Today  since 
last  November,  was  named  vice  pres¬ 
ident  and  advertising  director  of  the 
weekend  newspaper  magazine. 
James  Walsh,  previously  vice  presi¬ 
dent  and  advertising  director  for 
Family  Weekly,  was  named  vice  pres¬ 
ident  of  GMS. 

♦  ♦  * 

Ronald  R.  Krengel  is  the  newly 
named  production  director  of  the 
Arkansas  Gazette,  Little  Rock,  with 
responsibility  for  all  production  and 
labor  relations. 

Before  Joining  the  Gazette,  Krengel 
spent  18  years  with  the  Houston  Post 
in  various  production  management 
positions,  most  recently  as  produc¬ 
tion  manager. 

*  *  * 

Michael  Lewis  has  joined  the  New 
York  Times  as  a  copy  editor  on  the 
metropolitan  desk.  He  previously 
was  with  Nation’s  Business,  writing 
on  technology. 

Lewis  has  worked  also  as  an  assis¬ 
tant  news  editor  at  the  Washington 
Post  and  as  assistant  Maryland  editor 
of  the  Washington  Star.  Earlier  he 
was  with  newspapers  in  Alabama  and 
Florida. 

*  *  * 

Richard  Joseph  Lorenz,  a  copy 
editor  in  the  sports  department  of  the 
Chicago  Tribune,  was  honored  as  the 
1985  Journalism  Alumnus  of  the  Year 
at  Southern  Illinois  University- 
Carbondale.  While  a  student,  he  was 
on  the  staff  of  at  the  Daily  Egyptian, 
campus  newspaper. 

A  1973  joum^ism  graduate  of  the 
university,  he  worked  at  the  Bristol 


(Va.)  Herald-Courier,  the  Florida 
Times-Union,  Jacksonville,  and  the 
St.  Louis  Globe-Democrat  before 
moving  to  Chicago. 

*  *  ♦ 

Larry  Lucas,  circulation  director 
of  the  Aberdeen  (S.D.)  American 
News  since  1978,  has  been  named  cir¬ 
culation  director  of  the  Fort  Myers 
(Fla.)  News-Press.  Lucas  succeeded 
Dennis  Gardiner,  who  became  cir¬ 
culation  director  of  the  Pensacola 
News-Journal  in  February. 

♦  ♦  * 

Michael  McKeller  has  been 
named  corporate  controller  at  Tri¬ 
bune  Publishing  Company  in  Taco¬ 
ma,  Wash.  He  was  assistant  control¬ 
ler  at  Atlas  Foundry  and  Machine 
Company  in  Tacoma  and  had  general 
management  duties  at  Ideal  Machine 
and  Manufacturing,  Inc.,  a  subsidiary 
of  Atlas. 

*  ♦  ♦ 

Robert  Sherwin  recently  joined 
the  Seattle  Times  sports  staff  as  a  spe¬ 
cial  assignment  reporter.  He  was 
assistant  sports  editor  at  the  San 
Francisco  Examiner  and  prior  to  that, 
sports  editor  for  the  Arizona  Daily 
Star,  Tucson,  and  a  sports  columnist 
for  the  Mansfield  (Ohio)  News 
Journal. 

♦  ♦  ♦ 

Jack  Hines  was  named  assistant  to 
the  advertising  director/sales  training 
director  of  the  Kansas  City  Star  and 
Times.  His  previous  positions  at  the 
Star  Company  have  been  manager  of 
communication  services  and  promo¬ 
tion  manager. 

Gail  Borelli,  a  copy  editor  for  the 
Times  since  1981,  joined  the  Star’s 
business  desk  to  handle  layouts, 
makeup  and  the  Business  Scene. 

Randy  Smith,  who  joined  the 
Times  as  a  copy  editor  six  years  ago 
and  became  assistant  metropolitan 
editor,  has  been  named  business  edi¬ 
tor. 
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Lawrence  Wade  is  joining  the 
Washington  Times  as  a  columnist  and 
editorial  writer.  He  was  spokesman 
and  head  of  press  and  communica¬ 
tions  for  the  United  States  Commis¬ 
sion  on  Civil  Rights,  a  post  he 
assumed  in  1984.  Before  that  he  was 
an  editorial  writer  for  the  Orlando 
Sentinel. 

*  ♦  * 

Christopher  L.  Carr  was 
appointed  photo/graphics  editor  of 
the  Birmingham  Post-Herald.  He 
goes  to  Birmingham  from  a  post  as 
teaching  associate  at  Ohio  Universi¬ 
ty,  Athens. 

Carr  holds  a  bachelor  of  science  de¬ 
gree  in  journalism  and  a  master  of  arts 
in  visual  communication  from  the  uni¬ 
versity.  He  previously  had  served  as  a 
staff  photograher  for  the  Sidney 
(Ohio)  Daily  News  and  for  the  Marion 
(Ind.)  Chronicle-Tribune. 

*  *  * 

Editorial  department  promotions  at 
the  Allentown  (Pa.)  Morning  Call, 
follow. 

Maureen  Decker,  design  editor 
since  1981,  was  promoted  to  assistant 
managing  editor  for  graphics. 

James  Kelly  was  promoted  from 
city  editor  to  assistant  managing 
editor. 

Alfred  Roberts,  associate  city 
editor,  has  been  named  day  city 
editor. 

Also  in  a  related  newsroom 
announcement,  John  Grim,  assistant 
managing  editor  of  the  Morning  Call 
since  1981,  was  given  responsibility 
for  production  and  planning  of  the 
news  editions  of  the  Saturday 
weekender  and  Sunday  news  edition. 


HENRY  K.  WURZER,  former  executive 
vice  president  and  general  manager  of  the 
New  York  Daily  News,  has  joined  The 
Hearst  Corporation  in  the  new  position  of 
marketing  development  manager  of  The 
Hearst  Newspapers  Group. 

Wurzer  will  direct  and  coordinate 
marketing  development  plans  for  the  cor¬ 
poration's  16  daily  and  40  weekly  news¬ 
papers.  Wurzer  joined  the  Chicago  Tri¬ 
bune  in  1957  and  served  in  senior  sales, 
marketing  and  advertising  posts.  In  1 979, 
he  moved  to  the  New  York  Daily  News  as 
executive  vice  president  and  director  of 
sales. 


Jay  Pitts  has  been  named  manag¬ 
ing  editor  of  the  Fort  Walton  Beach 
(Fla.)  Daily  News.  He  assumed  the 
top  newsroom  slot  replacing  the  late 
Otis  Grossman. 

Pitts  has  worked  as  a  reporter  and 
editor  in  Virginia,  Georgia  and  Flor¬ 
ida.  He  went  to  the  Daily  News  from 
its  sister  newspaper,  the  Panama  City 
{¥{&.)  News-Herald,  where  he  was 
assistant  editor. 

Both  the  Daily  News  and  the  News- 
Herald  are  part  of  the  Freedom  News¬ 
papers  group,  headquartered  in  Santa 
Ana,  Calif. 


Promotions  in  the  marketing  ser¬ 
vices  division  of  the  Fort  Wayne 
(Ind.)  Newspapers  follow: 

Donna  Sager,  to  the  newly- 
defined  position  of  creative  services 
manager  with  responsibility  for  the 
graphic  design  services  department, 
community  relations,  special  sections 


Bingham  returns  to  Louisville 


Barry  Bingham  Jr.,  editor  and  pub¬ 
lisher  of  the  Courier-Journal  and  the 
Louisville  Times,  and  vice  chairman 
of  WHAS  Inc.  and  Standard  Gravure 
Corp.,  is  returning  to  work  June  3, 
after  a  nine-month  leave. 

Last  September,  Bingham  and  his 
wife,  Edith,  moved  to  Northampton, 
Mass.,  where  she  completed  studies 
at  Smith  College  and  received  a 
bachelor’s  degree  in  art  history  and  he 
audited  courses  and  studied  the 
potential  for  delivering  news  and  in¬ 
formation  via  home  computer. 

During  Bingham’s  sabbatical,  Paul 
Janensch  served  as  acting  editor  and 
publisher,  responsible  for  the  news, 
editorial  and  business  operations. 
George  Gill  was  responsible  for 
WHAS  and  Standard  Gravure,  corpo¬ 
rate  departments  serving  all  three 
companies  and  subsidiaries. 

With  Bingham’s  return.  Gill  con¬ 
tinues  as  president  of  the  Courier- 
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Journal  and  Louisville  Times  Co.  and 
chief  executive  of  the  Bingham  com¬ 
panies.  Janensch  resumes  the  title  of 
executive  editor  but  temporarily  will 
devote  most  of  his  time  to  directing  a 
planning  project  begun  last  year. 

Meantime,  Leonard  Pardue  serves 
as  deputy  executive  editor,  in  charge 
of  operations  of  the  news  depart¬ 
ments.  Pardue,  managing  editor  of  the 
Times  since  1978,  was  acting  execu¬ 
tive  editor  the  past  nine  months. 

Ed  Bennett,  acting  managing  editor 
of  the  Times,  continues  in  his  tempor¬ 
ary  position  as  do  other  Times  news 
employees  who  have  had  added  re¬ 
sponsibilities  since  last  September: 
acting  assistant  managing  editors 
Marc  Norton  and  Linda  Raymond, 
acting  news  editor  Jake  Voreis,  acting 
local  copy  desk  chief  Rob  Deckard 
and  acting  Neighborhoods  editor  Pat 
Howington. 


and  the  in-house  print  shop  and  per¬ 
sonnel  managing  those  areas. 

Vic  Alexander,  to  sales  develop¬ 
ment  manager.  He  has  been  a  retail 
sales  representive,  business  agent  for 
the  News-Sentinel  and  the  Journal- 
Gazette,  since  joining  the  staff  in  De¬ 
cember. 

CoRiNNE  Henderson,  to  graphic 
design  services  manager,  and  Pam 
Bailey,  to  the  newly-created  position 
of  ad  services  manager. 

*  *  * 

James  P.  Sweeney  is  transferring 
to  Copley  News  Service’s  Sac¬ 
ramento  bureau  from  the  Torrance 
(Calif.)  Daily  Breeze. 

He  will  have  primary  responsibility 
to  provide  news  coverage  for  the  Co¬ 
pley  newspapers  in  Southern  Cali¬ 
fornia. 

*  *  ♦ 

Donn  Fry,  currently  arts  and  en¬ 
tertainment  editor  of  the  Seattle 
Times,  will  succeed  Larry  Rumley 
as  book  editor.  Rumley  recently  re¬ 
tired. 

Fry,  with  the  Times  for  three  years, 
previously  was  book  editor  and  art 
critic  at  the  Indianapolis  Star,  where 
he  worked  as  general  assignment  re¬ 
porter  and  also  had  been  with  the 
Associated  Press  in  Indianapolis  and 
the  Franklin  (Ind.)  Daily  Journal. 

*  *  * 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 
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Aviation  editor  sees  need 
for  more  speciaiization 


Richard  Witkin,  aviation  editor  of 
the  New  York  Times,  says  newspa¬ 
pers  should  allow  more  of  their 
reporters  to  specialize  in  covering 
aviation. 

He  made  the  plea  in  accepting  the 
Lauren  D.  Lyman  Award  at  a  lun¬ 
cheon  at  the  National  Press  Club  in 
Washington,  D.C.  on  May  20. 

The  Aviation/Space  Writers  Asso¬ 
ciation  makes  the  annual  award, 
named  after  a  former  Times  aviation 
editor,  to  an  individual  whose  long 
and  distinguished  career  in  aviation 
best  displays  the  qualities  of  integrity, 
accuracy  and  excellence  in  reporting, 
writing  or  public  relations. 

“I’m  not  saying  there  are  not  a  lot 
of  non-specialist  reporters  who  can 


The  Canadian  Press  still  acts  as  if  it 
were  competing  with  the  defuritt 
United  Press  Canada,  the  news  coop¬ 
erative’s  president  told  members  re¬ 
cently. 

“There  were  expressions  of  con¬ 
cern  that  CP  would  be  less  energetic 
in  its  pursuit  of  news,  that  its  staff 
would  be  less  inclined  to  worry  about 
deadlines  or  getting  there  first,”  pres¬ 
ident  Keith  Kincaid  said. 

“This  has  not  happened,  and  it 
won’t,”  he  declared. 

CP  acquired  the  unprofitable  UPC 
wire  service  last  year  and  is  now  the 
only  Canada- wide  news  agency. 

While  the  disappearance  of  com¬ 
petition  was  unfortunate,  UPC’s 
money  problems  showed  Canada  can¬ 
not  support  two  full-service  wire 
agencies,  said  another  top  CP  figure, 
retiring  chairman  Charles  D’ Amour. 

“We  can  have  two  mediocre  ones 
or  one  good  one,”  said  D’ Amour, 
publisher  of  the  planned  Mocton 
(N.B.)  Le  Matin. 

CP  must  remain  strong  because  it  is 
a  “major  unifying  force”  in  the  na¬ 
tion,  he  said. 

Canadian  news  coverage  should 
not  become  “branch-plant  journal¬ 
ism”  provided  by  a  big  international 
news  service,  D’Amour  said. 

“Why  not  AP  Canada  or  Reuters 
Canada?”  D’Amour  asked  rhetorical¬ 
ly.  These  operations  “could  easily 
come  up  with  some  sort  of  Canadian 
report  to  merge  with  the  millions  of 
words  they  collect  from  around  the 


handle  a  lot  of  involved  aviation  sto¬ 
ries,”  Witkin  said.  “The  problem  is 
that  there  are  a  lot  of  others  who  are  a 
downright  menace.  There  are  a  lot  of 
others  who  are  suckers  for  the  spe¬ 
cial-interest  news  sources.” 

Chiding  the  media  for  coverage  of 
the  Soviet  downing  of  a  Korean  pas¬ 
senger  plane  in  the  North  Pacific  near¬ 
ly  two  years  ago,  Witkin  said:  “Did 
you  ever  see  so  much  technically 
illiterate  speculation  about  radar 
capability? 

“In  an  increasingly  technological 
world,  it  is  often  difficult  to  get  the 
facts  and  translate  them  adequately 
for  your  audience,”  Witkin  said. 
“Yet  it  is  increasingly  important  that 
we  do  so.” 


globe,”  he  said. 

But  he  warned  that  such  an  arrange¬ 
ment  would  rob  Canada  of  one  of  its 
major  unifying  forces. 

Like  the  Associated  Press,  CP  is  a 
cooperative  of  its  members  —  104 
newspapers  and  more  than  400  radio 
and  television  stations. 

In  past  years,  there  has  been  con¬ 
siderable  tension  inside  CP  between 
its  newspaper  and  broadcast  mem¬ 
bers  —  a  rivalry  that  came  to  a  head  in 
1984  when  all  of  the  organization’s 
activities  were  consolidated  under 
one  board  of  directors.  Previously,  a 
second  board  represented  directors  of 
the  subsidiary  Broadcast  News  Ltd. 

Kincaid  said  those  wounds  have  be¬ 
gun  to  heal. 

Members  elected  two  broadcasters 
to  the  board  at  the  annual  meeting  in 
Toronto  in  May:  Fred  Sherratt,  vice 
president  of  Toronto-based  CHUM 
Ltd;  and  Jack  Schoone,  president  of 
Eastern  Broadcasting  System,  head¬ 
quartered  in  Mocton,  N.B. 

Kincaid  said  a  third  broadcaster,  to 
represent  French-language  subscrib¬ 
ers,  will  be  announced  later. 

In  addition,  CP  named  John  Rea  as 
vice  president  of  broadcasting,  and 
said  he  will  serve  also  as  general  man¬ 
ager  of  broadcast  news. 

CP,  which  now  has  20  satellite  dish¬ 
es  for  audio  transmission  located 
across  the  country,  will  be  installing 
another  80  by  the  end  of  the  summer, 
Kincaid  said. 


Credibility  debate 

(Continued  from  page  12) 

correspondent  Lou  Cannon  sug¬ 
gested  that  the  press  should  take  a 
tougher  stand  against  criticism,  de¬ 
claring  that  “freedom  of  the  press  and 
a  responsible  press  have  nothing  to  do 
with  each  other.” 

“We  need  to  stand  up  for  the  rights 
of  the  press  and  not  have  to  meet 
some  official’s  concept  of  responsibil¬ 
ity,”  he  said  in  a  speech  at  an  Alaska 
Press  Club  banquet. 

According  to  Cannon,  journalists 
are  too  concerned  over  whether  or  not 
they  are  liked. 

“This  is  irrelevant  to  the  job  we  are 
doing,”  he  explained.  What  is  more 
important,  he  went  on,  is  that  the 
press  is  fair  and  does  its  job  well. 

“People  resent  us  because  they  are 
dependent  on  us,”  Cannon  said.  “We 
have  the  freedom  to  do  our  job  as  best 
we  can  but  we  stir  the  resentment  and 
envy  of  those  dependent  on  us.  We 
can’t  do  much  about  people  who  think 
we  are  unfair  but  we  can  do  the  extra 
things,”  such  as  working  harder  to 
nail  down  a  story. 

Later,  in  an  interview  with  E&F, 
Cannon  indicated  that  the  media  may 
be  bending  over  too  far  to  please  their 
critics. 

“We  should  not  have  to  apologize 
for  hard-hitting  journalism,”  Cannon 
maintained.  “We  make  a  certain 
number  of  mistakes,  but  we’re  getting 
to  the  point  where  we’re  doing  the 
critics’  work  for  them.  People  respect 
us  more  when  we  stand  up  for  our 
prerogatives,  when  we  tell  the  truth 
without  fear  or  favor.  We  don’t  have 
to  be  liked.” 

In  an  interview  with  the  Anchorage 
Times,  Boccardi  once  again  declined 
to  comment  on  the  UPI’s  financial 
problems,  but  said  that  competition 
or  the  lack  of  it  would  not  make  any 
difference  in  the  way  AP  does  its  job. 

“We  have  an  obligation  that  just 
doesn’t  permit  us  to  be  unresponsive 
or  lazy  .  .  .  that’s  got  nothing  to  do 
with  whether  there  are  nine  other  ser¬ 
vices  or  two,  or  none,”  he  said. 


The  disabled 

(Continued  from  page  14) 


Anchorman  Smith’s  polio,  for  ex¬ 
ample,  was  not  the  focus  of  a  recent 
Pittsburgh  newspaper  profile,  but  the 
description  of  the  disability  hurt.  The 
writer  referred  to  the  “painful  and 
awkward  way”  Smith  walked. 

“Well,  walking  is  not  painful  for 
me,  not  awkward,  though  it  may  have 
been  painful  and  awkward  for  (the  re¬ 
porter)  to  watch,”  Smith  said. 


Canadian  Press  competitive 
despite  iack  of  competition 
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Weye  just  written 

MAINFRAME  COMPUTERS 
INTO  EXTINCTION. 


Our  advertising 

MESSAGE. 

Concept's  AdNet  system  keeps  a 
constant  track  of  classified  and  dis¬ 
play  ads,  their  contents  and  their 
run  schedules.  Billing  and  ac¬ 
counts  receivable,  too.  You  can 
even  let  AdNet  share  your  NewsSet 
network,  or  run  them  separately. 


Forget  everything  you  thought 
you  knew  about  publishing  net¬ 
works.  Because  Concept  Publish¬ 
ing  Systems  introduces  NewsSet 
and  AdNet.  Personal  Computer- 
based  editorial  and  advertising 
networks  that  do  everything  your 
mainframe  does.  Except  cost  a  lot. 

Both  systems  feature  proven  soft¬ 
ware  programs.  Apple  Personal 
Computers.  A  lightning-fast  net¬ 
work.  And  a  compact  but  mighty 
central  memory. 


No  GROWING  PAINS. 

These  wonderful  systems  are  also 
wonderfully  expandable.  Each  net¬ 
work  and  central  memory  can 
accommodate  up  to  63  Apple  PCs. 
Central  memory  backup  is 
available,  and  affordable,  in 
—  several  forms. 

~  And  Concept's  systems  are 
very  user  friendly.  Almost 
=  like  a  warm  puppy.  Without 

p  the  chewed-up  slippers. 


So  SIMPLE  EVEN  THE 
COPY  BOY  CAN  FIX  IT. 
Maybe  that  should  read,  “So 
sophisticated  . . ."  Well,  the  point 
is,  both  the  NewsSet  and  AdNet 
systems  are  easy  to  maintain.  The 
Apple  dealer  down  the  block  will 
have  most  of  the  parts  you'll  need. 
And  our  entire  training  program 
takes  just  two  days.  It's  that  sim¬ 
ple.  Or  sophisticated,  we're  not 
sure  which. 


More  freedom  of 

THE  PRESS. 

Each  Apple  com¬ 
puter  handles  its  own  f  cbmut 
processing 
tasks  inde¬ 
pendently, 

have  to  worry  about  a  costly  main¬ 
frame  processor  slowing  you  down. 
And  because  each  PC  has  its  own 
floppy  disk  storage  for  backup, 
your  news  stories  will  never  be¬ 
come  mysteries.  What's  more. 
Concept's  networks  drive  typeset¬ 
ters.  Even  the  revolutionary  Apple 
LaserWriter™  the  typesetter- 
quality  plain  paper  printer. 


Price  is  the 

FINAL  KICKER. 

Our  NewsSet  and  AdNet  systems 
cost  about  half  as  much  as  com¬ 
parable  mainframe  systems.  Half 
the  price!  And  they  help  edit  those 
mainframe  maintenance  bills 
Vv.  from  your  budget,  too. 

Now  if  that  doesn't 
,  write  your  mainframe 
into  extinction,  you 
better  read  this  story 
one  more  time. 

CALL  US  TODAY  AT  414- 
887-3731.  We'll  tell  you  everything 
you'd  like  to  know  about  Concept 
Publishing  Systems'  NewsSet 
and  AdNet. 

f  CONCEPT 

^  PUBLISHING  SYSTEMS 


Our  editorial 

STORY, 

The  real  beauty  of  Concept's 
NewsSet  editorial  network  is  its 
advanced  features.  Text  editing 
and  manipulation  are  a  snap.  Text 
filing,  recovery  and  other  tasks  are 
equally  snappy.  Like  we  said,  any¬ 
thing  your  mainframe  can  do, 
NewsSet  can  do.  Only  cheaper. 


©Concept  Puhlishinii  Co. 

Apple"  "Apple*.  "Apple  He**  and  "Macintosh* 
are  trademarks  of  Apple  Computer. 
Cupertino.  CA. 

Corvus"  is  a  trademark  of 
Corvus  Systems  Inc..  San  Jose.  CA 


ADNET-NEWSSET 


1  w 

Concept  Publishing  Systems,  126  Monroe  St., 
Beaver  Dam,  WI,  53916,  Telephone  (414)  887-3731 


“Themerchants 
will  manage  commerce 

the  better, 
the  more  they  are 
left  fiee  to  manage 
for  themselves!’ 

Thomas  Jefferson,  1800 


The  free  enterprise  system  that  Jefferson 
championed  has  served  American  busi¬ 
ness  very  well.  However,  until  1980  our 
nation’s  freight  railroads  were  not  allowed 
to  share  in  the  benefits  of  a  free  market. 

A  noose  of  federal  regulations  choked  the 
railroads  for  nearly  100  years.  The  effect 
of  this  government  stranglehold  was  pre¬ 
dictable:  During  the  1970’s,  railroads  filed 
for  bankruptcy  at  an  alarming  rate,  affect¬ 
ing  22%  of  the  nation’s  rail  mileage. 

In  1980  the  Staggers  Rail  Act  loosened 
the  regulatory  collar,  allowing  freight 


railroads  to  operate  more  efficiently 
and  competitively. 

Since  the  passage  of  Staggers,  rail¬ 
roads  have  made  a  remarkable  recovery. 
Huge  investments  in  new  equipment 
and  track  repair  have  made  them  more 
efficient.  Stiff  competition  has  con¬ 
trolled  rates  far  more  effectively  than 
regulation  did.  According  to  a  recent 
study,  87%  of  freight  shippers  sur¬ 
veyed  feel  that  railroads  should 
continue  to  participate  in  a  free, 
competitive  market.  A  strong  majority 


believe  that  deregulation  has  benefited 
rail  customers  and  America’s  consumers. 

Still,  there  are  those  who  would  “fine 
tune”  Staggers,  those  who  would  again 
tighten  the  regulatory  noose.  America 
deserves  better. 

For  more  information,  write: 

Free  Enterprise,  Dept.  512, 

Association  of  American  Railroads, 

1920  L  Street,  N.  W.,  Washington,  DC. 

20036.  Or  if  you’re  on  a  dead¬ 
line,  call  us  at  (202)  835-9550 
or9555. 


ASSOCIAnON  OF  AMERICAN  RAILROADS 
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APRIL 

Advertising  Data 


April  1985/19S4 
ADVIRTISING  DATA 
SURPLItD  BY  PUBLISHER 


1965  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1965 

1984 

FULL  RUN 

PART  RUN 

FULL  RUN 

AIMNY,  NIW  YORK 

Tinfws  Union-m 

ROPLocol . 

37,880 

38,953 

Preprint  local 

26,740 

23,662 

ROPNotioncil 

5,993 

5,643 

Preprint  NoHonol . 

1,100 

870 

52.772 

42.993 

Totol . 

124,485 

112,121 

Knickerbocker ‘News-e 

ROPLocol . 

20,956 

22,629 

Preprint  Locoi 

26,740 

22,150 

ROP  Notional 

5,994 

5,556 

Preprint  Notionol . 

1,100 

870 

32.572 

25.418 

Totol . 

87,362 

76,633 

Times  Union-S 

ROPLocol . 

20,186 

19,727 

Preprint  Local 

44,650 

38,285 

ROP  Notional 

3,434 

2,915 

Preprint  Notional 

2,860 

24.612 

20.795 

Totol . 

95.742 

81.722 

GRAND  TOTAL 

307,589 

270,476 

ATLANTA,  GA. 

Joumol  &  Constitution-d 

ROPLocol . 

.  234,381 

33,448 

212,224 

Preprint  Local 

15,369 

20,577 

ROP  Notionol 

20,047 

22,626 

Preprint  Notionol . 

1,187 

1,791 

320.441 

265.279 

Totol . 

591,425 

33.448 

522,497 

Joumol  &  Con$titution-S 

ROPLocol . 

53,257 

10.506 

71,088 

Preprint  Locoi . 

8,802 

16,301 

ROP  Notional . 

7.189 

7,324 

Preprint  Notionol . 

3,204 

4,829 

65.801 

74.972 

Totol . . . 

.  138.253 

10.506 

174.514 

GRAND  TOTAL _ 

.  729,678 

43,954 

697,011 

BANGOR,  Ml. 

Daily  News-m 

ROPLocol . 

26,559 

3,669 

22,850 

Preprint  Local . 

26,210 

12,199 

25,285 

ROP  National 

2.432 

3,232 

Preprint  NatKxiol . 

1,620 

971 

14.813 

11.263 

Totol . 

71,634 

15,868 

63,601 

Doily  News-S 

ROPLocol . 

8,262 

7,986 

Preprint  Locoi . 

2,220 

1,781 

ROP  Notional . 

4,739 

469 

Preprint  Notional . 

3,119 

1,620 

983 

Clossified.. 

7.942 

6.615 

Tolol . 

GRAND  TOTAL .. 


iltMINOHAM,  AlA. 


Post-Herold*m 

ROPLocol . 

.  39,788 

33,499 

Pieprint  Locoi . 

6,444 

4,619 

ROP  Notionol 

4,936 

5,219 

Preprint  Notionol . 

385 

784 

Clossified.. 

35.532 

31.268 

Total . 

87,085 

75,389 

News-e 

ROPLocol . 

.  42,947 

13,481 

44,297 

Preprint  Locoi _ ...... 

8,828 

396 

6.400 

ROP  Notional _ 

5,511 

5,502 

Preprint  Notionol . 

385 

917 

Clossified . 

.  36.800 

32.959 

Total . 

.  94,471 

13,877 

90,075 

ROPLocol. 

...  29,146 

36,646 

Preprint  Local 

12,110 

12,847 

ROP  Notionol 

5,277 

5,578 

Preprint  Notionol . 

2,654 

3,015 

ClossifM... 

24.702 

27.860 

73.889 

85.946 

GRAND  TOTAL . 

....  255,445 

13,877  181,830 

24.062  1840  17.834  5.141 


ROP  Locoi . 

....  37,907 

43,438 

Preprint  local . 

20,592 

21,912 

14,784 

ROP  Notionol 

8,605 

10.840 

Preprint  Notional . 

2,112 

330 

34.107 

35.784 

Total . 

101,211 

24,024 

105,176 

News-S 

ROPLocol. 

24,016 

29,875 

Preprint  Local . 

6,050 

20,856 

19,668 

ROP  Notional . 

3,411 

5,392 

Preprint  Notionol . 

3,300 

660 

1,452 

Clossified . 

.  10.143 

12.237 

Total . 

46.920 

21.516 

_ $8.^2^ 

GRAND  TOTAL . 

....  148.131 

45,540 

173,800 

NearwS 

ROPLocol . 

Preprint  Locoi . . 

ROP  NoHonol . . 

22.374  Preprint  Nohonol 
CIcBsified .. 

396  Total . 


tUmiNOTON,  VT. 


18,876  State  News-m 

ROP  Local . 

2,904  ROP  National 
_ Clossified... 


Joumal-e* 

ROP  Local . 

Preprint  Locoi .. 


DITtOIT. 

MUCH. 

53,328 

23,406 

48,174 

5,030 

10,911 

4,684 

11,914 

771 

9,665 

1,302 

888 

55,890 

42,352 

126,513 

35,087 

105,763 

28,602 

3,096 

29,847 

10,647 

14.805 

9,073 

5,966 

224 

6,269 

2,599 

2,677 

2,955 

32,197 

27,524 

80.011 

20.803 

75.670 

206,524 

55,889 

181,433 

am  Mar.  25  to  Apr.  21,  1985. 

DOVER 

,  DIL. 

51,056 

58,297 

665 

1,167 

20.607 

_ 11520 

72,328 

72,864 

IDMONTON,  ALTA. 


...  45,004 

49,057 

452,435 

Preprint  Locoi . 

30,562 

27,724 

Preprint  Notional.... 

42.876 

ROP  National . 

3,725 

4.074 

Classified... 

1.148.839 

Preprint  National . 

1,811 

906 

GRAND  TOTAL  ... 

.  4,304,018 

Clossified. 

26.097 

21.925 

107,199 

103.686 

FORT  LAUOIRDAIE,  FU. 

News  &  Sun  Sentinel-m.eS 

ROP  Locoi . 

.  192,344 

74,360  213,201 

ROPLocol 

14,973 

12,508 

Preprint  Local . 

54.117 

64,736 

Preprint  Local . 

11,691 

6,592 

ROP  Notional . 

18,631 

131  25,931 

ROP  National . 

1,067 

1,092 

Preprint  Notional.... 

6,868 

7,725 

Preprint  Notional . 

5,787 

5,147 

Classified . 

.  174.601 

15.951  184,947 

Clossified. 

8.042 

5.767 

GRAND  TOTAL  . 

446,561 

90,442  496,540 

Totol . 

41.560 

31.108 

GRAND  TOTAL . 

....  148,759 

134,797 

FORT  WORTH,  HX. 

CAIOAAY,  ALTA. 


Herotd-e* 

ROP  Local . 

Preprint  Locoi . 

ROP  Notionol . 

Preprint  Notional... 
Clossified. 

GRAND  TOTAL.. 


Stor-Tribune-mS 
ROP  Local 

Preprint  Locoi . 

ROP  Notionol . 

Preprint  Notional... 
Classified. 

GRAND  TOTAL .. 


Stor-Telegrom-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.... 

Classified . 

Total . 

Star-Telegrom-e 

ROP  Local . 

Preprint  Locoi . 

ROP  Notionol . 

Preprint  Notional..,. 
Classified. 

Totol . 


88,227  36,429  87.396 

22,381  26,281  22,452 

10,414  11.339 

1,300  129 

192.480  _  182.542 

314,802  62,710  303,858 


Herald-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional... 

Clossified . 

GRAND  TOTAL . 


Tribune-o/d 

ROP  Locoi . 

Preprint  Local . 

ROP  Notionol . 

Preprint  National.. 

Clossified . 

TOTAL . 


56,733  19,012 

8,451  45.716 

921  312 

42.936  _ 

109,041  65.040 


63,967  80,353  60,623 

9.665  7,675  12.140 

26,251  6.774  29.950 

1,350  2,925  1,354 

45.294  139.819  41.211 

146.527  237,546  145.278 


Star-Telegrom-S 

ROP  Local . 

Preprint  Locoi . 

ROP  Notionol . 

Preprint  Notional... 
Clossified. 

Total . 

GRAND  TOTAL .. 


66,287  36,429  71,703 

22,381  26,281  22,452 

10,436  11,047 

1.300  129 

148.226  _  144.130 

247,330  62,710  249,461 


41,672  29,783  48,944 

23,846  12,460  27,354 

3,840  4,747 

8.710  9,614 

79.222  _  95.374 

157.290  42.243  185.835 

719.422  167,663  739,154 


Tribune-Review*m 

ROP  Local . 

Preprint  Locoi . 

ROP  Notional . 

Classified.. 

Totol . 


ORCINSBURG,  FINN. 

.  30,886  35,547 

30,396  2,064  28.929 

1,744  2.239 

2?.-<2g  R/?9 

.  88,454  2,064  91,505 


ROP  Local 

33,841 

37,653 

Preprint  Locoi . 

16,650 

28.515 

ROP  National 

16,329 

1,772 

Preprint  Notional . 

9,450 

2,475 

63.494  11.793 

TOTAL. 

139.764 

82.208 

Grand  Total . 

....  286,291 

319,754 

Tribune-Review-S 
ROP  Local 

’  Preprint  Locoi . 

■  ROP  Notional 

Preprint  Notional . 

Clossified.. 

Totol . 

GRAND  TOTAL..., 


33,658  33,195 

18,239  19,841 

668  1,181 

3,900 

12.296  _ 14.222 

68.761 _ 42.222 

157,215  2,064  160,714 


Houston  Chronicle-o/d,S 


‘Indicates 

lines. 


newspapers  reporting  figures  in 


ROP  Local . 

..  20,082 

18,775 

Preprint  Locoi . 

81 

1,032 

ROP  Notionol . 

....  18,632 

23,310 

Preprint  Notional . 

7,390 

8,855 

294.138 

338.652 

GRAND  TOTAL . 

....  332,852 

7,471 

308,737 

9,887 
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1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


INDIAPIAROLIS,  IND. 


ROPLocol . 

62,611 

2,201 

66,712 

1,526 

Preprint  Local . 

ROP  Notional . 

5,646 

1,668 

6,752 

2,983 

Preprint  Notionol . 

53616 

282 

46.770 

509 

Totol . 

..  121373 

4,151 

120334 

5,018 

News-e 

ROP  Local . 

....  37393 

2,201 

40,503 

1,526 

Preprint  Local . 

1,647 

2,983 

ROPLocol . 

.  1396363 

1662685 

Sentinel-<^d 

Preprint  Locol . . 

.....  865302 

1,048,170 

ROP  Notionol . 

.  601,156 

545,766 

Preprint  Notionol . 

.  50,178 

65,122 

ROP  Notional _ 

Clossified . 

.  934.426 

825.280 

NOTE:  Gontte  includu  T.V.  Times — 45,584  lines  in  1985,-  35300  lines  in 

ROP  Notionol . .  5,437 

Preprint  Notional .  282 

CkmiM .  52.262  _ 

Total .  95,092  4,130 


ROP  Local . 

509  ROP  Notional.. 


70,960  27,580 

26,656  6Sm 


363310  151,132  33U40 


ROPLocol . 

.  898,918 

992344 

50,964 

49,144 

Preprint  Locol . 

.  525352 

809328 

3,349 

4361 

ROP  Notional  .... 

_  211,719 

233609 

37.010  _ 

31.W 

Preprint  NoHonol... 

1360 

91323 

85311 

Clossified . . . 

.  629349 

467380 

GRAND  TOTAL.. 

_  2367398 

2,503661 

Stor-S 

ROPLocol .  33,414 

Preprint  Local .  1,504 

ROP  Notional .  2,796 

Preprint  Notional .  2,080 

Ckmified .  37.465 


3,414  34,165 

1,504  7,899  2377  8,627 

2,796  3,239 

2,080  2,559 

17.465  _  32323  _ 


NASMVIUI,  HNN. 


Totol .  77.259  7.899  74.563  8.627 

GRAND  TOTAL .  294,224  16,180  286,879  18,663 


KITCHINIR-WAnnOO,  OOT. 


Tennesseon-m 

ROPLocol . 

Preprint  Local . 

ROP  Notional _ 

Preprint  Notionol.. 
CkBsified . 


Record-e 

ROPLocol.... 

78305 

80,174 

Total . 

Preprint  Local 

58,717 

57,527 

Bonner-e 

10,109 

9,980 

ROPLocol . 

Preprint  Notional . 

1.993 

1313 

Preprint  Local...... 

37.405 

33.883 

ROP  Notional 

GRAND  TOTAL . 

....  186,429 

183377 

Preprint  Notionol. 

LINCOIN,  NH. 

CkasM..... 

Total . 

NAIM  tniNOS-NAlM  DtHRT-INOlO,  CALM. 

Desert  Suve 

ROPLocol _  82314  84,732 

ROP  Notionol _  7,076  8325 

Classified _  34.421  31.438 

Total . .  123311  124395 

Doily  News.e 

ROPLocol _  22,910  21348 

ROP  Notional _  2,966  3337 

CkBsilied .  4357  3378 

Total .  M.133  28.963 

GRAND  TOTAL _  153344  153358 


Joumal-Stor-m.eS 
ROP  Local . 

.  54,707 

57,763 

Preprint  Local . 

.  37326 

45,123 

ROP  Notional . 

2,692 

3,384 

Preprint  Notionol . 

6,067 

9.434 

Clouified . 

.  32.462 

32.033 

GRAND  TOTAL . 

.  133,154 

147,737 

LOUISVILLI,  KY. 


Courier-Joumol-m 

ROP  Local . 

65,417 

19,518 

66,172 

Preprint  Local . 

15,639 

ROP  Notional . 

4,329 

150 

5,078 

Preprint  Notionol . 

1,246 

35.118 

28.501 

Totol 

104,864 

36,553 

99,751 

Times-e 

ROP  Local . 

65,058 

31,212 

66,257 

Preprint  Locol 

15,639 

ROP  Notional 

4,190 

42 

5,388 

Preprint  Notional . 

1,246 

Clarified . 

.  34.649 

_158Z 

31.516 

Total . 

.  103.897 

52.726 

103.161 

GRAND  TOTAL . 

.  272,903 

142,965 

283,397 

Courier-Joumol-S 

ROP  Local . 

42,411 

563 

55,376 

Preprint  Local . 

47,990 

ROP  Notional 

2,066 

54 

3,052 

Preprint  Notionol . 

5,079 

19.665 

22.057 

Total . 

64,142 

53,686 

80,485 

MEMPHIS,  TENN. 

Commerciol  Appeol-m 

ROPLocol . 

57,404 

38,581 

55,277 

Preprint  Locol . 

20,130 

31,550 

16,663 

ROP  Notional 

6,387 

1,653 

7,400 

Preprint  Notionol . . 

1396 

88 

1,072 

44.844 

43.139 

Total . 

.  130,061 

71,872 

123,551 

Commercial  Appeol-S 

ROP  Local. 

25,052 

33,894 

Preprint  Local . 

23,459 

10,285 

26,181 

ROP  Notional . 

3,369 

4,374 

Preprint  Notional . 

6,225 

6393 

26.693 

32.571 

Total . 

84.798 

10-285 

103.413 

GRAND  TOTAL . 

..  214,859 

82,157 

226,964 

MONTREAL,  QUE. 

Le  Devoir-m* 

ROPLocol . 

261,516 

250,003 

ROP  Notional . 

155,557 

199,527 

Clouified . 

13830 

18351 

GRAND  TOTAL . 

430,903 

467381 

Tennessean-S 

ROPLocol . 

Preprint  Locol . 

ROP  Notional 
Preprirrt  Notional... 

Clouified . 

Total . 

GRAND  TOTAL.. 


Doily  Press-m 

ROPLocol . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional  .. 
Classified.... 

Total . 

Times-Herold-e 

ROPLocol . 

Preprint  Local _ 

ROP  Notional _ 

Preprint  Notional.. 

Classified . 

Total . 


Republic-m 

ROPLocol . 

Pteprim  Locol . 

ROP  Notional . 

Preprint  Notional.. 

Classified . 

Total . 


112313  4,158  114396 

27311  4386  32,149 

9,987  12,448 

920  1,116 

109367  1317  107.933 

260398  10361  268342 


NIWKMT  NIWS,  VA. 


Gozette-e 

ROPLocol . 

Preprint  Locol.. 
ROP  Notionol ... 


Ooily  Press-S 

ROPLocol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional... 
Clouified.... 

Total . 

GRAND  TOTAL.. 


Nugget-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional... 
Classified.... 

GRAND  TOTAL.. 


53,900 

57,689 

9,984 

12,156 

2,112 

9,034 

4,076 

3370 

731 

841 

576 

..  44.656 

38396  . 

..  113347 

12,156 

102.308 

9310 

43.938 

53,461 

9,984 

11,895 

2.112 

8315 

3336 

3,169 

731 

841 

576 

..  33.687 

32.814 

92,176 

11,895 

92397 

9,391 

29,073 

38,545 

10,368 

16,951 

22,368 

7,826 

934 

6,770 

5,760 

256 

841 

247 

15.014 

_ R246 

61.149 

17.»7 

_ a2iza  _ isas 

..  266,672 

41,258 

277,475 

27,074 

NORTH  RAT,  OPIT. 

34,398 

36.998 

27,842 

33,528 

37354 

20,588 

6,874 

6.662 

392 

1,961 

980 

2,353 

20.478 

22.015 

88,984 

35,489 

103,909 

22,941 

102,489  4349  105,993 

27311  4,886  32,149 

9,702  12393 

920  1,116 

109.142  1365  107343 

249,764  10.400  258,894 


Republic-S 

ROPLocol . 

Preprint  Locol . 

ROP  Notional 
Preprint  Notionol... 

Clouified . 

Toiol . 

GRAND  TOTAL  .. 


671,768  20,661  681,882 


NOCTLANO,  NU. 


Preu  Herold-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional 


Standard-Exaniiner.eS 

ROPLocol .  56,435  68,830 

Preprint  Locol .  61,529  73,174 

ROP  Notionol  7,706  8,902 

Preprint  Notional .  3,924  1,725 

Clouified .  43.758  39.169 

GRAND  TOTAL .  173,352  191,800 

NOTE:  Family  Supplement  not  included — 2,31 1  inches. 

‘Indicates  newspapers  reporting  figures  in 
lines. 


Evening  Express-e 

ROP  loco) . 

Preprint  Locol 
ROP  Notion  I 

Preprirtt  Notional . . 

Ckissified.... 

Total . 

Telegrom-S 

ROP  local . 

Preprint  local 
ROP  Notional 

Preprint  Notional . 

Classified.... 

Totol . 

GRAND  TOTAL .... 


PROVIDENCE,  R.I. 

Joumol-m 

ROPLocol . — 

....  39,443 

14,134 

Preprint  locol _ _ 

9309 

7,736 

ROP  Notionol . 

5,848 

Preprint  Notional . 

1,140 

Clouified... 

30375 

1.386 
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I9es  1964 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


RDF  local . . 

37459 

14,134 

32.090 

16469 

Preprint  Locol 

10,484 

28,414 

11,423 

17,322 

ROP  Notionol . 

5,167 

6401 

Pnprint  Notionol . 

2402 

869 

ClossHied . 

23.498 

l.-tM 

20.906 

344 

Totol . 

79,410 

43,934 

71,489 

34435 

Joumol-S 

RDF  Local . 

39,969 

33,904 

Preprint  Locol................. 

32,792 

20,115 

35,471 

12,067 

ROP  Notionol . 

5460 

4,790 

Preprint  Notionol . 

5465 

3473 

Cloieified 

15J92 

14487 

Totol _ _ 

W478 

20.115 

92.325 

_ !i24Z 

GRAND  TOTAL _ 

265,903 

87405 

248432 

69,920 

1965  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

Pnorint  Local .  10^1  17467 

ROP  Notional  .. .  5466  488  7,703  88 

Pnprint  NoMnol .  769 

CkiSiifM.  44421  _  40.756  _ 

Total .  104,865  30,344  112,680  34,195 

Post  Dispotch-S 

ROPLocol .  43455  53,368 

Praprint  Locol .  30489  36,093 

ROP  Notional . .  4,090  4482 


grand  TOTAL. .  221,089  30,344  252,165  34,195 

NOTE:  Includes  Roto  Mog.,  Comics  &  TV  Mag. 


n.  nnitsiuRO,  pia. 


MAMPIO,  NlPm. 


ROF  Local . . 

Preprint  Locol. . . 

.  42,940 

....  31,605 

3.530 

Preprint  Nohonol....... 

270 

Clonlfiid . . 

286.36 

Tofed 

Eogle-S 

ROPLocol 

29,152 

Fropfirt  Locol . 

4,140 

2,245 

Preprint  Notionol . 

6,660 

12.187 

Total . 

.  54.384 

GRAND  TOTAL...... 

.  161465 

ROPLocol . 

_  92,977 

98,790 

91494 

Prsprim  locol . 

_  31,067 

8,654 

22,950 

ROP  Notionol . 

6,619 

83 

7,935 

Preprint  Notionol . 

720 

550 

1,180 

81.622  56.019  76.191  38.504 


Tiines-S 

ROPLocol 

Preprint  Local . 

ROP  Notional . 

Preprint  Nononol  .. 
Clarified. 

Totol . 


Times-Oispatch-m 

ROPLocol . 

Preprint  Locol . 

ROP  Notional . 


News  Leader.e 

ROPLocol . 

Preprint  Local...... 

ROP  Notional . 


MCHRIIOND,  VA. 

51,383  252  55,153 

17,107  5,102  9657  6,386 

6,006  8,850 

800  814 

31.6n _ 24j|Q9  _ 

106,909  S;354  100,483  6,386 


40,321  252 

11,785  4,430 


Evening  Independent-^ 
ROPLocol 

Preprint  Locol . 

ROPNotionol . 

Preprint  Notionol . 

Clouified. 

Totol . 

GRAND  TOTAL . 


213,005 

164,096 

199,550 

44,013 

29,320 

60,716 

23.220 

12,427 

25.288 

2,708 

3.272 

5,400 

132 

5,553 

22iH 

11.735 

25.584 

97,555 

53,614 

120.413 

47,865 

48.388 

4,034 

4,680 

6,812 

7,714 

1,270 

1,180 

83.259 

_ ZifiSi 

143.240 

138.767 

453,800 

217,710 

458,730 

Times/Post- 

Intelligencer'S 

ROPLocol 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol... 
Clossified. 

Total . 

GRAND  TOTAL  .. 

Times-m,S 

ROP  Locol . 

Preprint  Locol . 

ROPNotionol 
Preprint  Notional... 
Ckiuified. 

Totol . 

Joumol-e 

ROPLocol 

Preprint  locol . 

ROP  Notional . 

Preprint  Notional... 
Clo»ified. 

Total . 

GRAND  TOTAL.. 


eQ^  Spokesnfion-Review-r 
7.646 

UrjtO  . 

ROP  National 

Preprint  Notronol . 

Classified. 

Totol . 


Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 


SAN  URPIANDIPIO,  CALIF. 


Totol .  88,021  4,682 


48471  3,531 

29,929  4,902 

2,683  168 

4,694 

22.839  _ 

108416  8.601 

292,493  23,143 


Times4)ispalch-S 

ROPLocol .  35,853  2,928  48471  3,531 

Preprint  Locol  22458  4,099  29,929  4,902 

ROP  Notional  1,306  2,683  168 

Preprint  Notional .  4,743  4,694 

Clossified..  22.151  _ 21  22439  _ 

Totol .  86.613  7.048  106416  8.601 

GRAND  TOTAL _  281,543  17,084  292,493  23,143 

NOTE:  Comics  odvertising  excluded. 

RIVIMIDI,  CALIF. 

Press-ErrterpriseHnS 

ROPLocol .  68,753  14406  66,756  14,293 

Preprinl  Local . .  77401  90473 

ROP  Notional .  6,780  44  8,766  80 

Preprint  Notional .  8,643  7,743 

Classified .  64.177  _ ffiS  60.128  _ m 

GRAND  TOTAL -  225454  14458  234466  14,624 

KOCHISHK,  N.Y. 

Democrat  S  Chronicle-m 

ROPLocol .  57466  63,922 

Preprint  Locol .  6,710  4,964  4432  4,955 

ROP  Notional  5,732  7,053 

Preprint  Notionol .  2,066  484 

Cktssified...  49.907  _  47.133  _ 

Totol .  121481  4,964  123424  4,955 


Times-Unian.e 

ROPLocol . 

Preprint  locol . 

ROP  Notionol . 


ROPLocol . 

85,095 

74,671 

Preprint  locol . 

64,902 

57,308 

ROPNotionol 

7,330 

10,729 

Preprint  Notionol.... 

9,648 

7,293 

CkiUified  &  Legal .. 

.  50.451 

63.981 

GRAND  TOTAL... 

.  217,426 

193,982 

SAMTA  SARSARA,  CALIF. 

New$-Pr»ss.« 

ROPLocol . 

.  57,437 

1,746 

52,374 

Preprint  locol . 

9,m 

11,497 

ROP  Notional . 

3,701 

3,713 

Preprint  Notionol.... 

704 

707 

48.073 

TOTAL,. 

119,892 

1,746 

112.542 

News-Press-S 

ROP  Locol 

20,766 

6,362 

19,484 

Preprint  Local . 

8.228 

8,875 

ROPNotionol 

1J13 

2,108 

Preprint  Notionol.... 

5,349 

3,304 

CloUifiKl.. 

20.099 

16.398 

Totol . 

.  55.754 

6.362 

50.169 

GRAND  TOTAL... 

.  175,646 

8,108 

162,711 

SCOTmiUFF,  NIB 

Stor-Herold-mS 

ROPLocol . 

.  28,450 

M,473 

Preprint  Locol . 

8,548 

25.284 

10,375 

ROP  Notionol . 

1,051 

2,021 

Preprint  Notionol . 

1.044 

.  9.963 

13317 

GRAND  TOTAL . 

.  50,056 

25,284 

56.186 

SIATTLIp 

WASH. 

Spoliesman-Review-S 

ROPLocol . 

Preprint  local 
ROP  Notional 

Preprint  Notional . 

Clarified. 

Total . 

GRAND  TOTAL . 


Tribune-m 
ROPLocol 
Preprint  Local 

ROP  Notional . . 

Preprint  Notionol.. 
Classified.. 

Total . 


ROP  Notionol . 

Preprint  Notional.. 


49,410  55,951 

6,710  7,838  8441  5,305 

5,010  7,023 

2,066  460  484 

35.072  _  32.962  _ 

98,268  8,298  104,661  5,305 


Democrat  &  Clironicle-S 


ROPLocol _ 

Preprint  Local _ 

ROP  Notional 
Preprint  Notiotial... 
Clossified... 

Totol . 

GRAND  TOTAL - 


Past.OispalclMn 
ROPLocol _ 


.  34,645  32431 

19,022  17477  16,041  11,164 

4,019  3471 

6425  64  5,156  80 

_ 24.211  _ 

94.132  17.941  83.010  11.244 

.....  314.081  31.203  310.895  21,604 


44.297  29.856  46,065 


TImes-e 

ROP  Local . 

Preprint  Locol 
ROP  Notionol 

Preprint  Notionol . 

Classified . 

Totol  . 

Post-lntelligencer*r 

ROPLocol. 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Clossified... 

Totol . 


72,044 

50,951 

72,502 

17,259 

1,703 

21,561 

65.462 

66.450 

154,765 

52,654 

160,513 

31,562 

13,939 

30.582 

14,859 

1,039 

15,320 

36.094 

33.894 

82,515 

14,978 

79,796 

Blode~e 

ROP  Local . 

Preprint  Local 

ROP  Notionol . 

Preprint  Notional .. 
Classified.. 

Total .... 

Blode-S 

ROP  Locol . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Nottonol.. 
Clossified... 

Totol . 

GRAND  TOTAL .. 


‘Indicates  newspapers  reporting  figures  in 
lines. 


Copitol-Joumol-mS 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified... 

GRAND  TOTAL . 


1985 

1984 

- - 

ILL  RUN  FART  RUN 

FULL  RUN 

PART  RUN 

21,341 

26,304 

16,856  3,897 

21,152 

6,119 

7,501 

7,543 

6,785 

33.146  _ 

— 4L521 

85.007  3.897 

— 

322,287  71,529 

343,472 

SMBIVIPOBT,  LA 

.  158,783 

148,633 

44.963  26,920 

31,127 

33,037 

16J07 

13,366 

12,909  516 

6J34 

65.039  _ 

64J13 

297,901  27,436 

263,873 

33,037 

57,457 

57,008 

23,169  3,804 

12,777 

12,025 

5,756 

5,384 

1,390 

690 

47.840  _ 

46.124 

135.612  3.804 

-m.y8a 

- 11225 

433,513  31,240 

385356 

45,062 

SPOKANI,  WASH 

34,622 

34,060 

11,400 

8,556 

5,722 

6,116 

465 

455 

36.803 

_ aiaa 

89,212 

80,214 

34,756 

33357 

9,208 

7,704 

5,109 

6,014 

419 

455 

36.150 

_ ism 

85,642 

77,870 

17,120 

21,625 

3,943 

5,354 

2,308 

1,736 

1,470 

1,540 

17.002 

20.859 

41.863 

_ SLlJi 

216,717 

209.198 

TAMPA.  FLA. 

87,403  42,597 

86,333 

35,334 

28,890  36,450 

30,510 

19,170 

9,266  262 

9,624 

1,080  270 

1,013 

52.885  21.026 

_ 51222 

_ 11224 

179,524  100,605 

177,387 

67,800 

33,003 

40,798 

27,675 

41,040 

4,250 

4,086 

8,809  945 

5,303 

41 

30.493 

_ 322!5a 

104.230  _ 255 

130.275 

_ 51 

283,754  101,550 

307,662 

67,841 

)  excluded 

TOIIDO,  OHIO 

51,821 

52,110 

11,022 

12,804 

3,787 

5,787 

1,056 

1,188 

21.167 

20,924 

88,853 

92,813 

25,149 

28,368 

19,140 

30.228 

2,590 

3.332 

7,524 

8,712 

11.980 

_ 11552 

66.383 

_ 25J22 

155,236 

176,993 

TOPIKA,  KAN. 

43,940 

48,720 

18,655  28,494 

11,408 

45,165 

3,859 

3,872 

256  6,250 

6,347 

24.659 

25.«7 

91,369  34,744 

89,627 

51,512 

28 
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lou  are  invited  to  be 
our  guest  for  wine,  cheese,  and 
exciting  news  about  the  BASF 
nyloprint®  newspaper  plates 
that  are  the  choice  of  more 
newspapers  than  ever. 

You’ll  learn  how  our  plant 
has  doubled  capacity  to  pro¬ 
duce  our  specially-designed 
newspaper  printing  plates, 
we’ll  ejqjlain  why  hundreds 
of  newspapers  worldwide, 
including  newspapers  in  the 
United  States  and  Canada  like 
the  Tbronto  5/ar  converted  to 
economical  BASF  plates,  and 
you  can  join  us  in  celebrating 
our  best  sales  year  ever. 


ANPA  Exposition 
Booth  #1118 
New  Orleans 
Convention  Center 
June  8th -12th 


□BASF 

Ahead  in  Photopoiymer  Performance. 


BASF  Systems  Corporation,  Printing  Products,  Crosby  Drive,  Bedford,  Massachusetts  01730, 617-271-4185/1-800-343-4700 


1985 

1964 

FULL  RUN  PART  RUN 

FULL  RUN 

TOROPITO,  ONT. 

GRAND  TOTAL.. 

. .  5,406,812 

5^15,418 

Swwn 

ROPlocol _ 

. .  95,712 

103,907 

Pnpnnt  Locol _ ... 

7,929 

10,307 

ROP  Notional _ 

_  16,563 

14,761 

Pnprint  Notionol... 

5,000 

387 

ChssifM. . 

.  61J10 

S4J21 

GRAND  TOTAL.. 

.  186,514 

183,683 

198S  1984 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 

WIST  PALM  UACH,  PIA. 


1985  1984 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 

WIIMINOTON,  N.C. 


ROP  National . 

Pnpnnt  Notionol  .. 

Ckssifnd . 

Tolol 


TOKIANCI,  CALir. 

Daily  8raua-« 

ROPlocol .  63,791  64,572 

Praprint  Notionol .  48,735  61,842 

ROP  Notionol .  7,030  8,544 

Praprint  Notionol .  8,887  9,458 

ClossiM. .  75,575  74,046 

Gland  Totol .  204,018  2l6,4i} 

TULSA,  OKIA. 

World-m 

ROPlocol .  59,374  4,926  66,657  2,850 

Praprint  locol .  6,611  2,494  3,732  950 

ROP  Notionol .  3,087  8,310 

Praprint  Notional .  319  482 

CkissilM. .  42.837  45.619  _ 

Totol .  112,228  7,420  124,792  3,800 


ROP  Notional . 

Praprint  Notionol.. 
Clossifiod . 


ROP  Notional . 

Praprint  Notional., 

Ckusiliod . 

Totol . 


Tribun*,* 

ROPlocol .  60,109  4,926  67,519  2,850 

Proprint  locol .  6,611  2,494  3,724  950 

ROP  Notionol . 3,088  8,085 

Proprint  Notionol .  319  482 

Clossifiod .  42.682  _  45.403  _ 

Total .  112,809  7,420  125,213  3,800 

WarW-S 

ROPlocol .  28,250  36,595 

Proprint  locol .  6,933  9,581 

ROP  Notional .  3,098  4,517 

Proprint  Notionol .  2,583  3,118 

Clossifiod .  22.757  33.827 

Totol .  63.621  _  87.638  _ 

GRAND  TOTAl..... .  288,658  14,840  337,643  7,600 

WISTCHiSTH  ROCKLAND,  N.Y. 

Roportor-Oispotch^o  _  _ 

Totol .  107,016  105,753 

Roportor-Oispotch-S  _ 

Totol .  84.571  81.378 

GRAND  TOTAl .  191,587  187,131 

NOTE:  Includos  ProprInts 


2,850  Notional . 

950  Proprint  Notional.. 
Clouifiod . 


105,515 

33,626 

105,686 

28,966 

36,527 

32,852 

5,284 

9,584 

70 

1,284 

1,886 

69.700 

1.287 

64.793 

_ 2i2Z 

218,310 

34,913 

214,801 

31,563 

93,260 

3,723 

92,315 

2,700 

35,987 

38,027 

5,234 

9,500 

1,284 

1,886 

51.615 

_ 2ZS 

46.967 

187,380 

3,998 

188,695 

2,700 

62,321 

12,955 

87,327 

14,285 

39,215 

44,121 

2,369 

158 

4,766 

338 

4,968 

5,229 

20.826 

_ m 

26.481 

_ LSS 

129.699 

13.592 

167.924 

15.958 

535,389 

52,503 

571,420 

50,221 

ILKIS  BAKRI,  RINN. 

35,345 

34,647 

22,440 

20,273 

3,825 

26,393 

2,479 

4,171 

2,550 

510 

765 

2?,W 

21,385 

91,467 

20,273 

64,538 

27,158 

WILMINGTON,  DIL. 

Nows-Joumol-d 

ROPlocol .  53,696 

Proprint  locol .  56,290 

ROP  Notional .  3,145 

Proprint  Notional .  1,165 

Clossifiod .  62.162  _ 

Totol .  176,458 

Nows-Joumol-S 

ROPlocol .  20J83 

Proprint  local .  63,440 

ROP  Notional .  2,246 

Proprint  Notional .  5,572 

Clossifiid. .  15.403 

Totol .  106  944 

Grond  Totol .  283,402 


Addendum  to  the  Advertising  Data  for  1984  (refer  to  May  25  issue) 


Enontt  (Wask.)  Htrald.. 
Sapdipa  (OUa.)  Itarald.. 


Shop  Talk 

(Continued  from  page  48) 


Zips — and  postal  carrier  routes.  We 
are  interested  in  analyzing  quality  as 
well  as  quantity  and  we  want  circula¬ 
tion  fitted  to  our  purpose.  At  the 
INAME/NRMA  meeting,  improved 
zoning  capabilities  and  circulation  re¬ 
porting  by  zip  codeswerethe  retailer’s 
major  priorities. 

The  attractiveness  of  the  mail  pro¬ 
grams  offered  by  Advo  and  others  lies 
primarily  in  their  greater  flexibility. 
Some  of  you  say  your  hands  are  tied. 

‘  ‘Union  contracts  dictate  our  distribu¬ 
tion” — or  “our  distributors  are  inde¬ 
pendent.”  Our  simple  question  to 
you:  shouldn’t  zoning  decisions  be 
based  on  the  needs  of  the  advertisers? 

We  would  also  like  to  see  ABC  au¬ 
dited  figures  on  the  postal  zips.  We 
know  there’s  a  holdup  on  the  decision 
by  ABC. 

We  ask:  What  is  their  role  in  the 


11,563  Stor-Newj-S 

ROPlocol .  14,225 

ROP  Notional .  419 

2,700  Clossifiod. .  12.048 

Totol .  26.692 


GRAND  TOTAL... 

.  93,674 

97,141 

WINDSOR,  om. 

Stor-« 

ROPlocol . 

.  76,784 

76,853 

Praprint  local . 

.  68,541 

75,811 

ROP  Notional . 

.  20,999 

17,571 

Pnprint  Notional.... 

2,735 

2,470 

.  35.877 

31,601 

GRAND  TOTAl... 

.  204,936 

204,306 

WINSTON-SALIM,  N.C. 

Joumol-m 

ROP  local . 

.  50,897  9,133 

48,222 

Preprint  locol . 

1,512  25,319 

2,537 

ROP  Notional . 

4,726 

6,731 

Pnprint  Notionol  ... 

1,056 

1,W9 

Clossifiod .  32.368 

26,393  Totol .  90,559 

Joumol-S 

765  ROPlocol .  22,095 


Praprint  Notional .  5,181 

Clossifiod .  10.88 

Totol .  48.72: 

GRAND  TOTAl  139,28i 

NOTE:Coniics  advertising  excluded 


22,095  28,733 

8,878  11,768  11,210  10,785 

1,685  2,199 

5,188  4,319 

10.881  _  10.374  _ 

«.727  11.768  56.835  10.785 

139,286  46,220  143,786  33,948 


circulation  process?  Their  expertise 
and  credibility  qualify  them  to  take 
the  initiative  in  encouraging  members 
to  adopt  a  standardized  structure. 
Will  you  listen? 

A  question  on  standardized  in¬ 
voices.  We  know  you  all  have  your 
own  computerized  Accounts  Receiv¬ 
ables  Programs,  and  it  won’t  be  an 
easy  task.  But  INFE  did  urge  newspa¬ 
pers  to  include  27  basic  elements  on 
invoices. 

But  did  you  know  that  INFE  didn’t 
show  one  line  on  preprints  or  inserts? 
Not  quantity.  Not  rate.  Nothing.  We 
have  no  way  to  know  what  we’re  pay¬ 
ing  for.  INFE  didn’t  recommend  a 
single  element  of  our  contract  status. 
Did  they  forget?  Or  are  the  controllers 
from  a  different  era? 

Think  better  quality  reproduction, 
not  only  in  color,  but  in  black  and 
white.  We  would  like  to  think  every 
newspaper  represented  here  today  is 
attempting  to  bring  the  quality  of  their 
product  up  to  preprint  quality. 

Do  you  have  someone  who  handles 


WORCISTIR,  MASS. 

Telegrom-m 

ROPlocol .  71.652  _ 

Total .  71,652 

GojettM 

ROPlocol .  74.078  _ 

Totol .  74,078 

Telegrom-S 

ROPlocol .  85.901  _ 

Totol .  85.901 

GRAND  TOTAl .  231,632 


the  day-to-day  quality  standards  for 
advertising  and  editorial? 

Newspapers  are  only  capable  of 
printing  material  as  good  as  what  is 
supplied  to  them.  If  you  can’t  repro¬ 
duce  what  your  customers  give  you, 
don’t  accept  it.  We’ll  straighten  up  in 
a  hurry — and  I’m  very  serious  when  I 
say  that.  Quality  begets  quality. 

The  simplest  question  of  all.  Can 
we  have  one  standard  8'/2xll  inch 
size  for  all  your  reports;  research,  cir¬ 
culation  data,  invoices?  We  might 
even  be  able  to  find  what  you  send  us 
if  you  send  everything  in  a  standard, 
file-cabinet  size. 

Question:  Can  you  improve  the 
quality  of  reproduction  while  you  im¬ 
prove  your  color — and  your  editing — 
and  your  distribution? 

We  think  you  can.  Newspapers  and 
retailers  have  been  great  friends  for 
more  than  a  century — and  we’ve  both 
been  profitable  together. 

Who’s  going  to  answer  our  remark¬ 
ably  simple  questions?  I  hope  it’s  the 
entire  newspaper  industry. 
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NEWS/TECH 


Bullish  on  videotex 

Videotex  firm  execs  are  not  ready  to  throw  in  the  towei  yet; 
contend  that  the  iong-term  future  of  the  fieid  is  bright 


By  Mark  Fitzgerald 

Despite  its  well-publicized  failures 
in  many  areas  and  slow  starts  nearly 
everywhere,  videotex  continues  to 
have  a  great  future,  according  to  in¬ 
dustry  figures  meeting  recently  in 
Chicago. 

“In  the  long  term,  everyone  is  very 
bullish  about  the  business.  The  ques¬ 
tion  is,  how  do  we  get  through  the 
short  term  of  the  business?”  said  Paul 
M.  Orme,  president  of  Viewdata 
Corp.  of  America,  the  videotex  firm 
owned  by  Knight-Ridder  news¬ 
papers. 

“The  longer  I  stay  with  (videotex), 
the  more  confident  I  become,”  added 
Robert  McConnell,  president  of  In- 
fomart,  a  Canadian  firm  owned  by  the 
big  newspaper  chain,  Southam. 

And  there  is  much  to  be  confident 
about,  according  to  a  number  of 
videotex  players  at  the  May  15-17 
meeting  sponsored  by  the  Informa¬ 
tion  Industry  Association. 


‘The  longer  I  stay  with 
(videotex),  the  more 
confident  i  become,” 
added  Robert  McConnell, 
president  of  Infomart,  a 
Canadian  firm  owned  by 
the  big  newspaper  chain, 
Southam. 


For  one  thing,  there  is  the  con¬ 
tinuing  proliferation  of  personal  com¬ 
puters,  whose  growth  eliminates  the 
need  for  the  expensive  dedicated  ter¬ 
minals  —  costing  around  $600  —  that 
has  discouraged  consumer  accep¬ 
tance. 

Already,  almost  two  million  homes 
have  a  Commodore  64,  and  another 
1 .2  million  to  1 .4  million  have  Apples, 
Orme  noted. 

And  those  numbers  are  expected  to 
grow  even  more:  Link  Resources,  the 
forecasting  firm,  predicts  that  55.8 
million  home  computers  will  be  in  use 
by  1989,  and  another  forecaster.  Fu¬ 


ture  Computing,  predicts  the  sales  of 
Apples  Macintosh  personal  comput¬ 
ers  alone  will  grow  77%  from  1984  to 
1986. 

“In  my  judgement  there  is  enough 
technology  to  take  us  well  into  the 
next  decade,”  said  George  M.  Minot, 
senior  vice  president  of  the  informa¬ 
tion  services  division  of  Com¬ 
puServe,  one  of  the  more  successful 
videotex  operations. 

But  the  forecasts  for  the  purchase 
of  videotex  services  themselves  are 
not  so  rosy  —  and  in  the  past, 
videotex  performance  has  fallen  far 
short  of  forecasts. 

Link  Resources  now  says  that  by 
1988, 4.2  million  people  will  subscribe 
to  text-only  videotex  systems  and  less 
than  100,()00  will  be  subscribing  to 
text-and-graphics  systems. 

Based  on  new  forecasts  like  that, 
videotex  boosters  are  lowering  their 
sights  considerably:  where  once  they 
envisioned  videotex  services  in  near¬ 
ly  every  home  —  providing  advertis¬ 
ing  and  electronic  shopping  capabili¬ 
ties  that  would  make  newspapers  vir¬ 
tually  an  obsolete  medium  —  now 
they  say  they  will  be  content  with  Just 
a  small  slice  of  a  lucrative  market. 

“Because  that  number  of  users  is 
not  large  enough  to  meet  the  criteria 
most  advertisers  and  agencies  use  to 
determine  where  their  advertising 
budgets  will  be  spent,  videotex  will 
not  be  considered  a  good  ‘mass  mar¬ 
ket’  advertising  medium,”  Com¬ 
puServe’s  Minot  said. 

“Even  though  those  who  use  it 
think  it  is  the  greatest  system  to  come 
their  way,  signing  up  new  subscribers 
remains  a  frustrating  experience,” 
president  McConnell  said. 

Similarly,  Knight-Ridder’s  View- 
tron  system  in  South  Florida  found 
that  88%  of  the  subscribers  were  satis¬ 
fied  and  would  recommend  it  to 
others. 

Still  the  system  met  consumer  re¬ 
sistance,  especially  before  it  changed 
its  marketing  in  March.  Previously, 
consumers  bought  a  $600  dedicated 
terminal,  paid  $12  a  month  to  View- 
tron  and  $1  an  hour  to  the  phone  com¬ 
pany.  Now,  the  company  offers  a 
$39.95  leasing-and-use  package  and 


has  offered  personal  computer  own¬ 
ers  free  software  to  permit  hookup 
into  the  system. 

The  expense  of  technology  con¬ 
tinues  to  block  videotex’s  expansion, 
some  industry  figures  say. 

“We  think  the  personal  computer  is 
a  short-term  measure,”  said  Jay  A. 
Keller,  president  of  Source  Telecom¬ 
puting  Corp.,  publisher  of  the  highly 
successful  Source  electronic  business 
service.  “We  still  think  the  stand¬ 
alone  terminal  is  a  viable  alternative, 
but  we  think  the  price  is  the 
problem.” 

An  ideal  terminal  would  work  in 
combination  with  a  phone  and  cost  no 
more  than  $200  to  $300,  Keller  said. 
An  alternative  is  necessary  because 
“about  half  the  people  say  they  don’t 
have  a  PC  and  they  won’t  get  one.” 

Advertising  also  remains  a 
problem. 

Despite  its  local  orientation,  for  ex¬ 
ample,  retailers’  advertising  response 
to  Viewtron  has  been  disappointing. 
Viewdata’s  Orme  said. 


But  the  forecasts  for 
the  purchase  of  videotex 
services  themselves  are 
not  so  rosy  —  and  in  the 
past,  videotex 
performance  has  fallen 
far  short  of  forecasts. 


“A.C.  Nielson  found  that  2.1%  of 
all  ‘visits’  to  our  Electronic  Mall  re¬ 
sulted  in  a  sale.  That  compares  with 
1 .5%  industry  average  for  direct  mail 
and  catalogs  response  rate.  Not  too 
shabby  for  ASCII-text  videotex,”  he 
added.  Minot  said  the  average  Elec¬ 
tronic  Mall  purchase  was  for  $45. 

Businesses  are  even  less  interested 
in  graphics  —  and  represent  prob¬ 
ably  the  most  fertile  ground  for 
videotex  expansion,  said  John  C. 
Adourian  Jr.,  director  of  telecom¬ 
munications  services  strategy  for 
IBM. 

“Long  term,  it’s  our  belief  that  most 
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of  the  Fortune  500  companies  will  be 
using  videotex  for  their  own 
businesses,”  Adourian  said. 

He  also  said  that  public  access 
video  —  kiosks  placed  in  shopping 
malls,  hotels  and  other  spots  —  is  ‘‘as 
much  a  reality  as  business  use.”  He 
said  more  than  2,000  videotex  kiosks 
have  been  installed  throughout  the 
nation. 

Still,  home  videotex  remains  the 
most  desirable  goal  —  and  IBM  is  in¬ 
vesting  heavily  in  that  aspect. 


For  videotex  to  work, 
however,  there  needs  to 
be  a  marked  change  in 
consumer  behavior 
patterns,  Adourian 
cautioned. 


Along  with  Sears  and  CBS,  it  has 
formed  Trintex,  a  company  that  is  de¬ 
veloping  a  nationwide  consumer- 
oriented  videotex  service.  The  ser¬ 
vice  is  being  prepared  for  an  as-yet- 
unnamed  beta  location. 

‘‘The  goal  is  to  offer  a  seamless  ser¬ 
vice  —  a  service  that  not  only  works  , 
but  works  the  same  everywhere,” 
Adourian  said.  He  likened  the  con¬ 
cept  to  telephone  systems,  in  which 
virtually  anywhere,  dialing  ”0,”  for 
example,  gets  an  operator. 

For  videotex  to  work,  however, 
there  needs  to  be  a  marked  change  in 
consumer  behavior  patterns,  Adou¬ 
rian  cautioned. 


That’s  been  the  most  frustrating 
barrier  for  many  systems. 

Southam’s  Infomart  system  in 
Canada,  for  example,  has  sold  indif¬ 
ferently  —  even  though  its  subscrib¬ 
ers  are  highly  enthusiastic. 

However,  Minot  added,  there  are 
numerous  opportunities  to  attract 
advertising  aimed  at  a  smaller,  up¬ 
scale  market. 

‘‘I  believe  that  scenario  will  have  to 
be  played  out  before  the  traditional 
‘mass  market’  will  develop.  Howev¬ 
er,  CompuServe  would  be  well- 
satisfied  to  capture  all  of  the  35-year- 
olds  making  in  excess  of  $35,000  per 
year  until  that  ‘mass  market’  de¬ 
velops,”  Minot  said. 

In  the  near  term,  according  to  a 
number  of  key  industry  figures,  tele- 
tex  will  be  geared  to  businesses  and 
will  be  most  popular  as  a  no-frills  ser¬ 
vice. 

This,  too,  is  a  change  from  recent 
expectations. 

At  an  Information  Industry  Asso¬ 
ciation  meeting  last  year,  for  exam¬ 
ple,  there  was  a  widespread  assump¬ 
tion  that  videotex  would  not  really 
take  off  until  more  systems  used  the 
NAPLPS  (North  American  Presenta¬ 
tion  Protocol  Syntax)  technical  stan¬ 
dard,  which  permits  sophisticated 
graphics. 

This  year,  though,  there  is  equally 
widespread  agreement  that  ASCII 
text  and  its  limited  graphics  ability  is 
more  than  sufficient. 

‘‘The  systems  that  are  working  are 
those  that  emphasize  functionality,” 
said  Floyd  Egner,  director  of  Pay¬ 
ment  Systems’  business  and  home 
terminal  research  program. 


‘‘Users  are  finally  getting  bored 
with  services  that  take  time  to  paint, 
that  force  you  go  to  through  menus,” 
Egner  added. 

Even  home  electronic  retailing  — 
still  in  its  infancy — can  be  successful 
without  high-resolution  images, 
according  to  CompuServe’s  Minot. 

‘‘When  we  introduced  the  Electro¬ 
nic  Mall  last  year,  some  said,  ‘You 
can’t  advertise  without  graphics,’  but 
we  proved  you  can,”  Minot  said. 


"To  those  of  you  who 
are  thinking  of  becoming 
invofved  as  a  systems 
operator,  /Ve  got  to  teii 
you  there  are  a  great 
many  nasty  surprises  in 
store  for  you,**  McConneii 
said. 


‘‘When  we  started,  we  figured 
(advertising)  would  be  from  the  local 
market,  but  we  have  not  had  the  com¬ 
mitments.  Over  the  last  six  months  or 
so  our  efforts  have  focused  on  nation¬ 
al  advertisers,”  he  said. 

Videotex  operators  have  become 
resigned  to  all  of  these  obstacles,  In- 
formart’s  McConnell  said. 

‘‘To  those  of  you  who  are  thinking 
of  becoming  involved  as  a  systems 
operator.  I’ve  got  to  tell  you  there  are 
a  great  many  nasty  surprises  in  store 
for  you,”  McConnell  said. 


Panel:  poor  content  could  account  for  videotex  stumbling 


By  Mark  Fitzgerald 

One  reason  videotex  systems  have 
not  taken  off  as  forecasted  may  be 
that  news  and  entertainment  content 
too  often  takes  a  back  seat  to  technol¬ 
ogy,  a  panel  of  electronic  editors  told 
a  recent  meeting  of  the  Information 
Industry  Association. 

‘‘Perhaps  we  are  so  technology- 
driven  in  this  industry,  so  market- 
driven,  that  perhaps  we  haven’t  given 
the  attention  we  should  to  content,” 
said  Larry  Fuller,  president  of  Gan¬ 
nett  New  Media  Services. 

Nancy  Woodhull,  Gannett  New 
Media’s  vice  president  for  news,  was 
even  blunter. 

‘‘We’re  sort  of  obsessed  with  the 
appliance,”  she  said. 

In  the  rush  to  compete  in  videotex, 
Woodhull  added,  the  actual  content 
of  the  service  has  too  often  become 
‘‘an  absolute  aside  to  the  issue.” 

‘‘I  don’t  think  the  editors,  I  don’t 


think  the  information  experts,  are 
being  heard  about  this  media.  I  would 
go  further  to  saying  that  they  are  being 
held  hostage  by  the  technocrats,” 
Woodhull  said. 

The  big  problem,  according  to 
Woodhull,  is  that  videotex  has  not 
taken  advantage  of  its  considerable 
virtues. 


“A  iot  of  the  content 
we  see  in  information 
on-iine  services  is  day-oid 
coffee,”  Woodhuii  said. 


For  example,  she  said,  videotex  is 
an  excellent  medium  for  the  transmis¬ 
sion  of  important,  late-breaking 
news. 

‘‘It’s  much  better  than  all-news 


radio  or  (Cable  News  Network)  be¬ 
cause  you  are  not  at  the  mercy  of  an 
anchorman.  You  can  get  what  you 
want,  when  you  want  it,”  she  said. 

Yet  videotex  operators  concentrate 
instead  on  offering  old  news,  said 
Woodhull,  who  is  essentially  a  man¬ 
aging  editor  of  Gannett’s  USA  Today 
Update  videotex  service. 

‘‘A  lot  of  the  content  we  see  in  in¬ 
formation  on-line  services  is  day-old 
coffee,”  Woodhull  said.  ‘‘There  is  no 
sense  in  putting  a  newspaper  on-line 
when  you  can  pay  250  in  the  morning 
and  it’s  much  more  pleasurable  to 
look  at  than  a  computer  terminal.” 

In  fact,  a  videotex  industry  expert 
added,  the  sophisticated  technology 
now  available  —  with  its  flashy 
graphics  capabilities  —  can  actually 
hamper  the  acceptance  of  videotex. 

‘‘Users  are  finally  getting  bored 
with  the  services  that  take  time  to 

(Continued  on  page  34) 
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paint  (graphics),  that  force  you  to  go 
through  numerous  menus,”  said 
Floyd  Egner,  director  of  Payment 
System’s  businessand  home  terminal 
research  program. 

“Just  as  there  was  money  to  be 
made  with  the  Hula-Hoop  and  Pet 
Rocks,”  he  added,  “the  money  fades 
when  the  novelty  wears  off.  What 
counts  is  software.” 

Only  last  year,  Egner  said,  the  in¬ 
dustry  assumed  that  the  market 
would  demand  the  kind  of  videotex 
graphics  made  possible  by  adoption 
of  the  NAPLPS  (North  American 
Presentation  Level  Protocol  Syntax) 


technical  standard. 

Now,  however,  “the  services  that 
are  working  are  those  that  emphasize 
functionality”  rather  than  eye¬ 
catching  graphics. 

Another  videotex  executive 
cautioned  that  technology  should  not 
be  blamed  for  content  failings. 

“Editors  are  held  hostage  to  tech¬ 
nocrats  In  videotex  to  the  same  extent 
that  news  editors  are  hostage  to  the 
people  who  run  the  printing  press.  A 
news  editor  knows  he  can’t  bleed  a 
picture  out  to  the  edge,  and  so  it  never 
occurs  to  him  to  try  it,”  said  James  P. 
Dolan,  executive  vice  president  of 
KeyCom  Electronic  Publishing, 
which  has  been  offering  a  videotex 
service  in  Chicago  for  about  six 
months. 


Dolan  did  agree,  however,  with 
Egner’s  assessment  that,  in  videotex, 
function  is  more  important  than  form. 

An  early  failing  of  KeyCom’s  ser¬ 
vice,  Dolan  said,  was  that  it  offered 
subscribers  a  thick  jungle  of  informa¬ 
tion  that  many  could  not  cut  through. 

“We  began  by  asssuming  if  we 
throw  lots  of  stuff  on  the  data¬ 
base  .  .  .  someone  will  find  some¬ 
thing  they  like.  But  they  don’t  always 
find  something  they  like,”  he  said. 

Videotex  also  has  been  hurt  by  un¬ 
realistic  expectations,  the  panelists 
said. 

“We’re  seen  as  a  computer  com¬ 
pany,  and  the  expectations  are  very 
high.  It’s  incredible  what  some  people 
in  focus  groups  expect  a  computer  to 
do,”  Dolan  said. 


Two  publishers  praise  their  pagination  systems 


Two  pubiishers  addressing  the  re¬ 
cent  Allied  Daily  Newspapers’  con¬ 
ference  held  in  Anchorage,  Alaska, 
gave  generally  high  marks  to  their 
pagination  systems  in  terms  of  saving 
money  and  cutting  down  on  compos¬ 
ing  room  employees. 

Edwin  M.  Baker,  publisher  of  the 
Eugene  (Ore.)  Register-Guard,  said 
his  system  is  saving  the  paper 
$600,()00  a  year  and  that  retraining  of 
workers  is  a  “minor  matter.” 

Each  pagination  work  station,  he 
related,  consists  of  a  Digital  PDP 
Micro/ll  with  512k  memory,  and  a 
Tektronix  4107  terminal. 

Baker  estimated  that  25  composing 
room  employees  will  be  eliminated 
over  the  next  fews  years  with  the  in¬ 
stallation  of  phase  two  of  the  system. 


including  typesetters,  graphic  ad  ter¬ 
minals  and  graphic  scanners  from 
Camex. 

The  publisher  said  he  believes  in 
worker  attrition  rather  than  buying 
out  those  who  will  be  unneeded. 

A.  L.  “Butch”  Alford  Jr.,  pub¬ 
lisher  of  the  Lewiston  (Idaho)  Morn¬ 
ing  Tribune,  said  Hastech  front-end 
systems  at  the  Tribune  and  two  sister 
papers  have  “gone  well.” 

The  Moscow  Idahonian  and  the 
Daily  News  of  Moscow  and  Pullman, 
Wash.,  were  the  experimenters  with 
the  system,  enabling  the  Tribune  to 
learn  from  their  mistakes,  according 
to  Alford. 

One  of  the  benefits  has  been  dollar 
savings,  Alford  continued. 

“Today,”  he  stated,  “there  is  no 
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Realism  is  not  the 
same  as  pessimism. 

Don't  look  to  Ben  Wattenberg 
for  doom-and-gloom  naysaying. 
Wattenberg  has  the  courage  to 
be  that  rarest  of  all  political 
observers:  an  optimist.  And  he 
has  the  facts  to  back  him  up. 
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such  thing  as  a  composing  room”  at 
the  Tribune.  The  19  backshop  em¬ 
ployees  and  five  proofreaders  in  news 
have  been  cut  to  a  total  of  11  and 
further  cuts  are  anticipated,  he  said. 

Alford  recalled  that  employees 
were  notified  in  staff  meetings  of  what 
was  coming,  “including  the  de  facto 
resignation  of  the  entire  composing 
room  .  .  .  and  recognition  that  all 
could  train  but  few,  the  best  in  the 
new  electronics,  would  be  retained.” 

Composing  room  collective  bar¬ 
gaining  was  eliminated,  replaced  by  a 
system  of  four  different  salary  in¬ 
creases  given  on  the  basis  of  indi¬ 
vidual  ability  and  responsibility, 
Alford  disclosed. 

The  Tribune’s  moves  produced 
some  unhappiness  in  the  plant,  a  fact 
he  attributed  to  natural  resistance  to 
change.  Morever,  he  said,  pagination 
has  made  the  editor’s  job  harder,  de¬ 
spite  the  satisfaction  of  working  with 
a  new  technology. 

Alford  told  delegates  that  the  key  to 
successful  pagination  is  preparation 
—  providing  plenty  of  training  time 
for  editors;  getting  high-quality  train¬ 
ers,  preferably  pre-trained  staffers; 
acquiring  more  desk  people;  arrang¬ 
ing  for  a  proper  transition  period  to 
give  employees  an  opportunity  to  be¬ 
come  familiar  with  the  system;  and 
providing  a  training  manual  and  suffi¬ 
cient  rest  breaks. 

—  M.L.  Stein 

San  Diego  Union 
has  new  tv  book 

The  San  Diego  (Calif.)  Union,  in 
response  to  a  recent  readership  study, 
introduced  a  new  television  magazine 
that  includes  cable  as  well  as  broad¬ 
cast  listings. 
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Latest  additions  to  the  special  selection  of  current  books 
fOr  the  newspaper  professional  available  by  mall  from  E&P 


438— TIDES  OF  WAR:  World  News  Reporting  1931- 
1945,  by  Robert  W.  Desrrtond.  Fourth  in  the  series  on 
international  news  reporting.  Beginning  with  an  over¬ 
view  of  the  Japan-China  War  in  1 931 ,  the  author  fol¬ 
lows  the  journalists  and  media  through  the  Spanish 
conflict,  and  the  war  in  North  Africa.  Europe  and  the 
Pacific.  544  pages.  Indexed.  $30.00 


439— WRITING  FOR  THE  MASS  MEDIA,  by  James 
Glen  Stovall.  For  the  beginning  student;  an  introduc¬ 
tion  to  the  major  forms  of  writing  in  four  major  areas: 
print,  broadcast,  advertising  and  public  relations.  Il¬ 
lustrated.  Indexed.  234  pages.  $17.95 


440— INTERNATIONAL  COMMUNICATIONS 
GLOSSARY,  by  Timothy  G.  Brown.  An  examination 
of  50  words  and  phrases  commonly  used  (and  mis¬ 
used)  in  international  communication  debates  and  a 
host  of  examples  of  what  some  governments  really 
mean  when  they  crack  down  on  a  free  press.  A  listing 
of  over  40  news  organizations,  policy  groups  and  pro¬ 
fessional  societies  that  are  active  in  the  international 
field.  98  pages.  $12.95 


443— LONGMAN  DICTIONARY  OF  MASS  MEDIA 
A  COMMUNICATION,  Tracy  Daniel  Connors. 
More  than  7,000  terms  in  the  communication  field 
identified  and  defined  including  well-known  acro¬ 
nyms.  All  areas  from  print  to  video  and  graphic  arts 
included.  255  pages.  Paperback.  $12.95 


444— MAKE  EVERY  WORD  COUNT:  A  Guide  to 
Writing  that  Works— Fiction  and  Nonfiction,  by  Gary 
Provost  “Every  word,  every  sentence,  every  para¬ 
graph,  must  be  doing  some  work  or  it  should  be  fired,” 
says  the  author.  Gives  rules,  tips,  techniques  and 
ideas  for  effective  writing.  208  pages.  Indexed.  Pa¬ 
perback.  $6.95 


445— STOCK  PHOTO  AND  ASSIGNMENT 
SOURCE  BOOK:  Where  to  Find  Photographers  In¬ 
stantly,  edited  by  Fred  W.  McDarrah.  Over  4,000 
sources  for  stock  photos  classified  by  businesses 
plus  free  lance  photographers  and  photo  agencies 
indexed  geographically.  324  pages.  Indexed.  Paper¬ 
back.  $29.95 


441— THE  COMING  INFORMATION  AGE:  An  Over¬ 
view  of  Technology,  Economics,  and  Politics,  by  Wil¬ 
son  P.  Dizard,  Jr.  The  author  describes  the  new  tech¬ 
nologies  of  computers,  etc.,  and  introduces  the  new 
electronic  communications  industry,  its  giants  and  its 
challengers.  It  summarizes  political  debates  about 
communications  policy  and  international  controver¬ 
sies  on  the  free  flow  of  information,  direct  satellite 
broadcasting,  etc.  204  pages.  Indexed.  Paperback. 

$12.95 


442— NEWSWRITING:  From  Lead  to  “30"  (Second 
Edition),  by  William  Metz.  Written  for  students  taking 
their  first  professional  course  in  journalism,  a  how-to 
book  on  basic  news  writing.  374  pages.  Indexed.  Il¬ 
lustrated.  $19.95. 


446— THE  COPYRIGHT  BOOK  (Second  Edition),  by 
William  S.  Strong.  A  guide  for  writers,  publishers, 
computer  programmers,  visual  artists,  performers, 
sculptors,  architects,  choreographers,  playwrights, 
poets  eind  composers.  A  copyright  lawyer  discusses 
ramifications  of  new  laws  including  copyrighting  of 
software,  confidential  materials,  etc.  223  pages.  In¬ 
dexed.  $13.95 


447— THE  TYPENCYCLOPEDIA:  A  User’s  Guide  to 
Better  Typography,  by  Frank  J.  Romano.  Defines  and 
illustrates  1 1 3  key  terms  used  by  designers,  typeset¬ 
ters,  printers,  etc.,  including  OCR  references.  The 
good  and  bad  uses  of  type,  italics,  bold  face,  etc. 
Separate  type  specimen  section  with  examples  of 
264  popular  typefaces.  188  pages.  Illustrated.  $24.95 


448— KEEPING  AMERICAN  UNINFORMED:  Gov¬ 
ernment  Secrecy  in  the  1960's,  by  Donna  A.  Demac. 
The  author  characterizes  the  Reagan  administra¬ 
tion's  "major  assauH  on  open  government  through  its 
systematic  efforts  to  thwart  public  access  to  informa¬ 
tion.''  Describes  muHi-pronged  efforts  in  Washington 
to  weaken  the  Freedom  of  Information  AcL  enlarge 
the  classification  of  news  and  impose  further  secrecy 
restrictions.  180  pages.  Indexed.  $15.95 


449— GENERAL  MANAGEMENT  OF  CONSUMER 
MAGAZINES  (Second  Edition),  by  W.  Parkman 
Rankin  and  Eugene  Sauve  Waggaman,  Jr.  Uses  the 
histories  of  five  publications  to  give  dimertsion  to  un¬ 
derstanding  the  business:  Life,  Better  Homes  &  Gar¬ 
dens,  Newsweek,  Saturday  Evening  Post  and  This 
Week.  Two  survived,  two  failed  tmd  were  revived  arxl 
the  last,  distributed  through  newspapers,  is  gone  for¬ 
ever.  $24.95 


450— THE  MESSENGER'S  MOTIVES:  EtNcai  Prob¬ 
lems  of  the  News  Media,  (Second Edition),  byJohnL 
Hulteng.  Updating  developments  in  the  fi^  of  media 
ethics  over  the  last  10  years.  Using  the  case  ap¬ 
proach,  illustrating  71  new  cases  and  examples  of  the 
problems  media  face.  Full  texts  of  media  codes, 
changes  in  media  consciousness  about  ethical  re¬ 
sponsibilities.  239  pages.  Indexed.  $15.95 


451— THE  RESPONStBIUTIES  OF  JOURNAUSM, 
Robert  Schmuhl  editor.  An  outgrowth  of  a  conferefK» 
on  "The  Responsibilities  of  Journalism”  at  the  Univer¬ 
sity  of  Notre  Dame  in  1982,  it  gives  the  diverse  per- 
sp^ves  and  experiences  of  print  and  broadcast 
journalists,  businessmen,  philosophers  and  govern¬ 
ment  representatives  addressing  their  corK:em  to  the 
status  of  journalism  today.  138  pages.  $13.95 
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Memorable  lunch  at  an  L.A.  restaurant 

Television  critic  Howard  Rosenberg  was  interviewing  actress 
Jane  Alexander  when  he  found  out  he  had  won  the  Pulitzer 


By  David  Astor 

Howard  Rosenberg  was  sitting  in  a 
Hollywood  restaurant  April  24  inter¬ 
viewing  actress  Jane  Alexander  when 
he  was  called  to  the  phone. 

It  was  Los  Angeles  Times  executive 
arts  editor  Robert  Epstein,  who  in¬ 
formed  the  42-year-old  television  col¬ 
umnist  that  he  had  just  won  the  Pulit¬ 
zer  Prize  for  criticism. 

“Are  you  kidding  me?”  was  Rosen¬ 
berg’s  stunned  reaction.  Then  he  felt 
an  impulse  to  run  down  to  the  Times 
building.  But  there  was  an  interview 
to  be  completed. 

So  Rosenberg,  who  Joined  the  L.A. 
paper  in  1978,  went  back  to  the  table 
where  Alexander  was  waiting.  “I  told 
her  about  winning  the  Pulitzer  and  she 
congratulated  me,”  recalled  Rosen¬ 
berg.  “The  interview  went  on  for 
another  half-hour.” 

In  a  seriocomic  April  26  column  dis- 
cussing  his  award-winning  day, 
Rosenberg  wrote,  “Everyone  wanted 
to  know  ^terward  whom  I  had  been 
interviewing  (when  notified  of  the 
Pulitzer).  I  thank  the  heavens  that  it 
was  Alexander,  one  of  America’s 
finest  actresses.  Tv  is  so  eclectic  that  I 
could  have  been  interviewing  anyone. 
I  envisioned  the  headline:  Pulitzer 
Prize  Winner  Notified  While  Lunch¬ 
ing  With  Soupy  Sales. 

As  it  turned  out.  Sales  heard  about 
the  piece,  and — instead  of  being  in¬ 
sulted — told  Rosenberg  that  he  en¬ 
joyed  it.  The  columnist  ended  up  in¬ 
terviewing  Sales  in  New  York  City  on 
May  20 — the  day  Rosenberg  came  to 
Columbia  University  to  formally 
accept  the  Pulitzer. 

But  back  to  April  24.  When  Rosen¬ 
berg  returned  to  the  Times  building, 
he  was  greeted  by  people  taking 
photos,  throwing  confetti,  and  ap¬ 
plauding — “just  the  way  it  is  when  I 
come  home  from  work  every  day,”  he 
joked. 

Then  “there  was  a  champagne  re¬ 
ception  in  the  newsroom,”  wrote 
Rosenberg  in  the  April  26  column, 
“where  scores  of  my  colleagues  had 
gathered  to  hear  a  Pulitzer  winner 
speak  profundities.  But  I  was  the 


Howard  Rosenberg 

same  unprofound  person  I  was  be¬ 
fore.  Absolutely  nothing  on  my 
mind.” 

Maybe  Rosenberg  had  nothing  on 
his  mind  at  that  moment,  but  he  al¬ 
ways  has  plenty  to  say  in  his  thrice- 
weekly  column.  He  reviews  various 
programs,  talks  about  commercials, 
runs  quotes  from  acting  stars  and  ex¬ 
ecutives,  comments  on  the  television 
medium  itself,  and  discusses  more 
general  matters — like  politics — that 
relate  to  tv  in  some  way. 

Recent  subjects  for  Rosenberg, 
who  frequently  uses  humor  and  irony 
in  his  850-word  column,  have  in¬ 
cluded: 

•  A  review  of  Hollywood  Wives. 
Rosenberg  wrote,  “(I)t  is  choice 
slime,  a  feast  of  dirt,  tv’s  version  of  a 
compellingly  bad  B  movie,  another 
glamorous  rhinestone-in-the-rough 
from  Aaron  Spelling  .  .  .  .” 

•  A  commentary  on  the  Nightline 
shows  featuring  Ted  Koppel  in  South 
Africa.  The  columnist,  who  called  the 
programs  “remarkable,”  stated, 
"Nightline  several  times  split  the 
screen,  creating  a  striking  picture  by 
electronically  placing  Botha  and  Tutu 
side  by  side.  That  gave  Tutu  the  parity 
on  tv  that  he  and  his  fellow  blacks  are 
denied  in  their  South  African  home¬ 


land,  where  they  are  not  allowed  to 
vote,  own  property,  or  choose  where 
to  live.” 

•  A  discussion  of  tv’s  use  of  sym¬ 
bolism.  “Tv  news,”  Rosenberg 
observed,  “has  become  a  conveyor  of 
signals,  a  theater  whose  stage  is  avail¬ 
able  to  anyone  with  the  smarts  to 
understand  how  the  symbiotic  system 
works.  Tv  is  impotent  without  pic¬ 
tures  and  protests  are  impotent  with¬ 
out  tv.  So  an  unspoken,  unwritten 
bargain  is  struck.” 

•  A  piece  on  Do  You  Remember 
Love?  Rosenberg  wrote,  “A  tv  drama 
about  incurable  Alzheimer’s  disease? 
No  surprise,  really.  In  regard  to  sub¬ 
jects  that  have  some  relevance  to  our 
lives,  tv  is  far  less  a  wasteland  than 
are  theatrical  movies.  Practically  ev¬ 
ery  critical  issue  or  problem  confront¬ 
ing  contemporary  society — from  dis¬ 
ease  and  child  abuse  to  nuclear  holo¬ 
caust — is  now  welcome  in  tv  drama 
and  even  on  weekly  sitcoms  .... 
(But)  tv’s  execution  rarely  matches 
its  ambition  ....  Do  You  Remember 
Love?  is  a  soaring  exception  .  .  .  .” 

In  the  latter  part  of  that  last  column, 
Rosenberg  talked  movingly  about  a 
relative’s  experience  with  Alzheim¬ 
er’s  disease,  which  robs  the  brain  of 
its  memory  and  other  functions. 

It  was  not  the  first  time  Rosenberg 
injected  a  personal  note  into  his  col¬ 
umn.  He  once  did  a  piece  criticizing 
the  “unreal”  way  tv  treats  death  (for 
one  thing,  Rosenberg  noted  that 
“there  is  no  time  to  mourn”;  a  news 
program  might  show  someone  dying 
and  then  move  to  a  commercial,  or  a 
series  might  have  a  character  pass 
away  who  is  forgotten  by  the  next 
episode).  Then  Rosenberg,  in  com¬ 
paring  tv  death  to  real-life  death, 
wrote  about  his  late  father — and 
noted  how  painful  things  can  be  for  a 
survivor.  “A  little  of  yourself  dies,” 
stated  the  columnist. 

Rosenberg  said  he  criticizes  televi¬ 
sion  more  than  he  praises  it.  He  men¬ 
tioned,  by  way  of  example,  that  tv 
doesn’t  have  enough  programing  star¬ 
ring  women  and  minorities — and 
often  stereotypes  these  people  when 
they  do  appear. 
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The  columnist  remarked  that  view¬ 
ers  who  enjoy  tv  often  wonder  why 
many  newspaper  critics  seem  to  look 
down  on  the  medium.  Rosenberg  ex¬ 
plained  that  these  viewers  only  watch 
the  programs  they  like — which  may 


be  the  best  the  medium  has  to  offer. 
Tv  critics,  he  continued,  have  to 
watch  all  of  tv — including  the  worst  it 
has  to  offer. 

But  there  are  many  things  Rosen¬ 
berg  likes  about  tv — and  he  thinks  the 


Attending  a  May  1 7  party  celebrating  the  opening  of  the  'Peanuts'  exhibition  were 
Robert  Roy  Metz,  president  and  chief  executive  officer  of  United  Media;  cartoonist 
Charles  M.  Schulz;  former  Olympic  figure  skating  champion  Peggy  Fleming  Jenkins  of 
the  Women's  Sports  Foundation;  Eva  S.  Auchincloss,  executive  director  of  WSF;  and 
Jean  Wente,  president  of  the  Oakland  Museum  Association. 

‘Peanuts’  subject  of  exhibition 


“The  Graphic  Art  of  Charles 
Schulz,'’  a  major  traveling  exhibition 
celebrating  the  upcoming  35th 
anniversary  of  “Peanuts,”  opened 
May  19  at  the  Oakland  (Calif.) 
Museum. 

The  exhibition,  which  is  mounted 
by  the  museum,  will  last  until  August 
31.  Then  the  “Peanuts”  art  will  go  to 
nine  other  cities. 

Included  in  the  exhibition  are  124 
original  drawings  and  preliminary 
pencil  sketches  of  “Peanuts”  charac¬ 
ters  dated  1950  to  1984.  There  is  also 
memorabilia  related  to  Schulz  and  the 
comic,  including  “Peanuts”  publica¬ 
tions  in  17  languages,  a  Snoopy  pin 
transported  to  the  moon  by  Apollo  10 
astronauts,  and  a  first  edition  of 
Happiness  Is  a  Warm  Puppy. 

In  addition,  there  are  three  color 
animation  cells  from  “Peanuts”  fea¬ 
ture  shows,  and  two  videotapes  cre¬ 
ated  for  the  exhibition.  One  consists 
of  a  number  of  clips  from  “Peanuts” 
feature  films  and  television  shows 
which  help  illustrate  the  process  used 
in  animating  the  cartoon  characters. 
The  other  is  an  interview  with  Schulz, 
whose  strip  is  distributed  to  over 
2,000  papers  by  United  Feature  Syndi¬ 
cate. 

The  exhibition  is  organized  around 
frequent  Schulz  themes  — 
philosophy,  childhood,  sports,  and 
“timely  topics” — and  features  char¬ 
acter  studies  of  Charlie  Brown,  Lucy, 
and  Snoopy. 

An  illustrated  catalog  accompany¬ 


ing  the  exhibit  includes  essays  on 
American  humor,  folk  heroes,  and  the 
cartoon  as  art — as  well  as  an  essay 
“by”  Snoopy. 

The  exhibition,  funded  by  a  grant 
from  Scripps  Howard’s  United  Media 
Enterprises  (parent  of  United  Fea¬ 
ture),  will  appear  at  the  Albuquerque 
Museum,  October  15  to  January  4, 
1986;  the  Art  Institute  of  Chicago, 
(Continued  on  page  38) 


medium  is  much  better  now  than  it 
was  in  its  so-called  “Golden  Age”  of 
the  1950s.  “It  wasn’t  the  ‘Golden 
Age’  of  news,  it  wasn’t  the  ‘Golden 
Age’  of  sports,  and  it  wasn’t  the  ‘Gol¬ 
den  Age’  of  children’s  shows,”  de¬ 
clared  Rosenberg.  “In  comparison, 
the  ‘Golden  Age’  is  probably  today.” 

Some  of  Rosenberg’s  tv  favorites 
include  Hill  Street  Blues,  St.  Else¬ 
where,  The  Cosby  Show,  Newhart, 
Remington  Steele,  Dallas,  60  Mi¬ 
nutes,  Nightline,  The  MacNeiU 
Lehrer  News  Hour,  Late  Night  With 
David  Letterman,  sports  events,  old 
movies,  and — on  cable — Paper 
Chase  and  Brothers.  Rosenberg  occa¬ 
sionally  covers  cable  in  his  column, 
and  “irregularly”  appears  himself  on 
ESPN’s  Sports  Look  show  to  talk  ab¬ 
out  sports  coverage  on  tv. 

Rosenberg — whose  column  is  dis¬ 
tributed  by  the  Los  Angeles  Times 
Syndicate  to  about  65  papers,  includ¬ 
ing  the  San  Francisco  Chronicle,  Dal¬ 
las  Times  Herald,  Philadelphia  Daily 
News,  and  (Denver)  Rocky  Mountain 
News — was  bom  and  raised  in  Kan¬ 
sas  City.  He  received  a  B.A.  in  his¬ 
tory  from  the  University  of  Oklahoma 
and  an  M.A.  in  political  science  from 
the  University  of  Minnesota. 

The  columnist  began  his  journalism 
career  as  editor-in-chief  of  the  White 
Bear  (Minn.)  Weekly  Press,  moved  to 
the  Moline  (Ill.)  Daily  Dispatch  as  a 
reporter,  and  then  joined  the  Louisvil¬ 
le  Times  in  1968 — where  he  covered 
city  hall  and  the  county  courthouse 
before  becoming  a  television  critic 
around  1970.  Rosenberg  stayed  at  the 
Kentucky  paper  until  coming  to  the 
L.A.  Times  seven  years  ago. 


You’re  about  to  meet  Dr.  Joystick  in 


BV 

^  RICH  TORREY  ^ 

Take  a  new 
direction  in  comics 
on  June  16th. 

Call  Larry  Olsen  at 

1-800-223-7383 

or 

1-212-682-5600. 


“Okay...  today  I’d  like  to  encourage 
some  hostile  interaction  between 
all  of  you...  much  like  you  would  be 
at  home...” 


SyiMlIcart-e 

235  East  45tti  Street. 
New  York.  N  Y.  10017 
A  Division  of  The  Hearst  Corporation 
>  1985  King  Features  Syndicate,  Inc. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


CARTOONS 


WARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaer  or  publication. 
Strips,  panels  and  editorials.  Member 
NCS.  Bruce  Higdon,  Route  11,  315B, 
Murfreesboro,  TN  37130. 

EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo- 
cope,  movie  reviews,  crossword  puz- 
les,  humorous  cartoons,  other  quality 
features  for  the  weeKly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan 
GA  30264;  (404)  253-5355. 

_ EDUCATION _ 

^00  MUCH  HOMEWORK.  Kids  can't 
ead  DEAR  TEACHER  gives  parents 
dvice  on  educational  problems.  Box 
95,  Carmel  IN  4603^  (317)  844- 
601. 


"BITE  BACK"  by  H.  Dale  Hall,  D.D.S  Isa 
dentist's  down-to-earth  advice  and  his 
updates  on  dental  health.  It's  just  one 
biweekly  column  in  our  weekly  news 
package  with  with  others  on  children's 
health,  healthful  travel  and  facts  on 
medication  for  consumers.  Plus  timely 
news  and  features  on  health  and  medi¬ 
cine.  Our  6000  words  each  week  come 
to  you  by  mail  or  electronically  at  a  re¬ 
markably  low  cost.  Send  for  a  sample  or 
free  trial.  Managing  Editor,  International 
Medical  Tribune  Syndicate,  600  New 
Hampshire  Ave.,  NW,  Suite  700, 
Washington,  DC  20037. 

HMOs  AND  YOUR  HEALTH-  A  new 
answer  for  everyone  to  high  medical 
costs.  Timely  article  series  by  Joseph 
Silverstein.  [Jetails  from  Mike  LeFan  Fe¬ 
atures,  1802  S.  13th,  Temple,  TX 
76501. 


FOR  SALE 

Small  graphic  arts  and  typesetting  busi¬ 
ness,  1984  gross  over  $187,000.00,  in 
new  location  with  excellent  market 
potential.  Also  includes  small  weekly 
newspaper  in  same  market,  1984  gross 
over  $12,000.00  with  even  greater 
potential.  Both  offered  at  reasonable 
price.  Call  (803)  772-3240  or  write  Box 
21511,  Columbia,  SC  29221  for 
appointment  to  see. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  Insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Cleanwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


REAL  ESTATE 

TRAVEL 

HOUSE  CALLS-Sun-Times,  Houston 

Dac^  TKa  Ml&nni  UAralH 

CruiseWorld.  Column  about  cruises: 

eaiiinoc  ifinArariae  onct  pn- 

rUal,  1  lie  rAC|^lbler,  IVIIaini  neialQ, 

others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 

aaiiiii{^b(  Hiiiefaneb,  lodiiiiest 

tertainment.  Profiles  of  specific  ships. 
Articles  about  varied  cruise  topics. 
Nash,  21  Paerdegat  2nd  St.,  Brooklyn, 
NY  11236.  (718)  963-7233. 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

BUSINESS  OPPORTUNITIES 

INVESTMENT:  Individual  or  group  to 
complete  the  financing  of  substantial 
new  weekly.  Substantial  profit  potential. 
Prompt  startup.  Veteran  management/ 
co-investors.  CPA-approved  financial 
projections,  extensive  Business  Plan 
available  to  qualified  investor.  Address 
Consultant,  Box  8872,  Editor  &  Pub¬ 
lisher _ 

WEEKLY  NEWSPAPER  in  state  capital 
within  Zone  2  needs  investors  for  expan¬ 
sion.  Includes  printing  plant.  Reply  Box 
8460,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Smice 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  0.  C.  20005 
(2(32)  628-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35Kto$1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  •Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  30^33^9082 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 


Fournier  Media  Service  Inc. 
AppraisahBrokerageKJonsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  6^-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales^Consulting^Appraising 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


COLORADO  ROCKIES  SKI  RESORT 
.Award  winning  weekly  with  diverse, 
educated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  style  of  life.  Minimum  $100,0(X) 
down,  ^nd  professional  and  financial 
qualifications.  Suite  359,  Box  9002, 
Boulder  CO  80301. 


DIVORCE  SALE  must  sell  northern  Neva¬ 
da  county  seat  weekly  gross  $100,000 
quick  sale  for  $50,000.  $20,000  down. 
(Wner  will  carry  balance.  Management 
team  available.  Write  only  to  David 
Shire,  PO  Box  704,  Battle  Mountain,  NV 
89820. 

EXCELLENT  FUTURE  ASSURED.  5000 
paid  old  line  newspaper  plus  shopper  in 
scenic  paradise.  Booming  area  growth. 
Gross  $250,000.  Separate  web  offset 
plant  business  also  for  sale.  Box  8902, 
Editor  &  Publisher. 

IOWA  DAILY  Monday  through  Saturday 
with  companion  shopper.  Full  web  plant, 
and  job  shop.  Over  1  million  gross.  Box 
8854,  Editor  &  Publisher. 

NEWSPAPER  FOR  SALE 
$540,000.00  gross  in  1984.  WEEKLY 
FREE  NEWSPAPER  in  Houston  area. 
TMC  by  mail  and  racks.  This  paper  has 
all  major  advertisers  in  trade  area  of 
75,000  peoples.  $160,000.00  down, 
owner  finance.  Management  will  stay. 
Write  Box  8835,  Editor  &  Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ONE  OF  A  KIND  successful  humor 
monthly.  Located  in  solid  Western  Col¬ 
orado  resort  areas.  Gross  $45,000.  Net 
$23,000.  Box  662,  Montrose,  CO 
81402. 


ANNOUNCEMENTS 


_ SHOPPING  GUIDES 


SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 
help  keep  your  paper  healthy  through  the 
1980’s.  Ways  to  combat  TMC  and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write- 
Estil  Cradick,  Consit.  to  Publishers,  950 
Parkwood  Dr.,  Dunedin,  FL  33528, 
(813)  733-1678. 


S.W.  Houston  -  Profitable  30  year  week¬ 
ly — Growing!  Dale  Pearson  (512)  428- 
4488. 

THREE  ZONE  7  WEEKLIES,  4,900  cir- 
culation  plus  shopper  published  in  one 
office.  No  competition.  Growth  assured. 
Profitable.  Price  $450,000. 

Bob  Houk 

Box  1584,  Tubac  AZ  85646 
(602)  398-9112 


TWICE  WEEKLY 

Western  Oregon  county  seat,  long  time 
family  owner  retiring,  real  estate,  man¬ 
agement  available,  $175,000  down. 
DIVORCE  SALE 

Weekly  and  separate  shopper,  good 
growth  history,  no  job  shop  or  real  estate, 
priced  well  below  gross,  $90,000  down. 

PARTNERSHIP  BREAKUP 
Solid,  highly  profitable  weekly,  web 
press,  no  real  estate,  pretty  valley  area, 
one  owner/pressman  would  like  to  stay, 
$1(X),000  down. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


THREE  YEAR  OLD  national  trade  news¬ 
paper  in  Zone  2.  Sacrifice  illness.  Allen 
Baboian,  (201)  567-0800. 


WEEKLY  NEWSPAPER,  suburban  De¬ 
troit,  '82  gross  150,000,  '83  gross 
360,000,  '84  gross  455,000.  Serious 
inquiries  only.  Asking  $340,000.  Send 
to  Box:  8873,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circu¬ 
lation.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 

PUBLICATIONS  AVAILABLE 

SHOULD  YOU  OWN  a  weekly?  Read 
“How  to  Purchase  a  Newspaper  and 
Succeed"  by  editor — publisher— broker 
Jay  Brodell.  $22.50  to  Mountain  West 
Pub  Co.,  Box  1841,  Grand  Junction, 
Colo.  81502. _ 

PHOTO  POLICIES.  16  examples.  For 
booklet,  contact  Lil  Junas,  936  Peace 
St.,  Hazleton,  PA  18201. 


COLLECTOR  SEEKS  political  press  but¬ 
tons,  badges,  ribbons,  etc.  from  conven¬ 
tions,  primaries,  etc.  Send  list  and  a 
xerox  of  items  to  Tony  Lee,  108  Mohr 
Ave.,  Bloomfield,  NJ  07003. 


COMMUNICATE  WITH 
THE  COMMUNICATORS! 


CIRCULATION  SERVICES 


ATTENTION  CIRCULATION  EXECU¬ 
TIVES.  FACT :  Every  newspaper  our  com¬ 
pany  worked  for  in  1983  AND  1984 
showed  an  increase  in  paid  circulation! 
Not  a  bad  record.  Join  the  list  of  winners 
and  get  in  on  the  increase.  Use:  Dan 
Campbell  and  Associates,  the  telephone 
sales  specialists.  Write  or  call,  you'll  be 
glad  you  did.  3864  Center  Road,  Bruns¬ 
wick,  Ohio  44212,  (216)  225-7440. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  natiorial  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 
Circulation  Consultant  for  newspapers. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


THE  MOST  EXPERIENCED  Circulation 
consultant  is  now  able  to  offer  his  exper¬ 
tise  in  all  areas  of  circulation  to  new 
clients.  New  telemarketing  division, 
stopsaver  program  and  an  ^‘Audit"  of 
your  circulation's  effectiveness.  Call 
(206)  736-4052  for  a  free  initial  dis- 
cusssion. 


MAIUNG  SERVICES 


MAILING  SERVICES 
Labeling,  sorting,  bagging  etc.  Sub¬ 
scription  records  &  billing.  Or  will  trans¬ 
fer  your  pre— made  up  mail  from  air 
freight  to  Post  Office.  Plus  Sales  Promo¬ 
tions,  Sample  Distribution  and  Alterna¬ 
tive  Delivery  Service. 

Contact  Don  Rhodes  or  Phil  Luzzo, 
American  News  Distributing  Co.  (213) 
770—1655  Telex  9103466330. 


CONSULTANTS _ 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program,  in¬ 
stallations  and  repairs.  20  years  experi¬ 
ence.  Phone  (705)  673-6607. 


EQUIPMENT 

8l  supplies 

CAMERA  a  DARKROOM 

MINT  CONDITION  Log  E  24AQ  film  pro¬ 
cessor  available.  Less  than  four  years 
old.  W.S.  Morris  (505)  887-5501. 

SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  (5a  90278.  (213)  372- 
0372 


EQUIPMENT  &  SUPPLIES 


CAMERA  A  DARKROOM 


WARNER  COLOR  SYSTEM,-  complete 
with  accessories;  Chemco  News-Pagers, 
complete  with  darkroom.  Contact  Frank, 
(602)  267-9519. 

CIRCULATION  SOFTWARE 

CIRCUUTION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 

CIRCULATION  SUPPUES 

WE  MANUFACTURE  street  corner  news¬ 
paper  stands  for  vendors  in  Midwest 
area.  4ft.  x  6ft.  steel  stands  with  service 
window  sliding  entry  door  $595.00. 
F.O.B.  BARKER  METALCRAFT,  1701 
W.  Belmont,  Chicago,  IL  60657.  (312) 
248-1115. 

COMPUTER  SOFTWARE 

ADmanager 

New  -  for  the  small  weekly: 

Apple  Me,  300  accounts,  $1500 
ADmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/software  package  avail¬ 
able.  Write  or  call  for  brochure  and  report 
package.  Sunlight  Software,  PO  Box 
100,  Forestville,  CA  95436;  (707)887- 

7141. _ 

PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
brochures  and  sample  reports.  Pacific 
Sun  Computer  Systems,  Box  5553,  Mill 
Valley,  CA  94942;  (415)  383-4500. 


TSS/80 

Typesetting  Front  End  System 

•Powerful,  easy  to  use  Text  Editor 
•Flexible,  user-definable  typesetter 
code  system 

•Supports  multiple  typesetters 
•Wire  capture  -  stories  accessible  by 
priority,  category,  key-word 
•Classified  Advertising 
•Remote  bureau  support 
•TSS/80  is  available  for  most  CP/M 
and  MS-DOS  computer  systems 
•TSS/80  is  available  on  a  fault-tolerant 
multi-user,  multiprocessor  shared-file 
system  supporting  up  to  50  users  and 

8 

typesetters 

•TSS/80  Bureau  System 

Electric  Knowledge,  Inc. 

PO  Box  9033 

Charlottesville,  VA  22906-9033 
_ (804)  971-9741 _ 

_ COMPUTERS _ 

FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 


equipment  &  SUPPLIES 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyr^,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammet,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 

KANSA  320  Newspaper  Stuffer.  4- 
station.  Approx.  10,(J00  per  hour.  Great 
price.  Call  Milford  Daily  News,  Milford, 
MA.  (617)  473-1 1 1 1.  Ask  for  BJ  Toma¬ 
so  or  Tom  Sawyer. 

1978  KANSA  4  station  inserter  with 
double-up.  Staunton  Leader  (703)  885- 


KANSA  320  inserting  machine;  model 
401-1;  4  pockets  with  quarter-fold  kit; 
inserts  up  to  10,000  per  hour.  Was  re¬ 
built  at  factory  last  year.  Contact:  Jay 
Treadway,  Faribault  Daily  News,  514 
Central  Avenue,  Faribault,  MN.  Phone 
(507)  334-4383.  Asking  price: 
$27,500. 


KANSA  320  inserting  machine;  3 
pocket;  a  good  investment  at  $15,000. 
A  great  buy  now  at  $12,000  or  best 
offer.  Contact:  Barry  Moore,  Smith 
Newspapers,  PO  Box  27,  Fort  Payne,  AL. 
(205)  845-5510. 


Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
I  DAB  bottom  wraps 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

Muller  227  inserter  with  6  stations  re¬ 
manufactured  with  new  equipment  war¬ 
ranty.  (Contact  Graphic  Management 
Associates  Inc.,  11  Main  Street,  TO  Box 
55,  Southboro,  MA  01772,  (617)  481- 
8562. 


•  24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY-  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


olerant  TELESCOPIC  TRUCK  LOADER  CON- 
red-file  VEYORS. 

ersand  High  output — safety  oriented  units  for 
new  and  replacement  installations. 
Modern,  low  maintainance  design  with 
headlamps  for  truck  illumination. 

Call  Richard  Parett 
EAC  Engineering 
88-36  77  Avenue 

333  Glendale,  NY  11385 

_  (718)  896-5333. 

TWO  STAY-HI  STACKERS-  Model  251. 
One  working  and  one  for  parts,  with  an 
extra  set  of  printed  circuit  boards.  Excel- 
system  lent  working  condition.  Contact  Bill 
“r  used.  Dorow,  The  Ann  Arbor  News,  340  E. 
}lishing  Huron  St.,  Ann  Arbor,  Ml  4S106;  Phone 
(313)  994-6757. 

EDITOR  &  PUBLISHER  for  June  1,  1985 


EQUIPMENT  &  SUPPLIES 
NEWSPRINT 


EQUIPMENT  t  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  t  SUPPLIES 
PRESSES 


EQUIPMENT  L  SUPPLIES 
PRESSES 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM.  CG  TYPESETTERS;  Buy.  Sell.  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


CASH  FOR 

MARK  I.  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


GRAPHIC  SYSTEMS  EXCHANGE.  Spe¬ 
cialists  in  reconditioned  CG  typesetters. 
(716)  385-3027. 


CG  7200.  GC  with  30  strips,  etc.,  also: 
COMPUWRITER.  GC.  strips,  etc.  Both 
negotiable.  (919)  368-2222. 


COMPUWRITER  IVs  HR  or  LR.  (Recon¬ 
ditioned)  30  day  parts  warranty.  Font 
Library.  $6.85(3.  G.S.E.  (716)  385- 
3027. 


EDITWRITER  7500  HR  or  LR.  30  day 
parts  warranty.  Font  Library.  $9,950. 
G.S.E.  (716)  385-3027. 


MDT-350's  (reconditioned)  with  Com¬ 
munications  or  Format  Option.  $3,150. 
Warranty.  G.S.E.  (716)  385-3027. 


5  MOT  350’s  $1,960  each.  Excellent 
condition.  Call  Monadnock  Ledger. 
Peterborough.  NH  03458.  (603)  924- 
7172. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper.  Autologic. 
Compugraphic.  EEText.  IBM. 
Itek,  Mergenthaler.  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber.  (216)  831-0480 


UNISETTERS.  HRorLR  (reconditioned) 
Font  Library.  Warranty.  $7,995.  G.S.E. 
(716)  385-3027. 


CHEMCO  SPARTAN  III  CAMERA.  7 
years.  $35,000.; 

DIANIPPON  DS  270  D.  20X24  HORI¬ 
ZONTAL  CAMERA.  1  i/i  years. 
$13,500. 

Bob  Weber  (216)  831-0480 


CG  SELECTLINE  PERMAKWIKRC  PRO¬ 
CESSOR.  NEW.  $2650.; 

CG  SELECTLINE  (Compukwik  I).  NEW 
in  Factory  Carton  $950.; 

KODAK  STABILIZATION  PROCESSOR 
RECONI)..  New  Roller  Assembly.. 
$700. 

Bob  Weber  (216)  831-0480. 


AM.  CG  TYPESETTERS:  Buy.  Sell.  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


USED  FONTS  FOR  COMPUGRAPHIC; 
COMP  IV.  EDITWRITER.  (Choose  from 
Library  of  over  800  Strips)  $125.  add 
$15  per  ITC  Track.  Save  20%  on  1000 
K/B  Layout.  QUANTITY  DISCOUNT.  Call 
BOB  WEBER  (216)  831-0480  for  list. 

EDITOR  &  PUBLISHER  for  June  1 


HARRIS  330  TYPESETTER  with  Parts 
Kit.  $7250.; 

HARRIS  MICRO-STOR.  Model  1253. 
Wire  brd.  and  ASCI  Interface.  $4500.; 
MICROSTOR  1256.  $6500. 

Bob  Weber  (216)  831-0480 


HASTECH42.  4Terminals.  10  Meg  HD. 
Preview.  Micro  5  Interface.  $22,500.; 
VARISYSTEMS  VCIA  Editing  Terminal. 
Dual  Disk.  Paper  Reader  and  Punch. 
$5900. 

Bob  Weber  (216)  831-0480 


PRESSES 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity.  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES.  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


GOSS  SSC  3  units  21-1  /  2"  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wneeling  (Chicago).  IL  60090 
(312)  459-9700  Telex  206766 


2-Goss  Mark  I  Headliner  A-80  half 
decks. 

22-%  cutoff. 

2-Goss  humps 

7-Goss  double  page  portable  color 
fountains 

3~Dayco  single  portable  color  fountains 

1- 1962  Hurletron  208-volt.  3  phase  AC 
press  drive  consisting  of  two  master  con¬ 
trollers  and  15  motor  controllers 
14-50  hp  Westinghouse  208  volt.  3 
phase  press  motors,  frame  size  444 

2- 10  hp  208  volt.  3  phase  inch  motors 
with  gear  reducers 

7-5-V2"  rubber  rollers 

6- 6"  rubber  rollers 

7- 6-Vi”  rubber  rollers 

DICK  BYRD 

PRODUCTION  MANAGER 
ROANOKE  TIMES  &  WORLD-NEWS 
(703)  981-3367 


GOSS  COSMO 
Add-on  Units 

-  Stacked  position  units 

-  1974  vintage 

-  Can  be  seen  in  operation 

-  Released  now 

-  With  or  without  RTP's 
Offered  Exclusively  by: 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Telex  4-2362 


GOSS  U.O.P.  3-color  Community  unit. 
New.  never  installed.  Available  now. 
ONE  CORP/Atlanta.  (404)  458-9351. 


Harris  6  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

104  Count-O-Veyors  completely  rebuilt 
Harris  V-15-A  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der 

and  self  contained  hoist  for  Harris  V-15- 
A 

press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 

(203)  264-1802  Telex  140186 

1985 


(jOSS  Metro.  4  units,  half  deck 
Urbanite  1.000.  9  units 
Urbanite  1.000.  5  units.  3  color 
Urbanite.  7  units 
Urbanite  22”  cutoff.  7  units 
Urbanite  unit.  3  colors,  folders 
SSC  Community.  4  units 
SSC  21  W,  4  High.  Heatset 
SC  Community.  10  units  (2  stacked) 
SC  Community.  9  units  UOP.  1975 
SC  Communi^.  7  units.  1971 
SC  Community.  6  units.  1973 
SC  Community  units  and  folders 
Suburban  15(J0.  7  units 
HARRIS  1650.  5  units 
845.  12  units  1979 
845.  5  units  1979 
V25.  8  units  JF25.  heatset 
V25.  8  units  JF25.  1973-79 
V15D.  8  units  JF25.  1983 
V15C.  6  units  1978 
VI 5A.  2  units  JF7.  tall  former 
COLOR  KING.  4  units.  KJ6.  1981 
News.  6  units.  KJ6.  1972-79 

See  ONE  at  ANPA.  Booth  3154 


ONE  CORPORATION/Atlanta.  GA 
(404)  458-9351  Telex  700563 


Goss  2  Unit  Signature  -  22-%”  C.O.  - 
narrow  Gap-half,  quarter,  cross  perf.. 
double  parallel  folder  - 10'  Offen  2  web 
dryer  with  2  pass  chill  -  2  Butler  B-700 
splicers  -  Available  January  1986. 

Goss  SSC  4  HI  -  21-%”  C.O.  -  Vertical 
oven  and  chills. 

Suburban  900  series  Units  -  floor/ 
stacked. 

Suburban  900  series  quarter  folder  for 
exchange. 

Urbanite  900  series  quarter  folder. 

4  Urbanite  Units  and  SU  Folder. 

Scott  -  3  units  and  3:2  folder  (1960) 
with  Goss  MKI  Headliner  unit  (1968) 
with  color  hump  -  22-%”  C.O.  55”  Web 
3  Rollstands  - 1  Goss  reel  and  tension  - 
Cutler  Hammer  conveyor  -  Available 
September  1985. 

ATF  -  4/5  Units  and  Folders  with  heat 
equipment. 

Color  King  -  8  units  2  KJ8  Folders  - 
Available  January  1986. 

V15A  Units  -  Three 

CONTACT 

E.  Buck  &  Sons  Company 
(312)  586-9194 

In  joint  venture  with: 

International  Press  Services 
(404)  451-8852 


HARRIS 

845.  4-8  units.  1973.  1979. 

V-22.  4  units.  1970. 

V-15A.  4  units.  1972. 

GOSS 

Community  SSC.  6  units  1.  stacked.  1 
tri¬ 
color  (NEW),  folder 
KING 

Newsking.  6  units.  KJ8  folder 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
ElmwocxJ  Park,  NJ  07407 
201-796-8442  Telex:  130326 


Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


PARTS  FOR  SALE  Super  Scott  70  news¬ 
paper  press  -  5  units  acquired  1964-67 
each  unit  with  75HP  inter  drive,  balloon 
formers,  80  page  collect,  dual  folder 
38,000  IPH.  auto  control  console,  8 
unit  General  Electric  with  meters,  lights, 
transformers,  wiring  duct  and  controls 
complete  with  blanket  conversion  for 
aluminum  plates.  Five  Wood  reels-3  arm 
magazine  autoreels.  Call  Jack  Holt,  Las 
Vegas  Sun,  (702)  385-3111. 


6  unit  Goss  Mark  I,  22  Vx  cutoff 
1  -  Color  half-deck 
1  -  Double  folder  (skip  slitter) 

6  -  Goss  reels 
Available  now  in  warehouse 
1  -  Goss  double  3:2  folder,  23  9/16 
cutoff 

1  -  (k>ss  double  2;  1  folder,  22  Vx  cutoff 
Goss  angle  bars  -  ABO  &  A82 
Goss  double  portable  ink  fountains 
4  -  Goss  digital  reels 

4  -  Goss  Mark  II  color  cylinders 
8  -  Unit  Hoe  Colormatic 

1  -  Double  3:2  folder  22  %  cutoff 

5  -  Color  cylinders 
1  -  Color  halfdeck 

8  -  Fully  automatic  reels 
GE  motor  &  drive  -  3  years  old 
Tension  late  lockup 
INLAND  NEWSPAPER  MACHINERY 
CORP. 

(913)  492-9050  Telex  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  %”. 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  %  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


AVAILABLE  1986 

71  Goss  Headliner  (Mark  Two) 
on  production.  Het  Parool  Am¬ 
sterdam,  Holland 
8  units  color  humps  2  to  8 
8  sets  of  angle  bar  assemblies 
Ballroom  formers 
3/2  Imperial  Folder 
8  Goss  digital  autopasters. 
TURNKEY  offered  on  this  first 
class  condition  double  width  rot¬ 
ary  press. 

UPDATE  HEADLINERS 
Add-on  units  21  Va”  22  %” 

23  9/16” 

New  color  humps  80”  82"  88” 
New  half  decks  80”  82”  88” 
New  P.P.S  auto  pasters 
New  precision  skip  slitters 
Parts  manufactured  as  required 
with  guarantee.  We  buy  news¬ 
paper  presses.  We  commission, 
install,  convert  overhaul,  heated 
storage  and  transportation. 

Call  U.S.A  (216)  883-8724 
England  0772-797050 
Experienced  Pressmen 
At  Your  Service 
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EQUIPMENT  &  SUPPLIES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories  I 

IPEC  INCORPORATED 
97  Marquardt  Drive  I 

Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766  I 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY 
^mplete  presses  or  individual  compo¬ 
nents 

HARRIS  COTTRELL 
8-V25  press  heatset,  2  pass  tec  hot  air 
dryer  with  chills,  combination 
D.P.JFl  folder,  press  new  1978-79  2 
butler  splicers. 

8-V25  1973-79  JFI  2:1  folder,  2  but¬ 
lers,  2  manual  roll  stands. 
ACCESSORIES 

V15A  upper  former,  1977  complete,  ex¬ 
cellent  condition 
2-Martin  splicers  1200  FPM 
Custom-built  rotary  trimmer 
Ribbon  deck-1  Webb-3-ribbon 
WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories. 

(Call  us  before  you  trade!) 

Call  for  installation  prices. 

OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


OFFERING  EXCLUSIVELY 
Web  Equipment 

4  Wood  2-arm  auto  splicers 
2  Gregg  imprinters,  Martin  infeeds 
Counter  stacker,  count-o-veyors 

PRESS  EQUIPMENT 

2  Unit  News  King  with  KJ  4  or  KJ  6  folder 
4  Unit  News  King,  KJ6  folder  and  bal¬ 
loon  former 

8  Unit/2  folder  Daily  King  II  1979 

3  Unit  V-15A,  JF7  folder,  Mfg.  1971 

4  Unit  V-15A,  JF7  folder-exceptional 
presss 

4  Unit  Cottrell  Vanguard 

5  unit  (Community  SC,  Mfg.  1971 

9  Unit/2  folder  Community  SC 

4  Unit  Solna  RP36  with  2:1  folder 

A  Full  Line  of  Folders:  King  Press;  Goss 
Urbanite,  Suburban,  Community 

For  Additional  Equipment  CXxitact  our 
Sales  Team 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

Lenexa,  KS  (913)  492-9050 
An  Inland  Industries  Company 


EQUIPMENT  &  SUPPLIES 


HARRIS  Heatset  N40  (845)  6  units,  22 
Vx"  cutoff,  2  folders,  tec  oven  with  chill 
rolls,  Martin  Infeeds,  3  former  rollers,  3 
flyirig  caster  recently  rebuilt. 

IPEK  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(3 1 2)  459-9700  Telex  206766 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-79(X). 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


MULLER  INSERTER  in  good  running 
condition.  Wanted  immediately.  4  or  5 
into  one.  Call  Terry  Everett  (205)  947- 


USED  Beach  Lok-ezy  saddles  for  Mark  I 
Headliner,  22  Vx  cut  off.  Call  Dean  at 
(212)  532-7300. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


THE 

INDUSTRY’S 

MEETING 

PLACE 

When  you  need  to 
reach  newspaper 
people,  you  can  meet 
all  the  people  you 
want  to  meet — Buy¬ 
ers,  sellers,  employ¬ 
ers,  job-seekers,  and 
more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


FEATURE  YOUR  FEATURE 
In  Features  Available 
And  watch  Your  Sales  Soar! 


HELP  WANTED.  .  . 


Publishing  System 
Sales 

We  are  seeking  a  Sr.  Salesperson  to  sell  medium  to  large 
front-end  systems  to  the  publishing  industry.  Position 
offers  excellent  career  opportunities  and  incentives  with 
our  expanding  CAP  product  line. 

This  person  will  be  responsible  for  the  Northeastern  U.S. 
and  Canada  region.  Qualifications  include  three  to  five 
years  experience  in  executive  level  sales  or  marketing  in 
the  newspaper,  magazine  and  communications  industry. 

We  offer  competitive  salary  and  commission  plan  with  full 
benefits  including  ESOP  to  the  qualified  candidate. 

Please  contact  us  in  New  Orleans  at  ANPA  or  send  your 
resume  and  salary  history  to: 


System  Integrators,  Inc. 

1 26  East  56th  Street  /  New  York,  NY  1 0022 
ATTN:  Personnel  EP 

We  are  an  equal  opportunity  employer 


HELP  WANTED 


ADVERTISING  SALES  and  experienced 
sales  management  personnel  sought  by 
growing  community  newspapers.  Recent 
graduates  encouraged  to  apply.  Send  re¬ 
sume  and  salary  requirements  to: 
Marketing  Director,  INI/Florida,  3109 
Old  SR  8,  Lake  Placid,  FL  33852. 


WANTED 

To  sell  High  Quality  Plastic  Newspaper 
Rack  Cards.  Top  commissions  paid.  All 
territories  open.  For  detailed  information 
write:  CREATIVE  DESIGNS  INC.,  1249 
S.E.  nth  Street,  Ocala  FL  32671. 


VP  SALES  for  marketing/publishing  ser¬ 
vices  company  to  co-venture  sell  leading 
edge  proven  iMC/SMC  network  package 
to  newspapers.  Newspaper,  marketing 
experience.  Reply  in  writing  to  Chief  Ex¬ 
ecutive  Officer,  National  Publishing  Co., 
PO  Box  5186.  Westport.  CT  06881. 


NEWSPAPER  FEATURES.  Tired  of 
traveling?  Sell  by  phone  from  our  mid¬ 
town  Manhattan  offices.  Estalished 
syndicate,  prefers  recent  contacts  with 
editors,  knowledge  of  current  market. 
Immediate.  Reply  Department  FS,  Suite 
1212,  36  W  44th  St..  New  York,  NY 
10036. 


JOB  LEADS 


GOVERNMENT  JOBS.  $15,000- 
$50,000/year  possible.  All  occupations. 
Call  (805)  687-6000  Ext.  R-4261  to 
find  out  how. 


ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM.  Tenure  track  or  one-year 
appointment,  beginning  August  1, 
1985,  subject  to  availability  of  funds. 
DUTIES:  Priority  need  is  for  person  well 
qualified  to  teach  newswriting,  reporting 
and  introduction  to  mass  media.  MINI¬ 
MUM  QUALIFICATIONS:  Degree  in  jour¬ 
nalism  and  good  professional  experi¬ 
ence.  Preference  to  applicant  with  adv¬ 
anced  degree  and  journalism  teaching 
experience  at  university  levei.  MINI¬ 
MUM  SALARY:  $17,724.  Send  resume 
to  Search  Committee,  Journalism  De¬ 
partment,  University  of  Hawaii  at  Man- 
oa,  2550  Campus  Road,  Crawford  208, 
Honolulu,  HI  96822.  CLOSING  DATE: 
July  1,  1985.  University  of  Hawaii  is  an 
equal  opportunity  employer. 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER 
The  Denver  Post  is  seeking  an  experi¬ 
enced  individual  to  fill  our  Assistant 
Controller  position.  Excellent  salary  and 
benefit  package.  Responsibilities  in¬ 
clude:  internal  and  external  reporting  in¬ 
cluding  period  financials,  weekly  statis¬ 
tical  reporting  and  cost  reporting.  The 
Ideal  candidate  will  have  2  years  man¬ 
agement  experience  in  an  accounting 
environment.  Cost  accounting  back¬ 
ground  helpful.  Degree  in  Accounting 
plus  CPA  or  CMA  degree  required.  Send 
resume  to: 

Employment  Manager 
The  Denver  Post 
650  15th  St. 

Denver.  CO  80202 


BUREAU  CHIEF/AD  MANAGER  for  two- 
office  single  paper  Zone  6  weekly,  18th 
largest  paid  circulation  in  state  with  470 
weeklies.  Supervise  ad  sales,  ideas. 
Contribute  to  editorial.  Salary  plus  per¬ 
centage  of  approximately  300M  gross. 
Growth  potential  exceeds  800M.  Bonus, 
insurance.  Report  to  Publisher.  Write 
Editor  &  Publisher,  Box  8806. 

PUBLISHER  for  large  South  Carolina 
weekly.  Growing  area.  Prefer  aggressive 
young  person  who  is  strong  on  advertis¬ 
ing.  Competitive  pay.  Family  commun¬ 
ity.  Send  resume  to  Box  8861,  Editor  & 
mam  Publisher. 

EDITOR  &  PUBLISHER  for  June  1,  1985 


ADMINISTRATIVE 


VICE  PRESIDENT 

Dynamic,  mission-oriented  organization 
with  expanding  national  impact  within 
the  news  industry  seeks  candidate  for 
new  position  of  vice  president/ 
administration.  Diverse  qualifications 
required;  at  least  7  years  newsroom  ex¬ 
perience,  leadership  ability  and  working 
knowledge  of  financial  accounting.  Broad 
administrative  duties  include  oversite  of 
The  Institute  for  Journalism  Education 
Summer  Program  for  Minority  Journal¬ 
ists,  Editing  Program  for  Minority  Jour¬ 
nalists  and  Management  Training  Cen¬ 
ter,  as  directed  by  the  president.  The 
vice  president  will  also  assist  in  fund 
raising  and  outreach  to  the  news  indus¬ 
try,  oversee  job  placements,  coordinate 
production  of  publication  and  be  re¬ 
sponsible  for  administrative  liaison  with 
IJE's  host  universities.  Send  application 
material  to  Ellis  Cose,  President,  The 
Institute  for  Journalism  Education, 
School  of  Journalism,  North  Gate,  Uni¬ 
versity  of  California,  Berkeley,  CA 
94720. 

CHIEF  OPERATING  OFFICER  to  co-  ! 
venture  national  TMC  network.  Proven  ] 
technology.  Highly  motivated  self-  ' 
starter  entrepreneur.  Daily  newspaper  j 
publishing,  business,  national  advertis-  j 
mg  experience.  Reply  in  writing.  Chief  j 
Executive  Officer,  National  Publishing 
Co.,  PO  Box  5186,  Westport,  CT  06881 . 


FELLOWSHIP  FOR  MINORITIES 
The  Bodenwein  Fellowship  for  minorities 
will  start  this  fall  at  The  Day  of  New 
London,  Connecticut  a  40,000  circula¬ 
tion  independent  daily  and  Sunday 
newspaper. 

The  fellowship  will  be  served  in  the 
newsroom  and  the  southeastern  Connec¬ 
ticut  community.  In  the  newsroom,  the 
fellow  will  work  either  as  a  reporter,  copy 
editor,  photographer  or  graphics  artist. 
In  the  community,  the  fellow  will  work 
with  schools  and  minority  organizations, 
helping  to  stimulate  interest  in  print 
journalism  as  a  career  among  minority 
students. 

The  fellowship  will  begin  in  September 
and  end  in  June.  The  fellow  will  earn 
$400  a  week.  The  Day  will  pay  for  mov¬ 
ing  expenses.  Applicants  must  either 
live  in  New  England  or  New  York  State  or 
attend  school  there. 

Applications  should  be  sent  to  Publisher 
and  Editor  Reid  McCluggage  The  Day 
Publishishing  Company,  47  Eugene 
O’Neill  Drive,  PO  Box  1231,  New  Lon¬ 
don,  CT  06320.  Applications  must  in¬ 
clude  a  full  resume  and  a  short  essay 
explaining  why  the  candidates  should  be 
chosen.  An  inten/iew  may  be  required. 
Applications  must  be  postmarked  not  la¬ 
ter  than  July  1st. 


GENERAL  MANAGER  FOR  STUDENT 
PUBLICATIONS.  Position  will  be  avail¬ 
able  August  1,  1985  for  General  Mana- 

ger  of  Texas  Student  Publications  at  the 
iniversityofTexasat  Austin,  Texas.  This 
person  will  be  responsible  for  business, 
production,  and  advertising  affairs  of  all 
the  student  publications.  A  bachelors 
degree  and  7  years  of  administrative  ex¬ 
perience  in  a  field  related  to  student 
publications  are  required.  Excellent 
fringe  benefits.  Mail  resume  by  June  17, 
1985  to:  Texas  Student  Publications, 
The  University  of  Texas  at  Austin,  PO 
Box  D,  Austin,  TX  78713-7209.  An 
Equal  Opportunity/Affirmative  Action 
Employer. 

PUBLISHER/GENERAL  MANAGER 
For  8,200  upper  Midwest  daily  with 
20,000  TMC.  Beautiful  growing  com¬ 
munity  located  on  major  lake.  This  is  a 
unique  opportunity  to  run  a  fine  inde¬ 
pendently  owned  daily  newspaper.  Ap¬ 
plicants  must  have  a  successful  general 
management  background.  Send  re¬ 
sume,  salary  requirements  and  state¬ 
ment  of  personal  goals  to:  Box  8824, 
Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  June 


ADMINISTRATIVE 


PUBLISHER  for  progressive  small  cir¬ 
culation  Zone  3  daily.  Must  be  experi¬ 
enced  in  general  management  of  daily 
newspaper.  Proven  track  record  in 
attracting  and  keeping  talent.  Hands-on 
ability  in  at  least  one  major  area  with 
knowledge  and  history  of  demonstrating 
what  it  takes  to  generate  quality  and  per¬ 
formance  in  all  areas.  Must  have  excel¬ 
lent  communication  skills.  Superior 
opportunity  for  well-organized,  hard¬ 
working,  achievement-oriented  indi¬ 
vidual  wanting  to  work  for  a  growing  orga¬ 
nization  that  cares  about  its  employees. 
Send  resume,  references  and  narrative 
of  qualifications  to  Box  8896,  Editor  & 
Publisher. 


ADVERTISING 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES 
TRAINING  SUPERVISOR 

JOIN  A  WINNING  TEAM! 

The  Saint  Petersburg  Times  and  Evening 
Independent  offer  crallenging  opportu¬ 
nities  for  an  energetic  experienced  Tele¬ 
hone  Sales  Training  Supervisor, 
his  individual  will  be  responsible  for  all 
phases  of  classified  telephone  sales 
training  to  include: 

..Planning  and  implementing  initial 
training  classes  for  new  sales  repre¬ 
sentatives. 

..Implementing  on  going  group  ses¬ 
sions  to  upgrade  telephone  sales  repre¬ 
sentatives  selling  skills. 

..Soliciting  and  account  development 
training. 

..Display  advertising,  regional  edition 
sales  and  TMC  product. 

The  successful  candidate  will  have  ex¬ 
ceptional  skills  in  training  and  motivat¬ 
ing  telephone  sales  representatives  and 
have  proven  track  record  in  classified 
sales  as  well  as  supervisory  experience. 
We  offer  a  competitive  com^nsation 
plan  and  comprehensive  company  be¬ 
nefits  package  which  includes  profit 
sharing.  Please  send  you  resume  in  con- 
I  fidence  to: 

I  JANET  JOHNSON 

I  CLASSIFIED  ADVERTISING  DEPT. 

I  TIMES  &  INDEPENDENT 
i  PO  BOX  1121 

SAINT  PETERSBURG.  FL  33731 
1  EOE/M/F 


ADVERTISING  SALES  MANAGER 
South  Florida  publishing  company  has 
immediate  opening  for  an  experienced 
retail  ad  sales  manager.  College  degree 
plus  3-5  years  experience  in  newspaper 
or  related  media  ad  sales.  Should  have 
some  management  experience.  Salary 
plus  bonus  and  employee  benefits.  Send 
resume  including  salary  to  The  Employ¬ 
ment  Manager,  Miami  Herald,  1  Herald 
Plaza,  Mi»mi,  FL  33101. 

CO-OP/INSERT  SPECIALIST 
State  newspaper  network  needs  special¬ 
ist  to  train  network  members  co-op  staffs 
and  to  develop  and  sell  co-op  plans  for 
the  network.  Will  also  work  with  major 
insert  customers  as  liaison  and  salesper¬ 
son.  Emphasis  on  knowledge  of  news¬ 
paper  co-op  advertising  and  sales  train- 
1  ing  skills.  Send  resume  and  salary  his- 
I  tory  to  Tennessee  Press  Service,  Don 
j  McNeil,  TO  Box  8123,  Knoxville,  TN 
;  37996. 

j - ADVERTISNG  SALES - 

I  Northern  California  weekly  is  seeking  an 
I  experienced  retail/classified  sales  per- 
I  son  to  join  our  growing  team.  We  are  a 
I  150,000  weekly  that  is  a  part  of  a  Cali¬ 
fornia  group.  Sucessful  candidate  will 
possess  a  strong  desire  to  suceed,  be  a 
good  communicator  and  know  the  im¬ 
portance  of  organizational  skills.  Send 
resume  in  confidence  to:  Advertising 
Manager,  Box  8881,  Editor  &  Publisher. 

,  1985 


ADVERTISING 


ADVERTISING  I 

SALES  MANAGER  { 

The  South  Bergeniteoffersachallenging  ! 
opportunityforanexperiencednewspap-  j 
er  salesperson  who  wants  to  move  into 
management.  Applicant  must  have  ex¬ 
ceptional  skills  in  establishing  positive  | 
relations  with  major  accounts,  have  a 
proven  track  record  in  sales  and  be  able 
to  roll-up  his  or  her  sleeves  and  work. 
You'll  be  joining  the  staff  of  one  of  I 
Bergen  County's  fastest  growing  weekly  | 
newspaper  operations  located  in  the 
heart  of  the  Meadowlands. 

Plese  send  cover  letter  and  resume  to:  | 
DOUGLAS  MCBRIDE.  GENERAL  MAN- 1 
AGER  { 

The  South  Bergenite 
39  Meadow  Road,  Rutherford,  NJ  ' 
07070  I 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 


DISPUY  SALES  PERSON  sought  for  : 
weekly  in  booming  area  on  beautiful  < 
Puget  Sound,  Washington.  Looking  for  | 
person  with  track  record  in  ad  sales  for  , 
paper  strongly  motivated  toward  promo-  | 
tion.  Good  salary  plus  commission.  In 
confidence,  may  we  see  your  resume  and  ; 
salary  history  please?  Tom  Griffin,  Port  . 
Orchard  Independent,  TO  Box  27,  Port  i 
Orchard,  WA  98366.  ; 


FLORIDA  ADVERTISING  SALES 
Live  and  work  on  a  tropical  island.  Fast  ' 
growing  Naples  Daily  News  offers  full  { 
benefits  and  salary/commission  over  ; 
$2 1 ,000  with  established  accounts  list.  { 
Send  resume  to:  Patrick  Derling,  Adver-  i 
tising  Director,  Naples  Daily  News, 
1075  Central  Ave.,  Naples,  FL  33940.  ! 
(813)  263-4730. 

IF  YOU  AREA  REAL  PROFESSIONAL  in  | 
both  sales  ability  and  layout  skill  and  if  ' 
you  would  like  to  work  for  a  fast  growing,  | 
progressive,  yet  people-oriented  news¬ 
paper,  then  check  us  out.  We  care  about  | 
the  people  who  work  for  us.  In  fact,  we  > 
are  making  them  owners  of  the  newspap-  | 
er  through  our  ESOP  plan.  Generous  ' 
commission  plan  in  addition  to  a  weekly  { 
salary  of  at  least  $520  for  applicants  | 
who  meet  qualifications.  > 

Applicants  must  have  at  least  four  years  | 
ad  sales  experience  on  a  daily  newspap-  { 
er,  or,  a  d^ree  in  advertising  plus  two  I 
years  sales  experience  on  a  daily  paper. 
Send  resume  to  Dwight  Foster.  Advertis¬ 
ing  Director.  Daily  News-Miner,  TO  Box 
710,  Fairbanks,  Alaska  99707. 


RETAIL  SALES  PERSON.  Must  be  I 
aggressive  and  want  to  make  money.  | 
ILOOOcirculation, 6dayfamilyowned,  ' 
plus  TMC  product.  Experience  necessary  I 
in  advertising  with  marketing.  Good  be-  ! 
nefits  and  commission  plan.  Good  loca-  j 
tion.  Send  resume  to  Dave  McfJammon, 
The  Shelbyville  News,  123  E.  Washing-  I 
ton,  Shelbyville,  IN  46176.  | 


RETAIL  MANAGER 

For  The  Press  Democrat,  a  73,000  New  j 
York  Times  owned  daily  in  Santa  Rosa,  j 
California.  Must  have  solid  retail  sales  | 
management  background,  ability  to  train  I 
and  motivate  a  staff  of  37.  Candidate  : 
must  be  proficient  in  people  skills,  : 
budgeting,  utilization  of  market  data,  i 
major  account  presentations,  and  sue-  ! 
cessfully  selling  in  a  competitive  en¬ 
vironment.  ! 

Theretail  manager  reports  directly  to  the  ; 
Publisher.  If  you're  looking  for  a  chal-  '■ 
lenging  position  and  the  opportunity  to  j 
join  an  excellent  company  then  send  a  I 
complete  resume  to: 

James  Weeks 
Publisher 

Press  Democrat  ; 

TO  Box  569  1 

Santa  Rosa,  CA  95402  i 


ADVERTING 


RETAIL  ADVERTISING  MANAGER 
needed  fora  35,0<X)  circulation  AM  dai¬ 
ly.  Strong  background  in  retailing,  sales 
man^ment,  and/or  newspapers  will  be 
considered.  Salary  with  incentive  and 
strong  fringe  benefits.  Apply  with  re¬ 
sume  and  letter  of  application  to  Mes¬ 
senger-Inquirer,  1401  Frederica  St., 
Owensboro,  KY  42301.  Attention  Per¬ 
sonnel  Director. 


SHOPPER  CAREERS 


General  Manager 

Zone  6  60K 

Director  of  Sales 

Zones  4.  6,  9  50K 

Sales  Managers 

Zones  2-9  <  40K 

Sales  Reps 

Zones  1-9  open 

Production  Positions 

Zones  2,  4,  9  open 


Please  call  (818)  881-0271  or  send  re¬ 
sume  to: 

MULTIMEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


NOTICE 

No  other  person  or  search  firm  is  con¬ 
nected,  in  any  way,  to  Multi-Media.  De¬ 
nnis  Fearing  is  the  ONLY  recruiter  in  the 
U.S.  who  has  over  5  years  experience 
specializing  in  shopper  placement.  Do 
not  be  mislead  by  anyone  misrepresent¬ 
ing  his  background  as  Dennis'.  Insure 
confidentiality.  Always  ask  for  company 
references  at  the  v.p.  level  or  higher. 


SALES  MANAGER 

Do  you  have  a  proven  track  record  as  a 
weekly  sales  manager?  Do  you  want  to 
lead  a  team  of  sales  professionals  for  an 
award-winning  weekly  in  central  Mas¬ 
sachusetts?  Why  should  your  earnings  be 
limited?  Join  a  fast-growing  company 
with  four  publications.  Reply  in  confi¬ 
dence  to:  Dan  Kaplan,  Cientral  Mass 
Media,  Box  100(J,  Worchester  MA 
01614. 


SALES  MANAGER/TRAINER 
145,000  circulation  shopper  network 
seeks  results-minded  individual  to  hand¬ 
le  full  range  of  advertising  responsibili¬ 
ties:  sales,  promotion  and  management 
of  sales  staff.  Applicant  should  thrive  on 
competitive  sales  environment  and  be 
able  to  train  and  lead  a  competitive  sales 
staff.  The  ideal  candidate  should  pps- 
sess  excellent  administrative  abilities 
and  strong  human  relations  skills.  This 
position  will  require  an  experienced 
newspaper/shopper  person  who  current¬ 
ly  holds  a  sales  management  position 
and  is  willing  to  earn  his/her  future  by 
creative  selling  and  people  manage¬ 
ment.  Ideal  candidate  will  be  highly 
motivated,  creative,  energetic  and  detail 
oriented.  Competitive  salary,  bonus  and 
full  benefit  package.  Send  resunrre  and 
salary  history  to:  M.  Joseph  Craig,  Pub¬ 
lisher,  Des  Moines  Shopper  Network,  TO 
Box  10433,  Des  Moines,  lA  50306. 


THE  NEW  ENGLAND  Newspaper  Asso¬ 
ciation  is  always  looking  forqualified  ap¬ 
plicants  to  fill  openings  in  all  depart¬ 
ments  of  its  member  newspapers.  Send 
resumes  in  confidence  to;  NENA,  70 
Washin^onSt.,  Salem  MA 01970.  Note 
that  it  IS  difficult  to  place  those  from 
beyond  the  New  England  area. 

AUTOMOTIVE  SALES  MANAGER 
Large  metro  daily  newspaper  in  a  com¬ 
petitive  Zone  6  market  is  seeking  an  ex¬ 
perienced  sales  manager  to  increase  our 
market  share.  Customer  relations  and 
establishing  good  rapport  with  dealers  is 
a  high  priority.  Send  resume  and  salary 
history  to  Box  8886,  Editor  &  Publisher. 
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HELP  WANTED 


ART/GRAPHICS 


ART  DIRECTOR 

SUNSHINE,  the  Sunday  color  magazine 
of  the  Ft.  Lauderdale  News/Sun- 
Sentinel,  is  looking  for  a  first  class  art 
director.  Applicants  must  have  an  out¬ 
standing  track  record  and  previous  ex¬ 
perience  in  the  Sunday  or  weekly  maga¬ 
zine  field.  Excellent  salary  and  benefits. 
Send  resume,  plus  work  samples,  to 
John  Parkyn,  Editor,  Sunshine  Maga¬ 
zine,  PO  Box  14430,  101  North  New 
River  Dr.  East,  Ft.  Lauderdale,  FL 
33302. 

NEWS  ARTIST  for  AM/PM  daily  on  Mis- 
sissippi  Gulf  Coast.  Must  be  able  to  cre¬ 
ate  news,  sports  and  features  illustra¬ 
tions  and  execute  accurate  graphics, 
maps  and  charts,  many  on  deadline. 
Knowledge  of  black  and  white  and  color 
reproduction,  computer  typesetting  and 
typography  essential.  Caricature  skills 
arid  layout  experience  preferred.  Send 
resume,  work  history,  published  sam¬ 
ples,  references  to  Personnel,  The  Sun/ 
Daily  Herald,  PO  Box  4567,  Biloxi,  MS 

39535-4567. _ 

GRAPHICS  EDITOR 
To  run  a  staff  of  8  artists  and  photo¬ 
graphers  for  6  graphics-minded  weeklies 
and  monthlies.  Responsibilities  include 
persuading  six  strong-minded  editors: 
you  will  help  them  produce  consistent, 
good-looking,  news-oriented  publica¬ 
tions  with  extensive  use  of  a  4-color 
graphics:  oversee  work  flow  and  quality 
control  with  a  first-rate  but  very  busy 
production  department:  advise  on  lay¬ 
out,  design,  typography,  and  photos 
key^  to  news  content.  A  very  exciting 
challenge  for  the  person  who  has  a  track- 
record  as  an  editor.  Military  news  back¬ 
ground  preferred.  Hands-on  design  ex¬ 
perience  not  essential.  Please  submit  re¬ 
sume  to:  Army  Times  Publishing  Com¬ 
pany,  Human  Resources  Department, 
Attention  Graphics  Editor,  Springfield, 
VA  22159.  EOE. _ 

_ CIRCULATION _ 

AREA  SUPERVISORS 
HOME  DELIVERY  AND  SINGLE  COPY 
Are  you  right  for  the  Times?  If  you  enjoy 
success,  responsibility  and  the  freedom 
to  work  independently  we  have  the  per¬ 
fect  position  for  you.  Openings  exist  in 
the  Circulation  Department  in  Washing¬ 
ton's  News  newspaper  due  to  expansion 
and  growth.  Experienced  applicants  pre¬ 
ferred.  For  immediate  consideration 
send  your  resume  to:  The  Washington 
Times,  Personnel  Department-SC,  3400 
New  York  Avenue  NE,  Washington  D.C. 
20002.  EOE-M/F. _ 

DIVISION  SALES  MANAGER 
The  Chicago  Tribune  is  a  nationally  re¬ 
spited  newspaper  and  the  leader  in  the 
Chicagoland  market.  As  a  result  of  ex¬ 
pansion  into  a  satell  ite  printi  ng  faci  lity  in 
central  Illinois,  we  have  created  an  addi¬ 
tional  position  for  an  experienced  cir¬ 
culation  professional. 

This  position  is  responsible  for  a  large 
sales  territory  in  central  and  southern 
Illinois  and  requires  working  closely  with 
independent  agents,  distributors,  and 
retail  outlets.  In  order  to  take  advantage 
of  circulation  growth  opportunities,  the 
qualified  candidate  must  be  an  aggres¬ 
sive  individual  who  is  capable  of  working 
independently  and  has  a  strong  back¬ 
ground  of  circulation  sales  and  market¬ 
ing.  Relocation  to  the  territory  is  a  must. 
Along  with  the  outstanding  career  and  | 
professional  opportunities  this  position 
provides,  we  are  prepared  to  offer  a  ex¬ 
cellent  benefit  package  and  salary  com¬ 
mensurate  with  experience.  For  consid¬ 
eration,  send  your  resume  with  salary 
history  in  strict  confidence  to: 

Jim  Sollenberger 

THE  CHICAGO  TRIBUNE  COMPANY 
Employee  Relations,  Freedom  Center 
(EP) 

435  North  Michigan  Avenue 
Chicago,  Illinois  60611 
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HELP  WANTED 


aRCULATION 


CIRCUUTION  DIRECTOR 
Southeastern  Massachusetts  50,000 
daily  and  Sunday  is  seeking  an  aggres¬ 
sive,  innovative  circulation  professional 
with  three  to  five  years  circulation  man¬ 
agement  experience  to  assume  manage¬ 
ment  responsibili^  of  the  department 
including  supervisors,  district  mana¬ 
gers,  drivers,  office  staff,  inserters,  and 
NIE  program.  Must  have  well  developed 
human  relations  skills  and  be  able  to 
demonstrate  a  track  record  in  effective 
problem  solving,  development  and  im¬ 
plementation  of  annual  department 
budgets,  action  plans,  promotional 
strategies,  training  programs.  The  right 
person  for  this  position  will  not  be  a 
nuts  and  bolts  circulator"  but  rather  a 
marketing  and  management  person  who 
can  see  the  circulation  department  as 
key  part  in  the  overall  marketing  of  the 
newspaper.  TMC  experience  and  know¬ 
ledge  and  appreciation  of  a  strong  NIE 
program  will  be  viewed  strongly,  ff  you 
are  interested  in  this  challenging  posi¬ 
tion  with  career  advancement  potential, 
please  mail  (no  phone  calls  please)  a 
complete  resume  including  salary  re¬ 
quirements  and  references  to:  Donald  P. 
Micozzi,  General  Manager,  The  Stan¬ 
dard  Times,  PO  Box  D912,  New  Bed 
Ford,  MA  02742. 


EXPERIENCED  CIRCULATOR  for  de¬ 
partments  2  slot.  Ideal  candidate  will 
have  well-rounded  background  in  sales 
motivation,  customer  service  and  D.M. 
supervision.  This  gulf  coast  daily  offers 
salary  in  the  upper  20's,  solid  benefits 
and  a  real  opp^unity  for  advancement. 
If  you  are  ambitious,  career  minded  and 
ready  for  a  challenge,  forward  resume 
along  with  salary  history  to:  Box  8847, 
Editor  &  Publisher. 


HOME  DELIVERY  MANAGER 
Needed  for  the  Albuquerque  Journal,  a 
100,000  Zone  8  daily.  Must  have  solid 
background  and  proven  ability  to  moti¬ 
vate  staff  toward  permanent  growth. 
Duties  involve  field  work  supervising  7 
district  managers  in  sales,  service,  col¬ 
lections  and  recruiting  young  mer- 
chanets.  Excellent  starting  salary  and 
complete  benefits  program  provided. 
Send  resume  to:  Albuquerque  Pub¬ 
lishing,  717  Silver  SW,  Albuquerque, 
NM  87102  or  call  Dallas  Cleland,  Cir¬ 
culation  Director  (505)  842-2455. 


ZONE  MANAGER 

Suburban  Boston  30,000  PM  daily  has 
opening  for  Zone  Manager  who  takes 
direction  well  and  is  strong  on  follow 
through  with  agent/distributor  distribu¬ 
tion  system.  Must  have  good  motivation¬ 
al  skills,  knowledge  of  little  merchant 
system  and  understanding  of  TMC. 
Opportunity  for  advancement  after  you 
have  proven  yourself.  Good  salary,  be¬ 
nefits  and  bonus  plan.  Send  full  resume 
with  cover  letter  to  Box  8897,  Editor  & 
Publisher. 


SPORTS/OUTDOORS  WRITER  -  The 
Keynoter,  a  Knight-Ridder  twice-weekly 
newspaper  in  the  Florida  Keys,  is  looking 
for  an  entry-level  sports/outdoors  writer 
who  can  handle  general  assignment. 
35mm  camera  VDT  experience  helpful. 
Typing  skills,  transportation  a  must.  Ex¬ 
cellent  benefits.  Send  resme,  3-5  clips 
to  :  Jackie  Harder,  Editor,  PO  Box  158, 
Marathon,  FL  33(150.  No  calls. 

EDITOR:  Solid  reporter  or  editor  to  move 
up  as  editor  of  large  Ohio  weekly.  Photo 
layout  and  people  skills  necessary.  Box 
8863,  Editor  &  Publisher. 


HELP  WANTED 


ASSOCIATE  EDITOR  of  computerized 
Philadelp^hia  Jewish  weekly  paper,  cir¬ 
culation  70,000.  The  holder  of  this  posi¬ 
tion  is  making  aliyah  in  July.  We  seek 
someone  to  work  closely  with  editorial 
staff  of  13.  Heavy  editing  duties,  some 
writing.  Strong  Jewish  background  a 
must.  We  cover  local  community  as  well 
as  national  and  international  news.  Jew¬ 
ish  Exponent,  226  S.  16th  St.,  Phi¬ 
ladelphia,  PA  19102.  (215)893-5740. 

AGGRESSIVE  AM  seeks  well-rounded 
journalist  for  key  assistant  metro  editor 
slot.  Successful  candidate  must  be  able 
to  direct  coverage,  edit,  train  and  coor¬ 
dinate  projects.  Ideal  chance  for  some¬ 
one  who  has  had  a  taste  of  desk  work  and 
wants  more.  Send  resume  to:  Jim  Willis, 
Managing  Editor,  Birmingham  Post- 
Herald,  PO  Box  2553,  Birmingham,  AL 
35202. 

ASSITANT  FEATURES  EDITOR 
The  Pittsburgh  Press  needs  an  Assistant 
Features  Editor  whose  main  duties 
would  be  editing  a  weekend  entertain¬ 
ment  section  and  laying  out  lifestyle  and 
entertainment  pages. 

Must  be  experienced  and  have  excep¬ 
tionally  strong  layout  and  graphics  skills. 
Also  strong  in  editing,  headline  writing 
and  organizational  skills. 

Send  letter,  resume,  layout  clips  and  ten 
story  ideas  (lifestyle  and  entertainment) 
to  Lou  Laurenzi,  Features  Editor,  The 
Pittsburgh  Press,  34  Boulevard  of  the 
Allies,  Pittsburgh,  PA  15230. 

CARTOONIST  for  95,000  a.m.  daily  in 
Zone  4.  Professional  environment,  con¬ 
servative  editorial  page.  We’re  looking 
for  a  talented  man  or  woman  to  replace 
an  excellent  cartoonist  who  just  won  the 
career  advancement  of  his  dreams.  Box 
8867,  Editor  &  Publisher. 

CITY  EDITOR 

The  Twin  Falls  Times-News,  22,000  7- 
day  daily  in  Southern  Idaho,  is  looking 
for  a  ciW  editor  to  direct  its  local  report¬ 
ing  staff.  This  is  the  number  two  position 
in  the  news  operation.  Applicant  should 
have  at  least  5  years  of  daily  newspaper 
experience;  sound  management  skills,  a 
firm  command  of  the  language  and  the 
ability  to  assign  and  direct  a  talented, 
energetic  reporting  staff.  The  Twin  Falls 
area  offers  exceptional  outdoor  re¬ 
creational  opportunities.  The  commun¬ 
ity  is  agricultural  and  offers  exceptional 
quality  of  life  in  a  smaller  western  city. 
Apply  directly  to:  Stephen  Hartgen, 
Managing  Editor,  The  Times-Nevrs,  Box 
548,  Twin  Falls  ID  83303. 

ART  REPORTER/CRITIC 
Major  Southern  metro  daily  seeking  ex¬ 
perienced  journalist  with  strong  back¬ 
ground  in  art  news.  Must  have  experi¬ 
ence  in  daily  reporting  as  well  as  the 
ability  to  review  and  critique  exhibits  at 
the  area's  major  museums  and  galleries. 
Send  cover  letter,  resume,  references 
and  tearsheets  of  reviews  and  art-related 
stories  to:  Box  8894,  Editor&  Publisher. 

BUSINESS  WRITER 
In  Rhode  Island,  Providence  and  New¬ 
port  are  booming,  and  Ocean  State  Busi¬ 
ness  magazine  is  telling  its  readers  why. 
We're  looking  for  a  reporter  who  has  a 
feel  for  business  subjects  and  wants  the 
freedom  to  write  the  colorful  pieces  of 
magazine  length  and  quality.  Send  re¬ 
sume,  clips  and  salary  history  to:  Wi  II  iam 
Collins,  Editor,  4  Davol  Sq.,  Providence, 
Rl  02903. 


HELP  WANTED 


COPY  EDITOR 

Medium  size  award-winning  Texas  daily 
has  two  immediate  openings  on  6- 
person  copy  desk.  Strong  grammar  and 
layout  skills  a  must.  VDT  experience 
helpful.  Duties  include  wire  handling, 
copy  editing,  page  layout  and  abilito  to 
work  with  graphics.  One  slot  can  be  filled 
on  entry-level  basis,  but  mainly  looking 
for  someone  who  can  step  into  number  2 
spot  on  desk.  Send  application,  resume 
and  samples  to:  Randall  Lighfoot,  Copy 
Desk  Chief,  The  Odessa  American,  Box 
2952,  Odessa  TX  79760. 

COPY  EDITORS 

We're  expanding  our  copy  desk  at  the  El 
Paso(Texas)  Times,  a  Gannett  Newspap¬ 
er.  The  Times  is  a  55,000  circulation 
morning  daily,  85,000  Sunday,  a  domi¬ 
nant  paper  in  a  lively  two  newspaper  city. 
We’re  looking  for  copy  editors  who  are 
quick  and  accurate  and  have  firm  com¬ 
mand  of  the  language;  write  punchy 
heads  that  sell  the  story  without  stretch¬ 
ing  the  truth;  and  produce  snappy  modu¬ 
lar  layouts.  We  like  our  copy  editors  to  be 
competitive,  open  to  new  Ideas  and  will¬ 
ing  to  learn  from  collegues,  supervisors 
and  seminars.  3-5  years  reporting  and 
copy  editing  experience  preferred.  Com¬ 
petitive  saFary  and  benefits.  Send  re¬ 
sume,  references  and  of  your  headlines 
and  layouts  to:  John  Moore,  Co- 
Managing  Editor,  El  PasoTimes,PO  Box 
20,  ET  Paso,  TX  79999. 


BUSINESS  REPORTER 
Fast  growing,  medium  sized  North  Caro¬ 
lina  oaily  n^s  energetic,  talented  busi¬ 
ness  reporter  with  layout  experience 
(necessary).  Contact  Managing  Editor, 
Gastonia  Gazette,  PO  Box  1538,  Gasto¬ 
nia  NC  28052. 

BUSINESS  REPORTERS 
Investor's  Daily,  national  business  and 
financial  daily,  seeks  experienced  busi¬ 
ness/financial  reporters  for  its  Los 
Angeles  headquarters.  We  want  aggres¬ 
sive  reporters  with  daily  newspaper  or 
wire  service  experience  writing  business. 
Familiarity  with  financial  markets  or  eco¬ 
nomics  a  plus.  Please  send  resume,  re¬ 
ferences  and  clips  to  Max  Kvidera,  Man¬ 
aging  Editor,  Investor's  Daily,  Box 
24559,  Los  Angeles,  CA  90024. 


BUSINESS  WRITER 
Skilled  reporter  with  at  least  3  years  ex¬ 
perience  and  a  journalism  or  related  de¬ 
gree.  Must  have  proven  ability  to  re¬ 
search,  organize  and  write  on  a  variety  of 
business  topics  and  to  deal  effectively 
with  the  business  community  in  growing 
central  Ohio  market.  Knowledge  of  edit¬ 
ing,  layout,  make  up  and  VDT  is  helpful. 
Good  starting  salary  commensurate  with 
experience,  company  paid  benefits. 
Please  send  resume  to  Pamelas.  Krivda, 
The  Dispatch  Printing  Co.,  The  Depart¬ 
ment  of  Employee  and  Labor  Relations, 
34  South  Third  St.,  Columbus,  OH 
43216. 

Equal  Opportunity  Employer 


BUSINESS  REPORTER  needed  to  de¬ 
velop  consumer  beat.  Stories  will  range 
from  how-to  pieces  to  investigative 
work— written  in  a  bright,  readable  style 
with  a  touch  of  pizzazz.  3  year's  mini¬ 
mum  experience.  Send  clipsand  resume 
to:  Kathleen  Ingley,  Business  editor. 
Herald  Examiner,  llll  South  Broad¬ 
way,  Los  Angeles  CA  90015. 


rs  why.  CITY  editqR  -  Mid  sized  Texas  morning 
I*®®  ®  daily  has  opening  for  executive  city  edi- 
ntsthe  tor.  Strong  reporting  background  re- 
ices  ot  quired,  plus  ability  to  supervise  bright 
'’®'  young  staff  of  30  reporters  and  plan  and 
Villiam  coordinate  news  coverage  in  a  city  of 
dence,  105,000  surrounding  12  counties.  Box 
8849,  Editor  &  Publisher. 

to  de-  CITY  EDITOR  with  strong  layout,  editing 
I  range  gpq  grammar  skills,  interested  in  guid- 
igative  jng  young  staff  and  in  creating  local 
le  style  coverage  that  people  consider  essential 
i  mini-  reading.  Independent  newspaper  covers 
•esume  Vermont’s  capital  city.  Send  clips,  re- 
Lditor,  sume  to  Jim  Thompson,  Editor,  The 
Broad-  Times  Argus,  Box  707,  Barre,  VT 
05641 

EDITOR  &  PUBLISHER  for  June  1,  1985 


HELP  WANTED 


EDITORIAL 


COPY  DESK  EDITOR  AND  REPORTER 
Expanding  newspaper  offers  opportuni¬ 
ties  to  gi^  with  It.  Aggressive  PM  seeks 
energetic  copy  desk  editor  strong  in 
spelling  and  grammar  and  interested  in 
layout  design  and  graphics.  Applications 
also  sought  for  reporter,  who  is  self  star¬ 
ter  and  can  meet  daily  deadline  chal¬ 
lenges  of  community  newspaper  that 
prides  itself  in  being  both  first  and  best 
with  the  news.  Submit  resume,  exam- 
les  of  work  and  salary  reouirements  to 
ersonnel  Director,  The  Sentinel,  PO 
Box  130,  Carlisle,  PA  17013. 


CITY  EDITOR 

SE  Washington  16,000  circulation  daily 
needs  city  editor.  Candidates  must  have 
previous  supervisory  experience  to  fill 
this  vital  news  operation  position  which 
directs  our  reporting  start.  We  also  re¬ 
quire  proven  abilities  in  planning,  orga¬ 
nizing  and  content-editing  of  local  news 
coverage.  Our  solid  news  product  enjoys 
a  good  reputation,  our  location  offers  a 
desireable  place  to  live.  Excellent  salary 
and  fringe  benefits.  Submit  letter  of  ap¬ 
plication  with  complete  resume  and  re¬ 
ferences  to  Personnel  Manager,  Walla 
Walla  Union-Bulletin,  PO  Box  1358, 
Walla  Walla,  WA  99362.  An  Equal 
Opportunity  Employer. 


DAILY  EDITOR,  Mon-Sat.  7,000  paid. 
Expected  group  promotion  creates  open¬ 
ing.  Good  small  city  living  near  big  city 
excitements.  Weekly  editor  or  No.  2daily 
person  experience  required.  Fringes, 
salary,  clean  operation,  good  product, 
good  people.  Lower  Zone  5.  Reply  Box 
8899,  Editor  &  Publisher  with  resume 
and  letter  stating  availability  date  and 
expected  salary. 


EDITOR  WANTED  by  South  Central  Flor¬ 
ida  weekly.  Skills  in  news  gathering, 
writing,  photo,  darkroom  and  layout. 
Minimum  two  years  experience  desired. 
Apply  to  Managing  Editor,  INI/Florida, 
3109  Old  SR  8,  Lake  Placid,  FL  33852. 


EDITOR/REPORTER  for  small  group  of 
weekly  news  magazines  on  the  New 
Jersey  Shore.  Lots  of  writing  on  broad 
range  of  local  and  regional  issues.  Some 
copy  editing  and  story  assignment  work. 
Be  part  of  a  hard-workmg,  quality- 
minded,  mildly  iconoclastic  staff.  Send 
resume  and  clips  to:  The  Sand  Paper, 
1816  Long  Beach  Blvd.,  Surf  City,  NJ 
08008. 


EDITOR 

Medium  size  AM  daily  in  Zone  2  is  look¬ 
ing  for  an  editor  to  head  our  newsroom. 
We  want  a  strong,  hands-on  individual 
who  can  function  as  part  of  an  executive 
team,  help  us  set  new  directions,  solve 
problems  and  run  a  fast-paced  opera¬ 
tion.  Street  smarts  an  asset.  Send  re¬ 
sume  and  salary  history  to:  Box  8841, 
Editor  &  Publisher. 


EDITORIAL  WRITER 
Regional  Zone  5  daily,  circulation 
135,000,  seeks  an  experienced  edito¬ 
rial  writer.  Must  be  prepared  to  write  on  a 
wide  range  of  issues,  ^nd  resumes  with 
references  and  published  samples  to: 
Box  8874,  Editor  &  Publisher. 


EDITOR-REPORTER 
Community  award-winning  weekly  news¬ 
paper  needs  an  experienced  aggressive 
editor  to  manage  staff  of  3.  Applicant 
should  be  community  oriented,  strong 
on  local  news  features  and  photography 
with  the  ability  to  manage  and  direct  all 
aspects  of  the  newsroom.  Send  resume, 
samples  of  writing,  photography  and  re¬ 
ferences  to  Mendota  Reporter,  PO  Box 
100,  Mendota,  IL  61342. 


EXPERIENCED  REPORTER  wanted  for 
solid  opportunities  with  top  magazine 
firm.  Waco,  Texas.  Call  Rachael  Taylor 
(817)  776-5011. 


HELP  WANTED 


EDITORIAL 


EDITOR  wanted  to  launch  exciting  new 
publication  for  China.  Knowledge  of 
racific  Rim,  especially  China,  required. 
Language  ability  required.  Send  resume 
to:  Publisher,  China-Western  Business 
Journal,  381  Bush  Street,  Suite  502, 
San  Francisco,CA  94104.  (Position 
location:  San  Francisco). 


EDITOR.  Major  government  research 
staff  needs  experienced  editor  to  work  on 
journal  length  articles  and  reports.  Back¬ 
ground  editing  social  science  or  econo¬ 
mics  or  statistical  manuscripts  a  must: 
job  involves  some  writing,  reorganizing, 
and  articulating  changes  to  senior 
analysts.  Three  full-time  positions  avail¬ 
able.  (2  under  the  Intergovernmental 
Personnel  Act).  Send  resume  to  Box 
8900,  Editor  &  Publisher,  by  June  28. 

Zone  2. _ 

FARM  AND  HOME  magazine,  published 
by  the  Grand  Forks  Herald,  seeks  repor¬ 
ters  and  copy  editors  to  work  with  a  grow¬ 
ing  weekly  farm  publication.  The  Herald 
is  a  Knight-Ridder  newspaper  published 
in  a  university  town  in  the  heart  of  a  rich, 
diversified  farming  area.  Apply  to:  Jim 
Durkin,  Box  998,  Grand  Forks,  ND 

58206. _ 

FLORIDA  COASTAL  am  daily,  circula¬ 
tion  20,000,  seeks  hardworking,  top- 
quality  wire  editor  with  pagination  ex¬ 
perience.  Non-smoker.  Reply  to:  Box 
8870,  Editor  &  Publisher. 

FEATURE  WRITERS 
Large  and  growing  metro  daily  in  the  Sun 
Belt  is  looking  for  excellent  writers,  with 
a  minimum  ofthree  years  experience,  for 
its  progressive  feature  section.  Writers 
must  have  solid  reporting  skills,  depth  in 
style.  Send  resume  ancT five  clips.  Box 
8893,  Editor  &  Publisher. 


GOVERNMENT  REPORTER  NEEDED  at 
45,000  circulation  daily,  the  Anderson 
(SCi)  Independent-Mail,  2-3  years  ex¬ 
perience.  Send  clips  and  resume  to  City 
Desk,  PO  Box  2507,  Anderson,  SC 
29622. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  information  on 
available  journalistic  careers  call  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 


IOWA  DAILY  of  17,000  forsees  these 
vacancies  this  summer:  News  Editor  (su¬ 
pervising  copy  desk),  sports  editor,  and 
reporter.  Resume  and  work  sample  to: 
Box  8884,  Editor  &  Publisher. 


JOB  BANK  has  immediate  openings  for 
assistant  city  editors  and  a  stringer  coor¬ 
dinator  for  a  news  sen/ice.  For  more  in¬ 
formation  about  these  openings  and 
other  opportunities  in  journalism  write 
JOB  BANK,  1909  Cinnaminson  Ave., 
Cinnaminson,  NJ  08077  or  call  Direc¬ 
tor,  Debra  Bissingerat(609)  786-1910. 


EDITOR  &  PUBLISHER  for  June  1,  1985 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


LAYOUT  AND  COPY  EDITOR  for  lifestyle 
department  of  77,000  daily.  Responsi¬ 
ble  for  selecting,  editing  and  laybut  of 
stories  for  daily  pages,  as  well  as  layout 
and  design  of  two  section  fronts  each 
week,  wni  work  closely  with  reporters 
editing  local  stories.  Send  resume,  sam¬ 
ples  of  layout  and  editing,  references 
and  salary  requirements  to  Martha  Nes- 
bit.  Savannah  News/Press,  PO  Box 
1088,  ^vannah,  GA  31402. 


MANAGING  EDITOR  for  California 
25,000  daily.  Should  have  5  to  7  years 
management  experience.  Suburban  ex¬ 
perience  and  working  with  several  out¬ 
lying  news  bureaus  important.  Know¬ 
ledgezoning,  multiple  editions  and  page 
repTating  needed.  Will  supervise  person¬ 
nel,  story  planning,  development,  edit¬ 
ing  and  news  production.  Must  be  peo¬ 
ple  motivator.  Beautiful  living  area,  ex¬ 
cellent  benefits.  Will  succeed promoted 
editor.  Send  resume,  including  refer¬ 
ences  and  salary  required  to  Box  8855, 
Editor  &  Publisher. 


MANAGING  EDITOR 
Newsroom  leader  sought  for  award¬ 
winning  daily  newspaper  in  America's 
fastest-growing  county.  The  Gwinnett 
Daily  News,  a  rapidly-crowing  28,000 
circulation  PM  in  metro  Atlanta,  is  seek¬ 
ing  an  individual  with  a  demonstrated 
ability  to  motivate  and  guide  a  quality 
staff.  Must  have  newsroom  management 
experience  on  a  daily.  Good  salaiy,  be¬ 
nefits.  Send  comlete  resume  to:  Editor, 
Gwinnett  Daily  News,  PO  Box  1000, 
Lawrenceville,  GA  30246. 


MANAGING  EDITOR 
Managing  editor  for  a  small  conscien¬ 
tious  daily  in  the  Pacific  Northwest.  Job 
calls  for  an  experienced  journalist  com¬ 
petent  in  reporting,  writing,  editing  and 
supervison  of  personnel.  Apply  to  Box 
8889,  Editor  &  Publisher. 


NEWS  EDITOR 

The  Denver  Post,  one  of  the  West’s  best 
newspapers,  is  looking  for  a  seasoned 
pro  to  run  a  23-person  news  desk.  Good 
news  judgement,  top-notch  skills  in  edit¬ 
ing,  headline  writing  and  d^ign  a  must. 
News  ed  itor  d  irects  the  night-side  opera¬ 
tion  of  the  Post.  Minimum  experience 
required:  at  least  8  years  as  reporter/ 
editor  with  at  least  3  years  as  news  edi¬ 
tor.  Reply  to:  Joe  Bullard,  Deputy  Man¬ 
aging  Editor,  650  15th  St.,  Denver  CO 
80201, 


NEWS  EDITOR  wanted  by  July  1st  for 
6,300  circulation  Texas  semi-weekly  to 
oversee  5-person  reporting  staff.  Prefer 
applicant  to  have  a  J-degree  and  at  least 
a  years  experience  in  a  news  editor  posi¬ 
tion.  Pay  and  benefits  are  good.  Non- 
smoker  preferred.  Send  resume,  clips 
and  professional  references  to  Christ¬ 
opher  Barbee,  PO  Box  1 180,  El  Campo, 
TX  77437. 

NEWS  EDITOR 

The  Island  Packet,  community  nevrspap- 
er  for  one  of  America's  premier  resort 
communities,  is  looking  for  an  experi¬ 
enced  person  with  keen  editing  and  lay¬ 
out  skills.  Ideal  candidate  will  require  a 
minimum  of  supervision  but  will  be  cap¬ 
able  of  providing  direction  to  others. 
Position  open  immediately.  Send  letter, 
resume,  references,  work  samples  and 
salary  history  to  Terry  C.  Plumb,  Editor, 
PO  wx  5727,  Hilton  Head  Island,  SC 
29938.  No  phone  calls. 

OPPORTUNITY  KNOCKS  but  once, 
right?  Wrong.  We’re  a  fast-paced,  mid¬ 
sized  dai  ly  with  two  big  shoes  to  fill .  One: 
we're  looking  for  a  hard-working,  ideas- 
oriented  person  to  make  our  soTid  lifes¬ 
tyle  section  even  better.  If  you  have  the 
track  record  of  directing  a  creative  staff 
and  producing  thoughtful,  graphically 
pleasing  section,  we  want  to  hear  from 
you.  Secondly:  we  need  a  business  writer 
who  knows  how  to  spot  economic  trends 
as  they  begin,  who  can  understand  CEOs 
and  analyst  and  can  translate  what  to  say 
to  a  guy  on  the  street  and  make  sense  of 
it.  Send  a  cover  letter,  resume  and  work 
samples  to:  Box  8876,  Editor  &  Pub¬ 
lisher. 


PUBLISHER  of  weekly  newspapers 
needs  a  general  manager  with  sales 
background.  Must  be  able  to  develop 
present  publications  and  start  new  ones. 
Solid  40  year  old  company  in  Phi¬ 
ladelphia,  PA.  If  your  goal  is  a  tew  man¬ 
agement  position  call  Joseph  Bartash 
(215)  727-7777. 


REPORTER  WANTED  by  South  Central 
Florida  weekly.  Skills  in  news  gathering, 
writing,  photo,  darkroom  and  layout. 
Minimum  one  yrar  experience  desired. 
Apply  to  Managing  Editor,  INI/Florida, 
3109  Old  SR  8,  Lake  Placid,  FL  33852. 
REPORTER  2-5  years  experience  re¬ 
quired  for  aggressive  2O,OO0  circulation 
daily.  Solid  mix  of  reporting/writing  ex¬ 
perience  essential.  Clips,  resume,  salary 
history  to  Joe  Junod,  Managing  Editor, 
Ithaca  Journal,  123  West  State  Street, 
Ithaca,  NY  14850. 


SERIOUS  ABOUT  EDITING  AS  A  CAREER? 

If  you  are  interested  in  copy  editing  as  a  challenging  news¬ 
paper  career  and  are  willing  to  work  hard  to  learn  the 
skills,  we  want  to  hear  from  you. 

We  are  a  major  metropolitan  daily  in  the  Northeast  with  an 
international  reputation.  We  plan  to  start  a  group  of  prom¬ 
ising  journalists  in  the  fall  on  a  one-year  training  program 
that  will  lead  successful  participants  to  full-fledged  edi¬ 
tor’s  pay  and  benefits. 

Applicants  must  have  one  to  two  years  of  writing  or  edit¬ 
ing  experience  on  a  small  or  mid-sized  daily  paper.  Will 
also  consider  recent  college  graduates  in  any  field  who 
have  equivalent  experience  on  a  quality  campus  news¬ 
paper.  We  are  seeking  only  those  with  a  genuine  and 
demonstrated  interest  in  editing  as  a  career. 

Please  send  a  resume,  work  samples,  references  and  a 
letter  describing  yourself  and  your  career  goals. 

We  are  an  Equal  Opportunity/Affirmative  Action  Em¬ 
ployer. 

Reply  to  Box  8903,  Editor  &  Publisher. 
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HELP  WANTED 
PRESSROOM 


POSITON  OPENING 
If  you’re  a  reporter  who  doesn't  sleep  for 
fear  you’ll  miss  a  story,  who  thinks  the 
Pope,  T.  Boone  Pickens  and  Mick  Jag«r 
equally  newsworthy,  and  believes  the 
police  blotter  is  and  isn’t  the  news,  then 
KHNS  will  consider  you  for  NEWS- 
DIRECTOR. 

KHNS  serves  3,000  population  in  3 
communities  where  the  summer  is  sun 
and  fun  and  the  winters  are  about  zero. 
Position  currently  reports,  edits  and  pro¬ 
duces  one  30  minute  newscast  5  days  a 
week.  Support  staff  includes  a  reporter 
and  a  part  time  assignment  producer. 
Oversees  PA  progamming,  develops  and 
trains  volunteers.  Night  meetings  (4/ 
month)  required. 

Minimum  qualifications:  two  years  ex¬ 
perience  in  radio  news  or  feature  produc¬ 
tion,  strong  writing  skills,  working  fami¬ 
liarity  with  FCC  programming  regula¬ 
tions,  good  experience  vrorking  with  peo¬ 
ple,  self-direction,  sound  news  judge¬ 
ment,  sensitivity  to  small  town  sensibili¬ 
ties  without  professional  compromise. 
Position  offering  $21,000-»23,000, 
D.O.E. 

Allqualified  applicants  considered.  EOE 
Employer.  Women  encouraged.  Applica- 1 
tion  per.  to  6/30.  Position  starts  August/ -j 
September.  Send  letter  and  resume,  re¬ 
commendations,  a  tape  including  two 
newscasts  or  five  filed  reports  to;  News 
Director  Search,  PO  Box  399,  Haines, 
Alaska.  For  more  information:  (907) 
766-2020. 


LOOKING  FOR  A  LEADER;  Young  staff 
needs  direction,  supenrision.  City  Editor 
post,  15,000  circulation  PM.  Reply  to: 
Dorothy  Brittain,  The  Recorder,  1  Ven- 
ner  Road,  Amsterdam,  NY  12010._ 

RESORT  REPORTER 
Booming  35,000  circulation  morning 
daily  on  Florida’s  Gulf  Coast  needs  a  re¬ 
porter  to  cover  a  developing  region  of  the 
beach.  Duties  include  meeting  cover¬ 
age,  features  and  coverage  of  state  level 
issues  relating  to  rapid  growth.  Camera 
skills  a  plus.  Salary  commensurate  with  j 
experience.  Experienced  hands  only. 
Send  resume  and  at  least  three  non- 1 
returnable  clips  to:  Box  8860,  Editor  & 
Publisher. 


REPORTER/ASSISTANT  CITY  EDITOR. 
This  is  an  ideal  job  for  a  reporter  who  still 
wants  to  write  but  also  wants  to  gain  the 
experience  of  assignins  and  directing 
other  reporters.  Our  24,000-circulation 
AM  in  a  state  capital  offers  challenge 
and  just  the  right  environment  for  career 
development. ^nd  cover  letter,  resume, 
references,  and  clips  to  Frank  Fantini, 
Delaware  State  News.  PO  Box  737,  Dov- 

er,  DE  19903. _ 

SPORTS  WRITER 

Five  years  experience.  Beat  entails 
covering  Clemson  University.  Applicant 
must  be  aggressive  and  superb  writer. 
Salary  in  the  low  to  mid  $20's.  Resumes, 
clips  and  references  to  Tom  Hutchison, 
Managing  Editor,  The  Greenville  News, 
PO  Box  1688,  Greenville.  SC  29602. 


SENIOR  NEWSPAPER  COMPOSER 
New  England’s  largest  and  fastest  grow¬ 
ing  chain  of  weekly  and  daily  newspapers 
is  seeking  a  composing  person  with  ex¬ 
tensive  background  in  electronic  and 
manual  composition  to  head  our  produc¬ 
tion  staff.  Our  equipment  is  on  the  lead¬ 
ing  edge  of  newspaper  technology  and 
the  immediate  challenge  is  to  motivate 
and  coordinate  our  large  staff  in  a  transi¬ 
tion  from  manual  to  electronic  page 
makeup.  We  are  seeking  a  person  with 
proven  people  skills  and  demonstrated 
management  experience.  This  is  an  im¬ 
mediate  opening  and  all  resumes  will  be 
held  in  strict  confidence.  Please  send 
your  resume  and  salary  requirements  to; 
John  R.  Sweeney,  Jr.,  Director  of  Admi¬ 
nistration,  20  Main  Street,  Acton,  MA 
01720.  An  equal  opportunity  employer, 
m/f. 
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THE  FLORIDA  TIMES-UNION  and  Jack¬ 
sonville  Journal  are  looking  for  a  copy 
editor  with  strong  layout  skills,  mastery 
of  English  and  AP  style  and  the  ability  to 
work  well  with  people.  The  candidate  will 
layout  daily  fronts,  3  weekend  fronts  and 
food  front,  handle  inside  layout  and 
paste-up  of  the  Sunday  Arts  and  Leisure 
section  arid  coordinate  art  assignments 
with  the  graphics  department.  Candi¬ 
date  should  send  resume,  samples  of 
layout  and  copy  editing  to:  Mike  Clark, 
Assistant  Managing  Editor/Features, 
The  Florida  Times-Union,  PO  Box  1949, 
Jacl^nville,  FL  32231. 


RARE  OPPORTUNITY  for  experienced 
weekly  or  monthly  editor.  Hard  work  and 
lots  of  creativity  and  you  can  shape  the 
future  of  our  Weekly  Newspaper  and 
Alternative  Products  Division.  Possible 
husband/wife  situation.  A  division  of 
100  year  old  Daily  in  beautiful  southern 
Oregon.  Reply  to  Patritia  Shealy,  Per¬ 
sonnel  Department,  Courier  Publishing 
Company.  PO  Box  1468,  Grants  Pass, 
OR  97526. 


TAKE  CHARGE  EDITOR 
Do  you  want  to  help  shape  the  direction 
of  top  professional  dental  journal?  We’re 
looking  for  skilled  managing  editor  who 
is  mature,  self-motivated  and  experi¬ 
enced  in  writing,  proofing,  editing,  plan¬ 
ning  and  directing  a  magazine  from  start 
to  finish.  We  ne^  fast  learner  who  can 
quickly  climb  the  ladder  at  fast  growing, 
solid,  multi-magazine  publishing  firm. 
Send  resume  and  clips  to  Rachael 
Taylor,  Stevens  Publishing,  PO  Box 
7573,  Waco,  TX  76714. 


THE  DAILY  JOURNAL.  English  language 
daily  in  Caracas,  Venezuela  is  seeking 
candidates  for  immediate  openings. 
Copy  editor  for  lifestyle  section  (com¬ 
munities,  lifestyles,  art,  entertainment). 
We  are  looking  for  someone  strong  in 
organization  and  design.  VDT  experience 
helpful  and  knowledge  of  Spanish. 
Copy  Editor  for  international  business 
and  national  news  pages.  Fluent  Span¬ 
ish  a  must. 

Reporter  for  general  assignment  beat. 
Fluent  Spanish  a  must. 

Also  accepting  applications  for  future 
openings  as  we  begin  planning  our 
annual  recruiting  program.  Particularly 
interested  in  reporters  with  fluent  Span¬ 
ish,  copy  editors  with  layout  experience. 
We  are  a  seven  day  a  week  tabloid  with 
our  own  modern  plant.  Send  letter,  re¬ 
sume,  clips  to:  Nigel  Cumberbatch, 
Managing  Editor,  c/o  Jet  Cargo,  The  Dai¬ 
ly  Journal,  M-7,  PO  Box  520010, 
Miami.  FL  33152.  Phone  (305)  562- 
1122  or  561-2317. 


WE  WANT  THE  BEST 
Employee-owned  newspaper  looking  for 
a  copy  editor  (now  working)  with  3  to  5 
years’  experience  who  can  handle  dead¬ 
line  pressure  with  ease,  write  eye¬ 
catching  headlines,  design  pages  that 
sparkle  and  work  well  with  people. 

If  ypu  love  work  with  many  company  be¬ 
nefits  and  want  to  live  in  the  heart  of 
Alaska’s  interior,  send  resume  and  sam¬ 
ples  to: 

Kent  Stureis,  Editor 
Fairbanks  Daily  News-Miner 
P.O.  Box  710 
Fairbanks,  AK  99707 


WHO  SAYS  THE  NEW  JOURNALISM  IS 
DEAD?  It’s  still  alive  at  this  aggressive 
news  weekly.  And  we  need  a  special  wri¬ 
ter  to  do  news,  commentary,  criticism 
and  magazine-length  features.  The  dull 
need  not  apply.  Resume  and  clips 
should  reflect  experience  and  wide  range 
of  interests.  Box  8892,  Editor  &  Pub¬ 
lisher. 


ENERGETIC,  take  charge  city  editor  for 
20,000  PM  central  lllinoisdaily.  Job  has 
definite  growth  potential.  In  a  cover  let¬ 
ter  tell  me  about  yourself  and  why  you 
could  be  the  man  or  woman  for  the  job. 
Resume  should  include  salary  history. 
Reply  to  Thomas  J.  Trotter,  Managing 
Editor,  Pekin  Daily  Times,  PO  Box  430, 
Pekin,  IL  61555. 


TV/RADIO  REPORTER  -  What  we  have; 
Intensely  competitive  newspaper  market 
which  includes  six  local  TV  stations,  25 
local  radio  stations,  heavy  cable  penetra¬ 
tion;  too  many  resumes  on  file  for  a  "cri¬ 
tic’s”  job.  What  we  need:  Experienced 
reporter  to  cover  TV/radio  as  hard-news 
beat  ~  everything  from  shorts  to  spot 
news  to  series,  plus  weekly  radio  column 
-  along  with  general  assignment  in  En¬ 
tertainment  Department.  Daily  reporting 
experiencea  "must,"  editing  experience 
as  well  puts  you  at  top  of  heap.  Salary  up 
to  $25,000,  depending  on  experience, 
plus  excellent  fringes.  Complete  re¬ 
sume/clips  and  letter  of  how  you’d  cover 
the  beat  (  no  phone  calls  accepted)  in 
first  mailing,  to:  William  M.  Dowd,  Man¬ 
aging  Editor,  The  Knickerbocker  News, 
Box  15000.  Albany.  NY  12212. 


WIRE  EDITOR 

The  Seattle  Post-Intelligencer  is  looking 
for  a  person  with  a  demonstrated  interest 
and  expertise  in  national  and  world 
affairs  to  direct  and  develop  an  AM  elec¬ 
tronic  wire  desk  operation. 

The  person  we  want  as  wire  editor  should 
have  experience  as  a  supervising  editor 
on  an  urban  daily  newspaper  or  wire  ser¬ 
vice.  We  seek  a  person  with  breadth  and 
depth  of  experience  in  world  and  nation¬ 
al  affairs,  mature  and  demonstrated 
news  judgement  and  a  proven  ability  to 
supen/ise. 

This  person  must  select  and  sell  the  top 
news  of  the  day,  edit  and  combine  wire 
copy  and,  periodically,  report  on  nation¬ 
al  and  international  news.  Besides  de¬ 
veloping  a  budget  for  the  daily  news 
meeting,  the  wire  editor  will  take  the 
lead  -by  example  and  direction-  in  edit¬ 
ing  the  daily  wire  package.  He  or  she  will 
direct  the  compiling  and  editing  of  in- 
depth  and  preparedness  packages. 
Occasionally,  the  wireeditorwill  travel  to 
important  national  or  foreign  news 
locales  to  file  stories. 

Women  and  minorities  are  encourged  to 
apply.  All  letters  must  include  full  re¬ 
sume,  details  and  at  least  three  refer¬ 
ences.  NO  TELEPHONE  CALLS. 

Send  replies  to  Tom  Read,  Assistant 
Managing  Editor,  Seattle  Post- 
Intelligencer,  Box  1909,  Seattle,  WA 
98111. 

EOE 


MAILROOM 


HELP  WANTED 

MAILROOM  SUPERINTENDENT 
PrtOTessive  60,000  AM.  28,500  PM, 
128,800  Sunday  newspaper  located  in 
Northern  New  England.  Excellent  oppor¬ 
tunity  for  energetic,  people-oriented 
manager  who  wilTassist  Mailroom  Mana¬ 
ger  in  the  planning,  direction  and  control 
of  mailroom  operations. 

Qualified  candidate  must  posses  a 
proven  track  record  in  effective  manage¬ 
ment  and  leadership.  Experience  and 
working  knowledge  of  automated  mail- 
room  operations  utilizing  TMC,  mail  and 
preprints  is  a  must.  Experience  in  union 
shop  would  be  useful.  Bachelor  or 
Associate  degree  in  Business  Adminis¬ 
tration  or  Engineering  Technology  desir¬ 
able  but  not  a  must. 

Excellent  salary  and  fringe  benefits. 
Send  complete  resume,  salary  history 
and  requirements  to: 

Personnel  Department 
Guy  Gannett  Publishing  Co. 

PO  Box  1460 
Portland,  Maine  04104 


COMMUNITY  PRESS  POSITION  OPEN  - 
Daily  afternoon  newspaper  in  Juneau, 
Alaska  has  an  opening  for  an  experi¬ 
enced  Goss  CommuniW  operator.  Along 
with  great  fishing,  hiking,  skiing  and 
hunting,  we  are  offering  you  responsibil¬ 
ity  for  a  4  unit  press  with  a  Community 
folder.  New  construction  will  increase 
pressline  to  6  units  of  Community,  a 
UOP,  a  FC  folder  and  an  imper  former. 
Send  resume  to  Juneau  Empire,  235 
Second  St..  Juneau,  AK  99801,  (907) 
586-3740,  attention  Tom 

Blumenshine. _ 

JOURNEYMAN  PRESSMAN  needed 
with  experience  on  Cosmo  web  offset 
press.  Must  be  able  to  do  quality  work. 
Good  salary  and  benefits  package.  Send 
resume  and  salary  requirements  to  The 
Advertiser  Company.  Personnel  Dept., 
PO  Box  1000,  Montgomery,  AL  36192. 


PRESSROOM  SUPERVISOR 
I  Total  responsibility  for  all  pressroom  op- 
I  erations.  Musthaveexcellentmechanic- 
I  al  skills  and  be  able  to  train  and  super- 
I  vise  personnel.  Modern  web  offset  plant 
Zone  2.  Salary  in  the  $35-50K  range. 
I  Box:  8879,  Editor  &  Publisher. 


i  PRESSROOM  MANAGER 
I  Group  of  suburban  weeklies  need  an  in¬ 
dividual  with  Goss  Urbanite  experience 
to  manage  our  printing  operation.  Strong 
mechanical  and  management  ability  a 
must.  Salary  mid  to  high  $20's.  Send 
inquiries  to;  Publisher,  R.N.I.  Publica¬ 
tions,  30  Oak  St.,  Richwood,  NJ  07451 
or  call  Mr.  Murphy  at  (201)  445-6400. 

WE  NEED  a  pressroom  foreman  who  is  a 
leader,  strong  on  maintenance,  and 
quality  control.  Union  or  non-union.  Our 
press  is  a  Mark  II.  We  are  located  in 
Southern  California.  Good  wages  &  be¬ 
nefits.  Send  your  resume  to:  Box  8846, 
Editor  &  Publisher. 


I  publk:  relations 

1  ASSISTANT  PUBLIC  AFFAIRS  MANA- 
i  GER  PUBLIC  AND  CORPORATE  PLAN- 
{  NING  RELATIONS 

I  Responsible  for  coordinating  contacts 
I  with  general,  trade  press,  and  corporate 
!  communication  personnel;  research  and 
I  preparation  of  operating  summaries  and 
I  background  material  for  corporate  publi- 
I  cations;  writing  scripts  and  speeches  as 
I  needed  for  corporate  and  community 
I  functions;  help  plan  and  Implement 
I  community  service  and  corporate  activi¬ 
ties.  Ability  to  interact  with  top  manage- 
I  ment  and  community  leaders  required, 
j  Minimum  of  3  years  corporate  com¬ 
munications  experience  preferred.  The 
I  Hartford  Courant  offers  an  attractive 
:  compensation  and  benefits  package. 
Send  resume  and  salary  history  to 
I  Michael  Steeves,  Human  Resources  De¬ 
partment,  The  Hartford  Courant,  285 
I  Broad  St.,  Hartford.  CT  06115.  EOE. 


JOIN  OUR  CONTRACT 
CREW! 

.  .  Those  Individuals,  compan¬ 
ies.  syndicates  that  know  the  value 
of  an  E&P  ad  and  run  with  us  on  a 
regular  basis. 

Whether  it's  12,  26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  monthly 
billing  and  the  best  exposure  in  the 
field. 

E&P  CLASSIFIEDS 

Rates  on  Ro<|uost 
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HELP  WANTED 


PRODUCTION 


COMPOSING  ROOM  MANAGER 
AND 

PRESS  ROOM  MANAGER 
These  are  two  positions.  In  the  first,  we 
need  a  person  who  seeks  excellence  in 
the  makeup  of  six  weekly  newspapers, 
someone  who  is  able  to  work  our  compu¬ 
ter  system  to  get  the  most  productivity 
out  of  it.  The  person  we  hire  will  care 
about  developing  the  skills  of  the  eight 
people  in  the  department  and  improving 
the  quality  of  our  newspapers. 

In  the  second,  we  also  need  a  person  who 
seeks  excellence-in  the  quality  of  the 
printed  product.  We  have  a  new  Goss 
Community  6-unit  press.  We  are  aggres¬ 
sively  expanding  our  job  printing  prog¬ 
ram  and  the  person  we'll  hire  has  super 
organizational  ski  I  Is,  as  well  as  a  sense  of 
concern  for  quality. 

We're  a  growing  company  in  beautiful 
northwest  CT.  When  you  join  us,  you'll  be 
in  the  top  management  team  and  will 
participate  in  shaping  the  direction  and 
profitability  of  our  company.  Send  re¬ 
sume  with  salary  histoiy  to  Robert  S. 
Mellis,  Publisher,  Housatonic  Vailey 
Publishing  Co.,  PO  Box  1139,  New  Mil¬ 
ford,  CT  06776. 


SENIOR  NEWSPAPER  COMPOSER  1 
New  England's  largest  and  fastest  grow-  , 
ingchainofweeklyanddailynewspapers  . 
is  seeking  a  composing  person  with  ex¬ 
tensive  background  in  electronic  and 
manuai  composition  to  head  our  produc¬ 
tion  staff.  Our  equipment  is  on  the  lead¬ 
ing  edge  of  newspaper  technology  and 
the  immediate  challenge  is  to  motivate 
and  coordinate  our  large  staff  in  a  transi¬ 
tion  from  manual  to  electronic  page 
makeup.  We  are  seeking  a  person  with 
proven  people  skills  and  demonstrated 
management  experience.  This  is  an  im¬ 
mediate  opening  and  all  resumes  will  be 
held  in  strict  confidence.  Please  send 
your  resume  and  salary  requirements  to; 
John  R.  Sweeney,  Jr.,  Director  of  Admi¬ 
nistration,  20  Main  Street,  Acton  MA 
01720.  An  equai  opportunity  employer 
m/f. 


PRODUCTION/SYSTEMS  MANAGER 
Front-end  systems  manager  with  pro¬ 
duction  experience  needed  for  aures- 
sive,  growing  group  of  weeklies  in  South¬ 
ern  California. 

The  right  person  shouid  have  strong 
organizationai  and  management  skills 
plus  technical  knowledge  of  newspaper 
production  and  front-end  systems.  Ex¬ 
cellent  salary  and  fringe  benefits.  Send 
complete  resume,  salary  history  and  re¬ 
quirements  to:  Box  8866,  Editor  &  Pub¬ 
lisher. 


PRODUCTION  DIRECTOR 
Suburban  Boston  30,000  daily  seeks 
energetic  production  director  with 
mechanical  talents  in  pre-press,  press 
and  mailroom  areas.  Must  have  strong 
organizational  skills  with  just  as  strong 
follow  through,  as  well  as  good  com¬ 
municating  skills.  Understanding  union 
environment  a  plus.  5-7  years  experi¬ 
ence  minimum.  Good  saiary,  benefits 
and  bonus/incentive  package  if  you  pro¬ 
duce.  Send  full  resume  and  cover  letter 
outlining  your  strengths  to: 

Peter  H.  Gamage 
General  Manager 
Daily  Evening  Item 


_ Lynn,  MA  01903 _ 

ASSISTANT  PRODUCTION  MANAGER 
Excellent  opportunity  at  an  AM/PM  and 
Sunday  operation  in  Zone  8.  Nightside 
position.  Strong  background  in  prepress 
IS  essential,  including  cold  type  compos¬ 
ing,  plate  and  color  department.  Know- 
iMge  of  Metro  sets,  APS  Micro  5,  8300 
display  Ad  System,  cSl  editorial  and 
classified  systems  required.  Managing 
skills  a  must.  Post-press  experience  a 
plus.  Salary  in  the  $30's,  and  an  excel¬ 
lent  benefit  package  is  offered.  Equal 
Employment  Opportunity  Company. 
Mail  resume  to  Wayne  Bean,  PO  Box 
26887,  Tucson,  AZ  85726. 
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HELP  WANTED 


PRODUCTION 


PRODUCTION  SUPERVISOR 
Top  production  position  with  family  own¬ 
ed  publishing  group  in  Zone  5.  We  pub¬ 
lish  a  daily  along  with  several  weekly 
publications  plus  sheet  feed.  Our  central 
printing  plant  and  mailroom  does  all 
printing  as  well  as  outside  commercial 
work.  Experience  must  include  all 
aspects  of  production  including  but  not 
limited  to  hiring,  firing,  training,  sche¬ 
duling,  budgeting,  quality  control,  in¬ 
ventory  control.  Must  have  working 
knowledge  of  Compugraphic  and  Harris 
typesetting  equipment,  Gosscommunity 
wess.  We  are  a  growing  company  whose 
last  production  manager  spent  20  years 
here.  Excelient  compensation  package. 
Mail  resume  and  salary  history  to:  Box 
8825,  Editor  &  Publisher. 


CAREER  DEPARTMENT  MANAGER  for 
growing  Zone  6  offset  daiiy.  Color 
separation/stripping  bacl^ound  a  must. 
Great  location  for  family  living.  Excellent 
compensation.  Send  resume  and  salary 
historyto;  Box  8821,  EditorA  Publisher. 


COMPOSING  ROOM  SUPERVISOR  for 
cold  type  department  in  large  California 
weekly  shopper.  Ideal  position  for  assis¬ 
tant  ready  to  advance.  Excellent  salary 
and  benefits.  Send  resume  to:  Box 
8898,  Editor  &  Publisher. 


DIRECTOR  OF 

OPERATIONS 

Major  position  of  responsibility 
for  financial  publication — 
requires  operations  experience 
in  the  graphics  area— the  ability 
to  produce  results  on  time  and  on 
budget — makeup  closing  and 
composing  and  printing  two  edi¬ 
tions  of  magazine,  6  newsletters, 
a  quarterly  journal,  special 
advertising  section  and  advertis¬ 
ing  promotion  literature.  Needs 
solid  purchasing  and  negotiating 
skills  and  ability  to  handle  admi¬ 
nistrative  services — send  re¬ 
sume,  cover  letter  and  salary  his¬ 
tory  to: 

Laurie  Raiber 
CAS  Inc. 

663  Fifth  Avenue 
New  York,  NY  10022 


POSITIONS 

WANTED 


ADMINmRATIVE 


FOUNDER  OF  10,000  circulation 
humor  monthly  in  rural  Colorado  Rockies 
eagerfor  new  challenge.  12  years  experi¬ 
ence  in  publication  management,  36 
years  old,  B.S.  Journalism.  Box  662, 
Montrose,  CO  81402. 


GENERAL  MANAGER/PUBLISHER 
Veteran  with  management  experience, 
profit  and  loss  responsibility  on  dailies- 
,weeklies,  TMC/shoppers.  Organizer, 
motivator,  leader,  family  man,  commun¬ 
ity  booster.  Available  now.  Box:  8882, 
Editor  &  Publisher. 


aRCULATION 


CIRCULATOR  -  Marketing  degree.  Pro¬ 
fessional  background.  Career  oriented. 
Expertise  in  sales  developrnent.  Seeks 
position  with  daily  or  weekly  in  New  York, 
New  Jersey.  PO  Box  474,  Holbrook,  NY 
11741. 


YOUNG,  AGGRESSIVE,  experienced 
professional  seeks  new  challenges. 
Marketing,  promotion,  and  budget 
oriented.  Proven  results  through  creative 
leadership  and  motivation.  Box  8887, 
Editor  &  Publisher. 


POSITIONS  WANTED 


EXPERIENCED  reporter/news  editor. 
Seeks  reporting  position.  Mike  Norris, 
(916)  446^3. 


PROVOCATIVE 

...prolific,  pragmatic,  non-ideologue, 
non-dogmatic  editorial-page  editor  with 
uncanny  eye  for  graphics  to  add  dash, 
dynamism  to  your  p^s)  in  substance 
and  packaging.  Box  8895,  Editor  &  Pub¬ 
lisher. 


REPORTER  with  twice-weekly  g^ral 
assignment  experience  seeks  similar 
position  on  small  daily.  Prefer  Zone  2. 
Box:  8877,  Editor  &  Publisher. 

REPORTER,  5  years  experience  on 
250,000  daily.  Interested  in  courts, 
crime  and  law.  Self-starter.  Seeks jx)si- 
tion  on  quality  metro  daily,  any  Zone. 
Box  8875,  Editor  &  Publisher. 

REPORTER-  General  assignments  sp^ 
cializing  in  local  government  and  public 
safety.  Knowledgable  in  the  arts,  busi¬ 
ness,  travel,  international  affairs,  the  en¬ 
vironment.  Good  with  camera,  page  lay¬ 
out.  Want  writing,  not  management 
duties.  Education  and  experience  to 
back  up  claims.  Write  or  call  Jane  Mar¬ 
low  Willis,  321  Main,  Brandenburg,  KY 
40108,  (502)  422-2405. 

SKILLED  WRITER  seeks  move  from 
medium  to  big  city  daily.  Wire  ready. 
Interested  in  general  assignment,  beat, 
investigative  and  project  reporting. 
Travel  anywhere.  Five  years  experience. 
Age  32.  use  graduate.  Army  veteran. 


SPORTS  EDITOR 

For  60,000  PM  seeks  sports-editor  or 
sports-copy-editor  slot  with  larger  daily. 
Fundamentally  sound,  headlines  bright, 
layouts  very  strong.  Box  8843,  Editor  & 
Publisher. 


HARDWORKING  REPORTER  wants 
'Chance  to  prove  himself  on  medium  or 
large-sized  newspaper.  Experience  on 
small  daily  and  weekly.  Will  relocate  to 
any  zone.  Box  8850,  Editor  &  Publisher. 

PUGNACIOUS  YOUNG  WOMAN  wants 
to  write  editorials.  I  have  5  years  daily 
newspaper  reporting  experience,  1  year 
of  editing.  Sometimes  I  think  like  a 
Democrat,  occasionally  like  a  Republi¬ 
can  most  like  a  libertarian.  But  I  always 
try  to  walk  my  talk.  Replies  should  in¬ 
clude  at  least  two  references  who  can 
attest  that  you  are  an  editor/publisher  of 
courage.  Box  8865,  Editor  &  Publisher. 


PHOTOGRAPHER 


PHOTOGRAPHER-  female-  8  years  on  3 
top  200,000 -f  dailies  -Dedicated/ 
creative/Color  -B&W.  (514)  656-4595  / 
739-5548  1063. 

RECENT  OHIO  UNIVERSITY  graduate 
seeks  entry  level  staff  photographer  posi¬ 
tion.  Willing  to  go  anywhere.  Ctontact 
Robert  Wojcieszak  9136  Coachtrail 
Lane,  Cincinnati  OH  45242.  (513)  793- 
7524. 


SALES  PROMOTION 
MANAGER 

Good  organizational  ability — 
promotional  writing  experience 
creating  ads,  promotional  pieces 
and  support  mailing — senior 
copy  writer,  ad  agency  back¬ 
ground  okay— for  financial  pub¬ 
lication.  Call  Laurie,  Recruiter, 
(212)  752-4764. 


"XWAti  / 

/ 


SHOP  TALK  AT  THIRTY 


A  retailer’s  perspective 


By  Lee  M.  Dubow 

Where  do  you — as  publishers — and 
we,  as  retailers,  go  now?  Perhaps  a 
retailer’s  perspective  will  help. 

The  most  useful  ideas  are  often  re¬ 
markably  simple.  I’d  like  to  address 
my  remarks  to  the  things  you,  as  pub¬ 
lishers,  can  do  to  improve  your  busi¬ 
ness — and  your  profits — based  on 
very  simple  ideas. 

First,  talk.  You  must  communicate 
with  the  pros  who  make  the  decisions 
that  affect  your  bottom  line. 

How  many  of  you  have  been  in  the 
offices  of  your  five  largest  advertisers 
since  January? 

Unlike  even  ten  years  ago,  publish¬ 
ers  and  store  owners  are  no  longer  one 
on  one.  Many  of  you  have  become 
part  of  large  chains.  So  have  many  of 
us.  Big  decisions  aren’t  being  made  in 
your  hometowns  anymore.  Decisions 
as  to  whether  promotions  run  ROP, 
on  television,  as  inserts — to  be  dis¬ 
tributed  by  Advo — are  being  made  in 
district,  regional  or  corporate  offices. 
And  you  have  to  be  visible  to  the  deci¬ 
sion-makers  if  you  want  to  be  remem¬ 
bered. 


How  many  of  you  have 
been  in  the  offices  of 
your  five  iargest 
advertisers  since 
January? 


Recently,  1  was  in  a  large  city 
where  a  key  executive  of  the  Newspa¬ 
per  Ad  Bureau  gave  a  lunchtime  pre¬ 
sentation.  The  twenty-three  largest 
advertisers  in  that  paper  were  in  the 
room.  They  were  listening.  Unfortu¬ 
nately,  the  publisher  had  another  lun¬ 
cheon  appointment  that  noon. 

Second,  think  color.  Full  color. 

A  publisher  asked  me  recently  just 
how  important  color  was  to  me.  After 
the  shock  wore  off,  I  asked  him  if 
there  was  anything  in  this  world,  oth¬ 
er  than  his  daily  newspaper,  that  he 
still  saw  only  in  black  and  white.  The 
NBC-tv  network  called  itself  the  full 
color  network  in  1969. 

Dubow  is  senior,  vice  president,  Belk 
Stores  Services,  Charlotte,  N.C.  He 
presented  this  speech  to  the  American 
Newspaper  Publishers  Association  at 
its  recent  annual  convention  in  Miami 
Beach. 


In  the  20-year  plans  you  did  in 
1969,  how  many  of  you  planned  to  be 
full  color  in  1989?  During  your  20- 
year  planning  session  this  year,  how 
many  of  you  made  plans  to  be  full 
color  by  2009?  That  would  only  give 
NBC-tv  a  40-year  jump. 

A  whole  generation-of  Yuppies  has 
grown  up  in  a  world  of  color — from 
television  to  magazines  to  cars — to 
life  itself. 

I’m  thrilled  that  as  an  outgrowth  of 
Gannett’s  nationwide  USA  Today — 
which  spurred  a  cavalcade  of  color 
improvements  in  many  of  your  pa¬ 
pers;  there  is  now  a  newly  formed  net¬ 
work  of  95  papers  that  offer  uniform¬ 
ly  excellent  process  color — and  any 
newspaper  in  America  may  apply  for 
membership  by  passing  a  print  quality 
test.  Retailers  would  like  to  see  all  of 
you  pass  the  four-page  test. 

To  slow  the  increase  to  inserts  by 
retailers,  you  may  want  to  pick  up  on 
the  idea  of  offering  national  store 
chains  their  own  network  of  newspa¬ 
pers — one  order — one  bill — that 
would  cover  all  their  major  stores — 
with  full  color,  enamel-coated  paper, 
selected  distribution — all  the  reasons 
stores  go  to  preprints. 

According  to  an  article  by  Dr-  Leo 
Bogart,  the  weekday  use  of  display 
ROP  has  dropped  from  32.3%  in  1977 
to  23.7%  in  1983 — an  8.6%  drop.  Or 
that  preprints,  which  are  not  all  going 
to  newspapers,  increased  in  newspa¬ 
pers  from  1 1.1%  to  17.6%  during  that 
same  period — a  6.5%  increase. 
That’s  over  a  15%  swing  in  five 
years. 

One  marketing  director  of  a  major 
chain  told  me  that  his  stores  will  only 
use  ROP  for  clearance  ads  for  the  bal¬ 
ance  of  1985.  Since  many  retailers 
think  that  bigger  and  blacker  is  better, 
your  editors  will  have  a  hard  time  get¬ 
ting  their  newsholes  read.  I  hope 
you’re  concerned. 

Think  rates. 

We’ve  all  heard  the  old  cliche 
about  the  inevitability  of  death  and 
taxes.  There’s  a  third.  The  annual 
newspaper  rate  increase.  In  the  face 
of  wavering  local  department  store 
linage,  does  your  cost  per  thousand 
truly  justify  an  increase?  Or  is  the 
annual  increase  an  easy  way  not  to 
have  to  bite  the  bullet?  Is  this  a  time  to 
discuss  variable  newspaper  rates,  just 
as  the  banks  have  a  variable  prime? 

Next,  think  news. 

Quoting  from  an  Editor  &  Publish¬ 
er  cover  story  in  the  April  13  issue, 
we’re  disturbed  by  the  simple  evi¬ 


dence  that  television  news  scores  so 
high.  Even  more  disturbed  when  I 
quote  from  this  same  American  Soci¬ 
ety  of  Newspaper  Editors’  study 
(which  was  funded  by  many  of  you  in 
this  room)  that  finds  that  even  among 
frequent  newspaper  readers,  televi¬ 
sion  is  the  preferred  medium  for  most 
types  of  news:  50%  of  everyone  sur¬ 
veyed  preferred  television  for  local 
news  as  opposed  to  36%  of  all  respon¬ 
dents  who  preferred  newspaper.  Fif¬ 
ty-seven  percent  of  everyone  sur¬ 
veyed  preferred  television  for  state 
news  and  72%  preferred  television 
over  newspaper  for  national  and  inter¬ 
national  news. 

I  hate  to  go  back  to  the  1928  Har¬ 
vard  Business  Review’s  article  noting 
that  railroads  thought  they  were  in  the 
railroad  business — instead  of  trans¬ 
portation — and  movies  thought  they 
were  in  the  movie  business  instead  of 
entertainment.  The  railroads  never 
found  out.  The  moviemakers  caught 
themselves,  discovered  their  reason 
for  being — and  are  again  thriving. 

What  business  are  you  in?  News — 
or  entertainment?  News — or  the  dis¬ 
tribution  of  preprints?  Simple  ques¬ 
tions  without  simple  answers.  But 
most  retailers  are  asking  the  ques¬ 
tions. 


Think  better  quaiity 
reproduction,  not  oniy  in 
coior,  but  in  biack  and 
white. 


Please,  get  serious  about  standard¬ 
ization.  You  have  given  us  SAU’s. 
You’ve  given  us  standardized  rate 
cards.  The  three  hardest  ones  are  the 
hot  subject  today. 

( A . )  Standardization  of  circulation 
reporting 

(B.)  Standardization  of  research 

(C.)  Standardization  of  invoices 

Recently,  as  chairman  of  the 
NRMA’s  Sales  Promotion  Newspa¬ 
per  Committee,  I  presented  to  your 
INAME  Retail  Advertising  Relations 
Committee,  headed  by  Ed  Harrell  of 
the  Pittsburgh  Press,  a  proposal  for 
the  standardization  of  all  three  areas. 

Do  you  realize  we  have  counted  at 
least  13  ways  you  define  circulation? 
By  county.  By  ADI.  By  trading  area. 
By  MSA.  By  publishers’  statements. 
By  ABC  Audits.  And  on.  And  on. 

We  need  a  common  denominator 
we  can  all  understand. 

Retailers  have  agreed  on  Postal 
(Continued  on  page  30) 
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Tru-Trac  has  the  soluhon  to 
wire  marking  problems. 

Thi-TYac  conv^s  newspapers  from  the  press  folder  or 
inserting  machine  to  mailroom  counter-stackers  without 
wire  marking,  ink  set-off,  or  other  damage  normally 
associated  with  conventional  wire  conveyors. 

Four-inch- wide  belts,  individual  automatic  spring 
tensioners,  and  heavy-duty  construction  enable 
Ihi-Tkac  to  transport  securely,  even  the  largest 
inserted  product. 

Our  wide  variety  of  horizontal  and 
vertical  modules,  corner  units, 
and  converging/diveiging 
switches  ^low  Thi-Tiac 
to  fit  in  aity  mail- 
room  layout. 


Heavy-Duty, 
Increased  Throat  Sze 
Comer  Units 


Precision  Engineered, 
Vertical  TWists 


Exceptionally  Stable, 
Non-Marking, 

4"  Wide  Belts 


For  the  Tru-Trac 
solution  to  wire 
marking  problems, 
and  for  all  your 
mailroom 
requirements. . . 
call  Hall. 


Hall  Systems,  Inc. 

A  Scripps-Hovwud  Company 

24400  Sperry  Drive 
Westlake,  OH  44145 
(216)  835-0700  •  Telex:  985-258 


Booth  No.  2760— ANPA/OMC&E 


FOR 

MILLIONS 

(TKIDS, 

rrsA 

NO  LOSE 
SrrUATDN 

This  week,  along  with 
152  participating  news¬ 
papers,  we're  sponsoring 
a  competition  in  Washing¬ 
ton,  DC.  where  there'll  be 
168  winners  and  not  a 
single  loser. 

In  fact,  Scripps  Howard 
has  sponsored  the  National 
Spelling  Bee  since  1940. 
And,  over  the  years,  we've 
seen  millions  of  kids  win. 
From  the  first  one  out  to 
the  last  one  in. 

Because,  when  all  is 
said  and  done,  reading  and 
learning  are  a  winning  com¬ 
bination  that'll  last  each 
and  every  one  of  them 
a  lifetime. 

™  SCRIPPS 
i!i  HOWARD 
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